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Executive Summary 

The collaboration between the IUPUI School of Public and Environmental Affairs 
(SPEA) and the Indianapolis chapter of Local Initiative Support Coalition (LISC) provided an 
opportunity for the study of food access and food systems within Indianapolis. Specifically, 
OASIS Food identified food desert areas in Marion County, inventoried and characterized the 
network of engaged actors, and made recommendations for effective and comprehensive 
strategies in communication, coordination, and education for food related initiatives.  While this 
study examines the entire City of Indianapolis, particular emphasis was given to the five 
Sustainable Communities identified by LISC.  
 
Background 

A food desert is a residential neighborhood with little or no access to healthy, nutritious 
food and the concept of food deserts, and their relationship to health, socioeconomic status, and 
race has been the focus of much recent study. However, the solutions to increase food access and 
food security in these areas are not well understood. To date, there has been no comprehensive 
study within Indianapolis that examines both the existence of food deserts and the food-related 
initiatives designed to address food access issues. 
 
Process 

OASIS Food completed a comprehensive literature review to develop a theoretical 
framework, inform research design, and identify best practices and barriers to implementing 
food-related initiatives to address food access issues. Following the literature review, OASIS 
Food used GIS software to identify food deserts in relationship to neighborhood demographics.  

OASIS Food interviewed key informants to inventory and characterize the diverse actors 
and organizations engaged in food-related initiatives.  Interviewees identified, among other 
characteristics, their vision and capacity for future involvement in food-related initiatives and 
potential opportunities for collaboration with other entities. In addition, OASIS Food conducted 
convenience surveys across a set of diverse food retailers near identified food deserts and LISC 
Sustainable Communities in efforts to better understand transportation, purchasing habits, and 
perceptions related to food access across market types.  

Findings and Conclusions 
The findings of this study indicate that: 

• Over 309,000 Marion County Residents (36%) have low food access and must travel 
greater than one mile to the nearest supermarket; 

• There are 15 food desert tracts in Marion County, and 11 are located inside Center 
Township. Approximately 48,018 people (5.6%) live in these food desert tracts; 

• Marion County residents have strong preferences for fresh food with 84.2% of survey 
respondents purchasing fresh food items; 

• Marion County residents have moderate preferences for fresh produce with 58.4% of 
respondents purchasing either or both fresh fruits and vegetables 

Based on these findings, OASIS Food recommends the following: 
• Include strategies to address food access issues in Quality of Life plans for the LISC 

Sustainable Communities; 



Page | ii 
 

• Dedicate one full-time staff member, funded by and housed with either LISC or the City 
of Indianapolis Office of Sustainability, to coordinate the many actors and stakeholders 
engaged in food-related initiatives across Indianapolis;  

• Designate a new or existing organization to act as the coordinating entity to house all 
educational materials, provide training and outreach to consumers, farmers, and other 
engaged organizations; 

• Formalize an Indianapolis Food Council for communication, outreach, and advocacy of 
food initiative and system mission and vision; 

• Identify a new or existing nonprofit, faith-based organization or government agency to 
house an AmeriCorps, AmeriCorps FoodCorps, or AmeriCorps VISTA program in order 
to provide funding and capacity development;  

• Remove barriers, such as water access issues and short land lease terms, to the 
development of urban gardens; 

• Attract new partnerships with existing independent, local, regional and national food 
retailers in communities coincident with food desert areas; 

• Attain WIC/SNAP access at farmers’ markets across Indianapolis; and 
• Incentivize WIC/SNAP recipients with 3-5 one time use bus passes to groceries/markets. 
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Key Terms 

 Affordability – refers to the price of a particular food and the relative price of substitute or 
alternate foods 

 Agritourism – refers to activities and events related to agriculture that take place on or off 
the farm1 

 ArcGIS - a group of desktop GIS software products produced by Environmental Systems 
Research Institute (ESRI) that  is used as a productivity tool for authoring, sharing, 
managing, and publishing geographic knowledge2 

 AmeriCorps – is a network of three federal programs – AmeriCorps State and National, 
AmeriCorps Vista, and AmeriCorps National Civilian Community Corps – that employ and 
place 75,000 individuals to address issues of education, the environment, public safety, 
homeland security, and other areas, with national and local nonprofit organizations3 

 Body Mass Index (BMI) – is a number calculated from a person’s weight and height and is 
used as a proxy indicator for health4 

 Buffer – A polygon enclosing a point, line, or polygon at a specified distance5 

 Census Tract – small, relatively permanent statistical subdivisions of a county; they 
generally contain between 2,500 and 8,000 persons and are intended to be homogenous 
relative to population characteristics, economic status, and living conditions6 

 Community Garden –refers to an urban vegetable garden that is tended by a group of 
people, either through one community plot or many individual plots7 

 Community Supported Agriculture – practice by which a group of individuals pledge 
financial support to a farm operation in exchange for a portion of the farm’s yield8 

                                                             
1 Colorado Department of Agriculture. (2011). Agritourism. Retrieved from 

http://www.colorado.gov/cs/Satellite/Agriculture-Main/CDAG/1167928163450 
2 Environmental Systems Research Institute, Inc. (2001). What is ArcGIS? In Dictionary of GIS 

Terminology. Redlands, California: ESRI Press. 
3 Corporation for National & Community Services. (2006). AmeriCorps: General background. 

Retrieved from http://www.americorps.gov/pdf/factsheet_ac.pdf 
4 Centers for Disease Control and Prevention. (2011). Body mass index. Retrieved from 

http://www.cdc.gov/healthyweight/assessing/bmi/index.html 
5 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 

California: ESRI Press. 
6 U.S. Census Bureau. (2000). Census tracts and block numbering areas. Retrieved from 

http://www.census.gov/geo/www/cen_tract.html 
7 The American Community Garden Association more broadly defines a community garden as “…any piece of land 
gardened by a group of people.” 
American Community Garden Association. ( 2009). What is a community garden? Retrieved from 

http://communitygarden.org/learn/ 
8 “Typically, members or 'share-holders' of the farm or garden pledge in advance to cover the anticipated costs of the 
farm operation and Farmers’ salary. In return, they receive shares in the farm's bounty throughout the growing 
season...Members also share in the risks of farming, including poor harvests due to unfavorable weather or pests. By 
direct sales to community members, who have provided the farmer with working capital in advance, growers receive 
better prices for their crops, gain some financial security, and are relieved of much of the burden of marketing.” 
DeMuth, S. (1993). Defining community supported agriculture. United States Department of 
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 Extreme poverty area – Census tract with at least 40% of the population classified as below 

the federal poverty level9  
 Farm-to-fork – also known as food traceability, this refers to the origin of any product in the 

food supply chain at any level from the farm, through production, processes, packaging, 
preparation and cooking; often used when discussing food safety, food security, disease 
control and nutrition10 

 Farm-to-school – both a nonprofit and program model that connects K-12 schools with local 
farms to improve student nutrition and support local farmers11 

 Farmers’ Market - a market, usually held outdoors, where farmers sell fresh produce and 
other goods direct to the public12 

 Food Access – the distance to the nearest supermarket or large grocery store, which is used 
as a proxy for the availability of affordable, nutritious food13 

 Food Cooperative or co-op– refers to a grocery store owned collectively by its membership; 
food cooperatives may be public, allowing the public shop at a premium, or private, allowing 
access to only members of the cooperative 

 Food Community – network of actors engaged in food-related initiatives 
 FoodCorps – a nonprofit organization that places paid volunteers in yearlong terms in school 

food systems to build farm-to-school supply chains, expand nutrition education programs, 
and create and tend on-campus gardens14 

 Food Desert – an area with low-access to a grocery store, specifically a high-poverty or 
extreme-poverty area15 

 Food Initiative – myriad of programs and/or policies that are implemented with the aim of 
addressing many of the following goals: 

• Develop just, sustainable, and diverse food systems; 

                                                                                                                                                                                                    
Agriculture. Retrieved from http://www.nal.usda.gov/afsic/pubs/csa/csadef.shtml 

9 U.S. Census Bureau. (1995). Statistical brief: Poverty areas. Retrieved from 
http://www.census.gov/apsd/www/statbried/sb95_13.pdf 

10 Charlebois, S. (2005, April 15).  Food traceability will provide safety from farm to fork. National Post. 
Retrieved from http://www.can-trace.org/news/docs/National%20Post%20-%20April%2015.pdf 

11 Farm to School. (2010). Farm to School: Nourishing Kids and Communities. Retrieved from 
http://www.farmtoschool.org/files/FARMTOSCHOOL-FINAL%20BROCHURE.pdf  

12 Local Harvest. (2011). Farmers’ markets. Retrieved from http://www.localharvest.org/farmers-markets/ 
13 U.S. Department of Agriculture Economic Research Service. (2009). Access to affordable and 

Nutritious food: Measuring and understanding food deserts and their consequences. Washington: USDA. 
Retrieved from http://www.ers.usda.gov/Publications/AP/AP036/AP036.pdf 

14 FoodCorps. (2011).Vision. Retrieved from  
http://www.food-corps.org/index.php?option=com_content&view=article&id=3&Itemid=2 

15 The USDA defines a food desert as an area in the United States with limited access to affordable and nutritious 
food, particularly such an area composed of predominantly lower income neighborhoods and communities. 
U.S. Department of Agriculture Economic Research Service. (2009). Access to affordable and 

Nutritious food: Measuring and understanding food deserts and their consequences. Washington: USDA. 
Retrieved from http://www.ers.usda.gov/Publications/AP/AP036/AP036.pdf 

http://www.census.gov/apsd/www/statbried/sb95_13.pdf
http://www.can-trace.org/news/docs/National%20Post%20-%20April%2015.pdf
http://www.farmtoschool.org/files/FARMTOSCHOOL-FINAL%20BROCHURE.pdf
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• Meet the food needs of everyone, including people with low incomes; 
• Promote good nutrition and health; 
• Revitalize local communities and build self-reliance and collaboration; 
• Foster community economic development and strengthen local and regional food 

systems; 
• Link farmers and consumers, and support sustainable and family-scale farming; 
• Promote good working conditions and sustainable livelihoods for farmers and food 

system workers; 
• Change policies and institutions to support community food security goals; 
• Honor and celebrate diverse cultures and traditions; 
• Enhance the dignity and joy of growing, preparing, and eating food; and 
• Build capacity for people to create change through education and empowerment.16 

 Food Policy Council – refers to a group of stakeholders, typically commissioned by a state 
or local government, tasked with examining a local or regional food system and providing 
recommendations for improvement17 

 Food Security – a state in which households or individuals have access to enough food for 
an active, healthy life18 

 Euclidian Distance – The straight – line distance between two points, normally on a plane19 

 Geocoding – Assigning x,y coordinates to tabular data such as street addresses or ZIP codes 
so they can be displayed as points on a map; also referred to as address geocoding20 

 Geographical Center – The geometric center of a figure; on a line it is the midpoint and in a 
polygon it is the center of area21 

 GIS – A collection of computer hardware, software, and geographic data for capturing, 
storing, updating, manipulating, analyzing, and displaying all forms of geographically 
referenced information22 

 Grocery Store – A permanent retail establishment that contains all major food departments, 
such as fresh meat and poultry, produce, dairy, dry and packaged foods, and frozen foods; 
also referred to as a supermarket 

                                                             
16 Community Food Security Coalition. (2009). Community food security programs: what do they look 

like? Retrieved from http://www.foodsecurity.org/CFS_projects.pdf 
17 North American Food Policy Council. (2009). What is a food policy council. Retrieved from 

http://www.foodsecurity.org/FPC/ 
18 U.S. Department of Agriculture Economic Research Service. (2009). Access to affordable and 

nutritious food: Measuring and understanding food deserts and their consequences. Washington: USDA. 
Retrieved from http://www.ers.usda.gov/Publications/AP/AP036/AP036.pdf 

19 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 
California: ESRI Press. 

20 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 
California: ESRI Press. 

21 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 
California: ESRI Press. 

22 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 
California: ESRI Press. 
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 High Poverty Area – Census tract with between 20-39% of the population classified as 
below the federal poverty level23 

 Low-income – U.S. Census Bureau classification given to households with total income less 
than the family’s threshold as determined by federal poverty guidelines (i.e. $22,490for a 
family of four)24 

 Low-access  – designation given to areas, neighborhoods, or communities where the nearest 
grocery store is farther than one mile away25 

 High-access  – designation given to areas, neighborhoods, or communities where the nearest 
grocery store is within one-half mile26  

 Medium-access  – designation given to areas, neighborhoods, or communities where the 
nearest grocery store is between one-half and one mile27 

 Low-vehicle access – Census tract where greater than 21% of households do not have access 
to a vehicle 

 Natural Breaks Classification – A data classification method that uses a statistical formula 
called Jenk’s optimization to find patterns in the data by minimizing the sum of the variance 
within each class28 

 Parcel – A tract or plot of land; the term is usually used in the context of land use or legal 
ownership29 

 Potential Access – refers to food retailers where consumers could possibly shop 
 Realized Access – refers to food retailers where consumers actually shop 

 Spatial Analysis – Studying the locations and shapes of geographic features and the 
relationships between them; traditionally includes overlay and contiguity analysis, surface 
analysis, linear analysis, and raster analysis30 

                                                             
23 U.S. Census Bureau. (1995). Statistical brief: Poverty areas. Retrieved from 

http://www.census.gov/apsd/www/statbried/sb95_13.pdf 
24 U.S. Census Bureau. (2011). Poverty thresholds for 2009 by size of family and number of related 

children under 18 years. Retrieved from 
http://www.census.gov/hhes/www/poverty/about/overview/measure.html 

25 U.S. Department of Agriculture Economic Research Service. (2009). Access to affordable and 
nutritious food: Measuring and understanding food deserts and their consequences. Washington: USDA. 
Retrieved from http://www.ers.usda.gov/Publications/AP/AP036/AP036.pdf 

26 U.S. Department of Agriculture Economic Research Service. (2009). Access to affordable and 
nutritious food: Measuring and understanding food deserts and their consequences. Washington: USDA. 
Retrieved from http://www.ers.usda.gov/Publications/AP/AP036/AP036.pdf 

27 U.S. Department of Agriculture Economic Research Service. (2009). Access to affordable and 
nutritious food: Measuring and understanding food deserts and their consequences. Washington: USDA. 
Retrieved from http://www.ers.usda.gov/Publications/AP/AP036/AP036.pdf 

28 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 
California: ESRI Press. 

29 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 
California: ESRI Press. 

30 Environmental Systems Research Institute, Inc. (2001). Dictionary of GIS terminology. Redlands, 
California: ESRI Press. 



Page | viii 
 

 Supercenter – a permanent retail establishment similar to a grocery store with general 
merchandising and additional departments, such as a pharmacy, banking center, or clothing 
department31 

 Supplemental Nutrition Assistance Program (SNAP) – formerly the Food Stamp Program, 
provides low-income households with electronic benefits that can be used as cash at most 
grocery stores32 

 Vehicle Access – A measure of the percentage of households in a Census Tract without 
access to a vehicle 

                                                             
31 Sharkey, T & Stiegart, K. (2006). Impacts of nontraditional food retailing supercenters on food price 

changes. Food System Research Group Monograph Series, 20, V. Retrieved from 
http://www.aae.wisc.edu/fsrg/publications/Monographs/20supercenterfeb06.pdf 

32 U.S. Department of Agriculture Food and Nutrition Service. (2011). Supplemental nutrition assistance 
program: Frequently asked questions. Retrieved from http://www.fns.usda.gov/snap/faqs.htm#1 
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Introduction 

A food desert is a residential neighborhood with little or no access to healthy, nutritious 

food. The concept of food deserts and their relationship to health, socioeconomic status, and race 

has been the focus of much recent study; however, the solutions to increase food access and food 

security in food deserts are not well understood. There has not been a comprehensive study of 

the cooperative efforts between the public, nonprofit, and for-profit sector to address food-related 

issues in Indianapolis. Food is an essential part of life and access to healthy, affordable food is 

one aspect of what makes a vibrant community. This study of the Indianapolis food system, 

food-related initiatives, and food deserts is an important first step to make Indianapolis a 

healthier, more sustainable and higher quality community. 

This collaboration between IUPUI School of Public Environmental Affairs (SPEA) and 

the Indianapolis chapter of Local Initiative Support Coalition (LISC) provides an opportunity for 

the study of food access and initiatives within Indianapolis in efforts to identify resources and 

strategies that increase the availability of healthy food in Indianapolis. LISC Indianapolis serves 

as an intermediary for community development, capital investment opportunities, and 

neighborhood progress (For more information about LISC Indianapolis and LISC Sustainable 

Communities, see Appendix A). The objective of this study is to identify the food system of 

Indianapolis and LISC’s potential role within that system especially as it related to the objectives 

set forth in the LISC Sustainable Communities.  This SPEA Capstone Group, OASIS Food, 

applied their graduate coursework and professional experience to this research, in consultation 

with LISC Indianapolis (For the full Statement of Work, see Appendix B). This report provides 

LISC Indianapolis with data, research, analysis and recommendations surrounding food access 

and initiatives in Indianapolis and answers the following questions: 
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• Do food deserts exist in Indianapolis? If so, where are they? 
• What are the characteristics of food desert neighborhoods? 
• What does the food system in Indianapolis look like? 
• What types of food-related initiatives exist? 
• What should be done to increase food access in Indianapolis? 
 

OASIS Food conducted a literature review to develop an initial understanding of the 

existence of food deserts and food access issues. The literature review centered on assembling a 

body of research relevant to the definition and modeling of food deserts within the United States; 

food-related initiatives; food affordability; methods of food access; and policies related to food 

access. The literature review was used to inform our methodology, constraints, and 

understanding of key terms.  

Following a review of the literature, OASIS Food identified existing food deserts in 

Indianapolis. OASIS Food utilized geographic information system (GIS) mapping to layer food 

retailer locations with population density and vehicle access data from the 2000 U.S. Census. 

This method identified areas of low-access that informed our primary research. 

Both Key Informant Interviews and a Market Convenience Survey were the methods of 

primary data collection. OASIS Food utilized Key Informant Interviews to inventory and classify 

the network of engaged actors within the Indianapolis food community.  LISC informed the 

selection of the initial stakeholders.  Lastly, OASIS Food conducted a Market Convenience 

Survey to gather data on Indianapolis food access issues from a different perspective: the 

consumer.  The Market Convenience Survey focused on consumer market access and 

preferences in order to detect if current supply is meeting resident demands. By pairing 

consumer data and food supply information with the network of actors and institutions developed 

through key informant interviews, OASIS Food gained an understanding of the Indianapolis food 

system.  
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Abridged Literature Review 

Food Desert Definition 

There is no common understanding of the definition of a food desert. Frequently, food 

desert areas are identified by using geographical information software with spatial analysis 

capabilities, such as ArcGIS. At least the geographical study area and supermarket locations are 

needed for this method. This allows for the most basic identification, often called a straight-line 

analysis. This method does not consider road networks or sidewalk locations.  It simply draws a 

buffer around the study area and allows one to identify areas lacking supermarkets. A more 

detailed analysis uses spatial analysis to assist researchers in establishing relationships between 

the presence of food deserts and potential causes. This method generally identifies food deserts 

by walking distance, drive time, or public transit availability (Goldsberry & Acmoody, 2010). 

For the purposes of this study, the measure developed by the United States Department of 

Agriculture (USDA) in their 2009 report on access to nutritious food is used. The report 

discusses both medium and low access, with medium access defined as having a supermarket 

within a one half mile to one mile walking distance, with low access being defined as having no 

supermarket within one mile walking distance (USDA, 2009). The USDA study defines a food 

desert as a low-income neighborhood that is more than one mile from a grocery store. The study 

estimates that only a small proportion of the population, or 8.4%, lives in a food desert (USDA, 

2009).33 While this is a relatively small percentage, it amounts to nearly 23.5 million residents 

without access to health food options (USDA, 2009). Therefore, a food desert is a neighborhood 

with both low access and high poverty. 

                                                             
33 USDA (2009) defines a low-income neighborhood as an area where, “…more than 40 percent of the population 
has income at or below 200 percent of Federal poverty thresholds.”  It is important to note that not every resident of 
these neighborhoods is considered low-income.  
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Factors Contributing to Food Deserts 

There are many contributing factors that create food deserts; supermarket location, the 

rise of supercenters, and transportation are discussed below. 

Supermarket Location 

The trend of supermarkets relocating from an urban environment to the suburbs is a well-

documented phenomenon since the 1960s (USDA, 2009; Bolen & Hecht, 2003; Eisenhauer, 

2001). Inherent in this trend are a variety of factors including supply and demand-side economic 

forces, public safety, socioeconomic demographics, costs associated with land use, zoning, and 

public policy (Morris and Stewart, 2002).  There is no question that retail food outlets require 

initial investments or that capital may be a scarce resource for those in low-income communities; 

yet, large-scale retailers who can buy in bulk from wholesalers at discounted prices are not 

locating in low-income areas (Bitler & Haider, 2011). Grocers operate on slim profit margins, 

typically at less than two percent net profit after taxes (PolicyLink and Bay Area LISC, 2008). 

Those slim margins may discourage supermarkets from risk-taking against the perceived higher 

profit suburban model; yet high population density does yield greater purchasing power among 

residents and increased profits for retailers. There is a perception by grocery retailers that in all 

urban areas real estate is scarce and incomes are low, so investments in urban areas often lag 

behind that of suburban retail economies (Proscio, 2006).  

Rise of Supercenters 

A potential contributing factor to food deserts as found in both American and British 

research is an increased presence of supercenters in suburban areas cites. In British cities, food 

deserts are, in part, a result of multiple food retailing expansions (Guy, Clarke & Eyre, 2004). As 

large retail stores open, it forces smaller stores to close. In effect, increased competition in the 

short run leads to the elimination or reduction of competition in the long run. Retailers in the 
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United States have trended toward supercenters, impacting where such entities locate, the prices 

of goods made available, production costs to the retailers, and store formats. Supercenters like 

Super Target and Wal-Mart offer foods at 8% to 27% lower costs than supermarket chains, 

pushing prices of goods down for consumers but also altering the competitive environment of the 

grocery market (USDA, 2009). 

Transportation 

 A lack of inexpensive, reliable transportation also may affect food accessibility. The 

Louisiana Neighborhood Environment and Consumption Survey analyzed the food accessibility 

of residents living in Census tracts more than 1.2 miles from supermarkets compared to the 

accessibility of those living within 1.2 miles of supermarkets and determined that individuals 

from poor access areas paid almost $11 more in travel costs, measured by both time and 

monetary cost (USDA, 2009). In Kalamazoo, Michigan, some families found it more viable and 

more cost-time effective on occasion to substitute prepackaged foods and snacks from a local 

convenience store rather than take a bus or pay a cab $20 to visit the closest grocery (Proscio, 

2006). Incorporating transportation costs for food effectively makes far-away products less 

desirable for consumers (Bitler & Haider, 2011). 

 A number of different forces can contribute to inaccessible food sources and the creation 

of food deserts. These components are not limited strictly to development decisions or corporate 

strategies, but can include a variety of factors from socioeconomics to cultural food demands. 

Nevertheless, the rise of supercenters, transportation barriers, and strategic development of 

supermarkets are fundamental catalysts that contribute to the existence of food deserts. Among 

these major elements, the development of food outlets in underserved markets is a particularly 

problematic issue. Significant barriers discourage existing urban food outlets and inhibit the 
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growth of new grocers and markets (PolicyLink & Bay Area LISC, 2008). Understanding these 

barriers is an important step toward understanding the existence of food deserts, and addressing 

them with appropriate policies and programs. 

 

Barriers to Development of Food-Related Initiatives 

Generally, the primary sources of healthy food in a community are grocery stores or 

supermarkets (non-convenience stores), while urban gardens, specialty food vendors, food banks, 

and farmers’ markets are most often supplemental sources (PolicyLink & Bay Area LISC, 2008; 

Morland et al., 2002). Each type of food source has particular barriers to market entry, which can 

lead to accessibility issues and negative social or economic outcomes for a community.  

The barriers to accessible food sources are complex and vary across cities and 

neighborhoods. Some of these barriers for both supermarkets and alternative food-related 

initiatives may include local regulatory structures, space, costs of inventory, labor, and overhead, 

public safety, as well as myriad other obstacles (Morris & Stewart, 2002, Bolen & Hecht, 2003; 

PolicyLink & Bay Area LISC, 2008; Neckerman et al., 2009). In particular, with development, 

construction, and zoning issues the “frequent need for environmental remediation or demolition 

of existing structures increases the cost and development time in urban areas. Higher 

construction costs and cumbersome approval and permitting processes have been cited…as a 

barrier to development in underserved markets” (Policy Link & Bay Area LISC, 2008). This 

issue acts as a barrier for not only large supermarkets, but specialty vendors, farmers’ markets, 

and urban gardeners (Bolen & Hecht, 2003).  

Certain types of economic behavior can act as barriers to new or existing food sources. 

From an economic viewpoint, the supply and demand sides of the market must interact in a way 

to sustain existing food sources and incentivize new entrants into underserved markets (Bitler & 
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Haider, 2011). In certain contexts, such as low-income or high crime neighborhoods, the 

perception of low consumer demand may cause producers to offer an unsatisfactory supply. 

According to research by LISC, “Retailers believe that underserved markets do not have enough 

of their target customers or enough purchasing power” (Morris & Stewart, 2002). Thus, actual 

economic forces and even speculated economic trends can contribute to food market barriers. In 

the case of food outlets such as local farmers’ markets, consumer access to government food 

assistance programs, including SNAP, EBT, and food stamps, can affect the market (Bitler & 

Haider, 2011). For example, if local farmers’ markets do not accept EBT, low-income consumers 

may choose to shop elsewhere in order to utilize their benefits. This can contribute to a lower 

consumer demand for foods sold at farmers’ markets, and consequently can affect the long-term 

supply of food sold at such venues—especially in low-income neighborhoods.  

Ultimately, economic forces have a tremendous impact on food sales and the future 

development of food outlets. The balance of supply and demand affects retail markets as well as 

supplementary food sources such as farmers’ markets, specialty food vendors, food cooperatives, 

and so on. A number of factors, including crime, poverty, physical location, and public policy, 

can create barriers (or opportunities) for the introduction of new food outlets in communities. 

Understanding the economic interactions helps guide an understanding of the fundamental forces 

affecting food markets, and, therefore, can serve as a basis for effective food access strategies 

and development (Bitler & Haider, 2011). 

 

Recent U.S. Food-Related Initiatives 

Despite the many barriers to implementation, food access issues are being addressed on 

the federal, state, and local level. Currently, the majority of the programs and initiatives are at the 
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local and community level. However, some states and federal agencies have taken a leading role 

in researching and assessing accessibility issues.  

Food Access Assessment 

The Food Policy Council notes that a common initial step is to assess the food 

accessibility situation in the area of interest (Harper, et al., 2009). In 2002, the USDA developed 

the Community Food Security Assessment Toolkit in order to aid state and local jurisdictions, as 

well as non-profit and community groups, in completing assessments by providing “a toolkit of 

standardized measurement tools for assessing community food security” (Cohen, 2002).  The 

stated goal of the toolkit is to help, “plan and carry out a community food security assessment 

that does not rely on professionals and allows you to include a wide variety of participants” 

(Cohen, 2002).  

On the national level, the USDA Economic Research Service (ERS), Food and Nutrition 

Service (FNS) and the Cooperative State Research, Education, and Extension Service (CSREES) 

completed an assessment of the U.S. food system. The results of this assessment were released in 

the aforementioned 2009 USDA report Access to Affordable and Nutritious Food: Measuring 

and Understanding Food Deserts and Their Consequences. The purpose of the assessment and 

report was to “assess the extent of areas with limited access to affordable and nutritious food, 

identify characteristics and causes of such areas, consider how limited access affects local 

populations and outline recommendations to address the problem” (USDA, 2009).  

Supermarket Interventions 

One strategy that is gaining support is the use of financing initiatives to attract 

supermarkets to underserved areas. The Obama Administration announced the creation of the 

Healthy Food Financing Initiative (HFFI) in February of 2010.  The HFFI is a $400 million 
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public health initiative with the ambitious goal of eliminating both urban and rural food deserts 

within seven years. The interventions promoted under HFFI will include financial assistance for 

strategies to address health food needs, federal tax credits, grants and loans to attract private 

sector investment, and the use of federal funds to support construction of stores and updates to 

existing establishments (Department of Health and Human Service, 2010). The Pennsylvania 

Fresh Food Financing Initiative (PFFFI) has been cited as the model for the national HFFI 

program. The PFFFI has had success with creating a financing pool for grocery stores and 

supermarkets (Goldstein, 2010). This model has also been replicated in Illinois, New York, 

Louisiana, Colorado, and New Jersey (The Food Trust, 2009a).  

Community-Based Interventions 

Not all programs seek to increase food accessibility through supermarkets alone. 

Alternatives to supermarkets include farmers’ markets, food cooperatives, small independent 

markets, urban gardens, and improvement to transportation systems (USDA, 2009). The goal of 

these initiatives is to “give consumers more options for purchasing nutritious food by increasing 

the supply of these foods” (USDA, 2009). Farmers’ markets and urban gardens have the ability 

to eliminate food deserts on a seasonal basis. The Food Trust recently funded a pilot farmers’ 

market food stamp project in Pennsylvania. In the program, The Food Trust provided wireless 

point – of – sale machines to the Clark Park Farmers’ Market and covered the transaction fees 

for the machines (The Food Trust, 2009b). The study showed that, although food stamp 

purchases at the market increased by over 100% and some farmers enthusiastically embraced the 

transactions, few would be able to offset the costs of the machine rental and transaction fees 

without assistance (The Food Trust, 2009b).  
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Conclusion 

Research demonstrates that a variety of programs are in place, from the federal to local 

level, that address issues related to food deserts. Because the definition of a food desert is 

somewhat variable whether it is based on income and affordability, transportation, distance to a 

food market, or a combination thereof, the intervention programs are also necessarily diverse in 

scope. The interaction of supply and demand has a substantial effect in all sectors of the 

economy, and on all levels from national to neighborhood. The research shows that many of the 

factors contributing to food deserts are cases of market failures—supply not meeting demand or 

vice versa (Bitler & Haider, 2011). Nevertheless, the cause of such market failures is complex 

and variable from case to case. Therefore, understanding the factors that contribute to market 

failure and food deserts is the first step toward identifying the challenges and developing 

appropriate intervention responses. 

(For Extended Literature Review see Appendix C.) 
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Mapping 

Purpose & Definitions 

The purpose of the mapping component of this study is to locate the food desert areas in 

Marion County. As discussed earlier, there are many different ways to define a food desert. For 

the purpose of this study the definition adopted was from the 2009 USDA Report, which states, 

“a food desert is an area with limited access to affordable and nutritious food, particularly such 

an area composed of predominantly lower income neighborhoods and communities.” Access is 

often described in terms of walking distance, especially in urban areas. This study adopts the 

walking access definition from the 2009 USDA Report, which states “The walk ability range is 

categorized as either 1) high, if a supermarket is within one - half mile; 2) medium, if a 

supermarket is between one - half and one mile; and 3) low, if the nearest supermarket is more 

than one mile away.” This study also uses the U.S. Census Bureau definitions for high and 

extreme poverty areas. That is, census tracts where at least 20% of the residents are living below 

the federal poverty limit and tracts where more than 40% live below the poverty level, 

respectively (U.S. Census Bureau, 1995). When the USDA access definition is combined with 

the Census Bureau poverty definition, we get this study’s definition of a food desert: any census 

tract more than one mile from the nearest supermarket, where at least 20% of the residents are 

living below the federal poverty limit. 

 

Study Area & Data Sources 

The study area consists of Marion County, Indiana and special attention is given to 

LISC’s Sustainable Neighborhoods. Marion County consists of 212 census tracts encompassing a 

land area of 396.31square miles and the total population is 860,454 (U.S. Census Bureau, 2000). 

The tract encompassing the Indianapolis International Airport contains a zero population and is 
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sometimes displayed as uncolored in subsequent maps. U.S. Census population data for the year 

2000 was used at the tract level and tract level poverty and vehicle data were downloaded from 

the 2005-2009 American Community Survey Five – Year Estimates (ACS), located at 

www.factfinder.census.gov. Table 1 in Appendix D lists study area data and its origin. 

 

Mapping Procedures 

The first task in creating the food desert map was locating all of the supermarkets in the 

study area. This study uses portions of the USDA’s definition of a supermarket, but does not 

adopt it verbatim. The USDA Report requires a store to “have annual sales of at least $2 million 

and contain all the major food departments found in a traditional supermarket, including fresh 

meat and poultry, produce, dairy, dry and packaged foods, and frozen foods” (USDA, 2009). 

This study does not consider annual sales or analyze overall variety at a given store, but operates 

under the assumption that, while variety is preferred, having some offerings from a full range of 

departments is the primary objective. Also, bulk goods stores and wholesale clubs that charge an 

annual fee are excluded although they might meet the definition of a supermarket.  

Food retailers were found by accessing The Marion County Health Department’s 

(MCHD) Food Inspections Web Site at www.hhcwebfood.mchd.com. A search was conducted 

using “Grocery” for establishment type and “Active” for status. This search yielded 868 

facilities, ranging from gift shops and convenience stores to large chain supercenters. A public 

records request was submitted to MCHD requesting a list of all grocery stores larger than 30,000 

square feet. The remaining supermarkets were found using basic brand recognition, company 

websites, and personal site visits. Table 2 in Appendix D lists all of the supermarkets identified 

in this manner. The remaining stores were categorized and sorted using brand recognition, name 

http://www.factfinder.census.gov/
http://www.hhcwebfood.mchd.com/
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recognition, and company websites. No site visits were conducted for these stores. All other 

retail food stores are listed in Table 3 in Appendix D.    

Geocoding is a process where software is used to convert addresses to points on a map 

(Kennedy, 2001). The grocery store list was converted into a GIS compatible format by 

geocoding the individual store addresses and creating a map of all grocery store address points. 

Geocoding was done through an address locator made with Marion County parcel data and a 

follow - up was done using ArcGIS’s North American Geocode Service for street addresses. 

Three points were unmatched and had to be manually located and added to the map. 

Additionally, Pogue’s Run Grocer is exempt from MCHD permitting requirements due to its 

non-profit status, so it was added to the map at a later date. Figure 1 in Appendix E shows the 

locations of all supermarkets identified in Marion County. 

Distances were found by first locating the geographical center of each census tract with 

ArcGis’s spatial analysis tool then spatially joining the center points to grocery store locations. 

Specifically, the distance from geographical center of each Census tract to the nearest grocery 

store was calculated. Distances are displayed in miles, with the classification breaks set at one -

half mile, one mile, and greater than one mile. All distance measures are straight line (Euclidian) 

and do not consider barriers such as water features, major roadways, or lack of sidewalks. Figure 

2 in Appendix E contains the map showing the census tract centers and Figure 3 shows food 

access as a measure of distance from tract centers to the nearest supermarket. 

Poverty data from the ACS was downloaded from www.factfinder.census.gov, processed 

in Microsoft Excel, and joined to the Census Tract map file using a table join in ArcGIS. The 

calculation for the percentage of people living below poverty uses the total number of  ACS 

respondents, as opposed to the total population as reported in the 2000 Census. Figure 4 in 

http://www.factfinder.census.gov/
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Appendix E displays the percent living below poverty. Figure 5 (below and in Appendix E) 

shows all tracts in which distance to the nearest supermarket is greater than one mile and the 

poverty rate is greater than 20%. These are Marion County’s food deserts. 

 

 

Individual LISC Sustainable Neighborhood drilldown analysis uses all the data 

previously developed, but also includes buffer analysis and vehicle availability. Buffers are 

drawn around supermarket points at distances of one-half mile and one mile and overlaid onto 

the food access and food desert maps. This allows for a more accurate picture of where low 



Page | 15 
 

access areas exist. Vehicle data from the 2005 – 2009 American Community Survey Five - Year 

Estimates were downloaded from www.factfinder.census.gov, processed in Microsoft Excel, and 

joined to the Census Tract map file using a table join in ArcGIS. The calculation for the 

percentage of households is the total number of households surveyed, as opposed to the total 

number of households reported in the 2000 Census. Vehicle access percentages are displayed in 

three categories using natural break divisions and the tracts with the highest percentages were 

chosen as low vehicle access tracts. Any tract in which 21% or more of the population does not 

have access to a vehicle is considered to have low vehicle access.  

 

Mapping Limitations 

Although every effort has been made to accurately characterize the food desert areas in 

Marion County, methods and data are not without limitations. The biggest obstacle in data 

development is the lack of consensus as to what exactly food deserts are, not to mention different 

definitions present in the literature for the components that make up food desert areas. Given the 

same data but different definitions for grocery stores, food deserts, food access, and poverty 

areas it is highly likely that different conclusions can be reached. For example, this study mimics 

others (USDA, 2009 & Sparks et al., 2009) in that supermarkets are used as proxies for access to 

nutritious food. However, there are discrepancies in defining supermarkets. The 2009 USDA 

Report requires a store to have a minimum of $2 million in annual sales, while others (Sparks et 

al., 2009) use an annual sales total of only $1 million. Some (Blanchard &Lyson, 2006) base 

their definition on number of employees and others limit their definition only to national chains.  

Our study did not visit any stores for the purpose of analyzing pricing, variety, or 

nutritious offerings. We also did not consider the availability of healthy foods from stores other 

than supermarkets. Table 3 in Appendix D lists all other stores licensed as retail food stores in 

http://www.factfinder.census.gov/
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Marion County. Several of these are ethnic stores which may sell fresh produce and meat, and 

some may carry enough different staple items to be considered a grocery store under this study’s 

definition. Any further studies of Indianapolis’s food access should consider analyzing both 

supermarkets and other retail food stores for pricing, variety, and nutritious offerings. 

This study relied heavily on finding food access, and this analysis was done at the census 

tract level using 2000 Census data. At the time of this study, 2010 Census data was not fully 

available, although preliminary reports indicate Marion County’s population has increased about 

5% (U.S. Census Bureau, 2011b). The reported 2010 population for Marion County is 903,393 

(U.S. Census Bureau, 2011b). Several studies in the literature choose the smaller census block or 

block group as the level of study, citing their smaller sizes as more accurate in defining access 

(Gallagher, 2006; Gallagher, 2007; Berg & Murdoch, 2008). Since ACS data only goes down to 

the tract level it must either be excluded or a matrix with aggregate scores must be developed. 

This study chose to include American Community Survey data and supplement with buffer 

analysis. As stated previously, all distance measures (including buffers) in this study are 

Euclidean and do not consider barriers such as rivers or streams, buildings, or other types of 

barriers and impassable terrain (Kennedy, 2001). It is quite possible that, when considering 

barriers, overall food access in some areas could be worse. 

 

Mapping County Analysis 

Figure 1 in Appendix E contains the Marion County Supermarket Map. There are 869 

food retailers in Marion County and 101 of these are supermarkets. Forty-eight supermarkets are 

less than 30,000 square feet and fifty-three are greater than 30,000 square feet (Marion County 

Health Department, 2011).  
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Convenience stores are the most numerous type of retailer, followed by pharmacies and 

dollar stores that also sell a limited amount of groceries, then supermarkets. The figure below 

shows the total number and percentages of each store type and Tables 1 and 2 in Appendix D 

contain the facility names and addresses: 

Marion County Food Retailers by Type 

 
  

Marion County Food Retailers

101, 12%

21, 2%

90, 10%

325, 38%

176, 20%

10, 1%

67, 8%

79, 9%

Supermarket

Farmer's Market

Specialty / Ethnic

Convenience

Pharmacy / Dollar

Bulk / Buyer's Clubs

Food Pantries

Gourmet & Candy
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Figure 3 in Appendix E contains the Food Access Map. The majority of census tracts are 

classified as having reasonable access to a supermarket, with approximately 64% less than one 

mile from the nearest store. However, 309,833 Marion County Residents have low food access 

and must travel greater than one mile to the nearest supermarket (U.S. Census Bureau, 2000). 

The figure below shows the total number and percentages of the population living in the different 

food access areas: 

 
Marion County Food Access 

 
 

  

Population and Food Access

178,077, 21%

372,544, 43%

309,833, 36%
High Access (<.5 Mile)

Med. Access (.5 - 1 Mile)

Low Access (>1 Mile)
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Figure 4 in Appendix E contains the Marion County Poverty Map. Of the 212 census 

tracts, 156 have low or average poverty percentages, 53 are high poverty, and three are extreme 

poverty tracts. All of the extreme poverty tracts and forty-three of the fifty-three high poverty 

tracts are located inside Center Township. Approximately 158,065 people live in high poverty 

tracts and 5,341 live in extreme poverty tracts (U.S. Census Bureau, 2000). The figure below 

shows the total number and percentages of the population living in poverty. 

Marion County Poverty 

 
 
Figure 5 in Appendix E contains the Food Desert Map showing all tracts with both low access 

and high poverty. There are fifteen food desert tracts and eleven are located inside Center 

Township. Approximately 48,018 people live in food desert tracts and this is about 5.6% of 

Marion County’s population (U.S. Census Bureau, 2000). 

 
  

Population and Poverty

697048, 81%

158065, 18%
5341, 1%

Low / Avg. Poverty
High Poverty
Extreme Poverty
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LISC Sustainable Communities Analysis  

Near Westside 

The Near Westside community contains portions of two food desert tracts (Tract 3536 

and Tract 3564) on its eastern border. Figure 1 in Appendix F shows the food desert tracts, 

supermarket locations, and supermarket buffers for this neighborhood. Although only one 

supermarket is located within the Near Westside, it is centrally located and therefore provides 

reasonable access for nearly the entire neighborhood. This supermarket is sized at less than 

30,000 square feet. As you can see, the one mile buffer substantially overlays most of the food 

desert area. Only a tiny portion in the southeast corner is indeed a low food access and high 

poverty area. Aerial photos of this area indicate an even smaller portion includes residential areas 

(Figure 2 in Appendix F).  

Figure 3 in Appendix F shows food access and vehicle access for the Near Westside. 

Food access falls mostly in the high and medium range, but when supermarket buffers are 

overlaid an additional low access area becomes apparent in the northern half of this 

neighborhood. Also, one tract (Tract 3414) has a high percentage of people with no access to a 

vehicle, but this tract also has high food access. Most tracts in this neighborhood are high 

poverty tracts. Four are located entirely (or almost entirely) within the neighborhood and 

portions of an additional two high poverty tracts are within neighborhood boundaries. One low / 

average poverty tract and portions of another two are also within the neighborhood. Figure 4 in 

Appendix F shows poverty for the Near Westside. 

West Indianapolis 

The West Indianapolis community borders the Near Westside and has similar 

characteristics. It contains portions of two food desert tracts (Tract 3564 and Tract 3581), it is 

served by one centrally located supermarket sized less than 30,000 square feet, and most tracts 
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are high poverty. Figure 1 in Appendix G shows the locations of the food desert tracts, 

supermarkets, and supermarket buffers. Once again, the total area of the food desert in this 

neighborhood is greatly reduced with buffer overlays and the actual food desert area containing 

residences is limited to an even smaller area (Figure 2 in Appendix G). Figure 3 in Appendix G 

shows poverty for West Indianapolis.  

Figure 4 in Appendix G shows food access and vehicle access with supermarket buffers. 

Unlike the Near Westside, food access is mostly classified as low, with portions of three low 

food access tracts (Tract 3424, Tract 3564, and Tract 3581) contained within the neighborhood 

boundaries. Tract 3424 on the western border also has both low food access and low vehicle 

access.  

Near Eastside 

The Near Eastside community does not contain any food desert tracts, but most of the 

tracts have high poverty. Figure 1 in Appendix H shows food access, supermarket locations, and 

supermarket buffers for this neighborhood. Overall, food access in this neighborhood is good. 

Two very small areas are low access, one in the southwest corner and one in the southeast 

corner. The low access area in the Southeast corner also has high poverty and can be considered 

an additional food desert area (Appendix H, Figure 2). There are two areas with medium food 

access and low vehicle access, shown in Figure 3 in Appendix H. These are located on the north 

border and in the southeast corner. Figure 4 in Appendix H shows poverty for the Near Eastside. 

The majority of the tracts in this neighborhood have high poverty and low / average poverty 

tracts are concentrated on the eastern border. Approximately 26,607 people live in these low 

poverty tracts (U.S. Census Bureau, 2000). 
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Southeast 

The Southeast community contains two very small portions of food desert tracts (Tract 

3573). Figure 1 in Appendix I shows the locations of the food desert tracts, supermarkets, and 

supermarket buffers. There are three supermarkets servicing this community and one is sized at 

greater than 30,000 square feet. Buffers show a very small food desert area in the southeast 

corner and aerial photos show an even smaller residential area within this food desert (Figure 2 

in Appendix I). Figure 3 in Appendix I shows poverty for the Southeast. The majority of the 

tracts in this community are high poverty tracts. Only portions of two tracts are low poverty. 

Figure 4 in Appendix I shows food access and vehicle access with supermarket buffers. 

Overall, food access in this community is good. Only a small portion of the low access Tract 

3573 is within this community and it is covered almost entirely by one mile supermarket buffers. 

The only low vehicle access tract (Tract 3556) also happens to be a high access tract within one 

mile of the nearest supermarket. 

Crooked Creek 

The Crooked Creek community does not contain any food deserts or high poverty tracts. 

Figure 1 in Appendix J shows supermarket locations for this community. There are four 

supermarkets located within its boundaries and three additional stores are located outside of the 

community but within one mile. Of these seven total supermarkets four are greater than 30,000 

square feet and three are less than 30,000 square feet.  

Despite the high number of stores available most of Crooked Creek has low food access 

due to a concentration of supermarkets on the northern border. Figure 2 in Appendix J contains 

the Food Access Map of Crooked Creek. The entire southern half of the community has low food 

access. This area consists of two tracts (Tract 3210.01 and Tract 3210.02) with a total population 

of approximately 7,345 (U.S. Census Bureau, 2000). As stated previously, food access is a 
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measure of the distance from the tract centers to the nearest supermarket. When buffers are 

overlaid additional areas of low access become apparent. Figure 3 in Appendix J shows 

supermarket locations, food access, and supermarket buffers at one – half mile and one mile 

distances. The areas not covered by the buffers show additional low access areas in the northern 

half of the neighborhood. Vehicle access is high in this community as a whole. 
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Key Informant Interviews 

Participants 

OASIS Food interviewed 25 community stakeholders in order to establish a 

comprehensive knowledge base of the various participants and organizations involved with food-

related initiatives in Indianapolis/Marion County. Many types of retail supermarkets and grocery 

stores are documented, therefore the food-related initiatives in this case are those that supplement 

the retail market and serve community needs related to food and that complete the overall “food 

system” in Indianapolis. Many of the informants were individuals from the public or not-for-

profit sectors, community development leaders, program advisors, educators, and community 

activists. The goal of the interviews was to gain an understanding of the different types of local 

initiatives, availability of statewide programs, specific organizations’ operations, and 

organizations’ interactions. 

Local Initiatives Support Corporation (LISC) identified many individuals as stakeholders 

because the persons work in some capacity with food-related initiatives in Indianapolis/Marion 

County. Many of the individuals were recommended specifically by LISC due to their prominent 

role in the food community, while our interviewees also suggested additional informants. The list 

of key informants and the interview transcripts are found in Appendix K. 

 

Instruments and Procedure 

A sixteen-question survey was (Appendix K) designed to collect information from 

different types of key informants. Because the individuals we interviewed came from different 

organizations and had a variety of roles in the community, the survey questions were deliberately 

open-ended allowing the interviewees to discuss ideas rather than simply answer questions. For 

example, we asked our subjects “How do you envision the Indianapolis food community evolving 
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over the next five years?” This question, among others, was developed to allow the subjects to 

describe the Indianapolis food system as well as comment on the future in an open-ended 

manner. 

Key informant interviews were conducted within a four-week period, with each meeting 

lasting approximately one hour. The survey questionnaire was administered in an interview 

format with the interviewer asking questions of the interviewed subject. In each meeting, the 

interviewer took extensive notes based on the answers and comments of the subjects.  In some 

cases, the interviewed subject also filled out the survey in advance of the interview. This 

decision was based on time constraints in the original interview. For example, one meeting was 

limited in terms of time; therefore, the interviewer asked the informant to complete the 

remaining survey questions after the meeting in an effort to ensure the most complete and 

accurate data collection.  

Taking detailed notes was an important part of the interview process especially since 

some survey questions were open-ended in nature. The information gathered from the interviews 

was organized and compared in order to identify common themes among the key informants 

across groups and within specific LISC communities, city initiatives and state programs 

(Appendix M). Ultimately, the survey responses were compiled as a qualitative collection of data 

to be used to by LISC, and to be used as a platform upon which OASIS Food can make 

recommendations to LISC. 

 

Interview Limitations 

The quality of the survey instrument was carefully considered by OASIS Food and the 

professors to ensure the highest accuracy and precision of the data. Also, the execution of each 

interview was replicated to maintain consistency. Nevertheless, reliability of the surveys is 
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potentially limited due to the nature of the survey questions. As intended, the questions were left 

open-ended to allow the interviewed individuals to describe ideas, programs, and concepts. This 

methodology may contribute to subjective answers from individuals whose answers are skewed 

or biased toward their organization or role in the community. Additionally, the open-ended 

nature of the questions often led to an informal, conversational style interview. Thus, some of the 

comments in response to specific questions were embedded within conversation. This issue 

required the interviewer to make extensive note of the comments, and then organize the 

information in a summary to be confirmed and approved by the subject. Furthermore, a few 

interviews directed toward state program advisors strayed from the established questionnaire as 

most of these questions were not applicable. Although the data obtained from the interviews are 

largely qualitative, the purpose and thus the methodology of the key informant interviews were 

to capture this type of information.  

 

Purpose of Key Informant Interviews 

The qualitative data obtained by the key informant interviews was compared to local 

maps of food resources, data collected from convenience surveys at local groceries, case study 

research, and public policy data related to food initiatives in order to provide a foundation for 

recommendations to LISC. The body of research gathered from the interviews provided a pool of 

information from which common themes were extracted and organized. For example, a common 

topic among stakeholders signals that there may be an issue between transportation options and 

local accessibility to food retail sources. This type of common theme was noted and compared to 

other data with the purpose of establishing a comprehensive base of research for this study. 

Ultimately, the collection of information from the key informant interviews serves as a 

comparison to other data, and collectively serves as a broad base upon which recommendations 
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can be made. In addition, the research collected from this study may also provide opportunities 

for a more in-depth, future analysis of specific issues related to food access and initiatives. 

 

Key Informant Interview Findings 

The interviews yielded a signficant amount of information in regards to the presence of 

community involvement in food initiatives, resource sharing, common opportunities and 

challenges, and congruent goals and vision. Informants were organized into one of six categories 

based on the geographic area they serve in relation to food initiatives and include: City, State, 

and five LISC Sustainable Communities, which include the Near Eastside, Southeast, Near 

Westside, West Indy, and Crooked Creek neighborhoods(see Table below). 

Number of Key Informants & Primary Food Related Work 
 Advocacy Public 

Policy 
Education & 

Outreach 
Urban 

Farming 
Marketing & 

Sales 
Total No. of 
Informants 

City 3 2 4 1 1 11 
State 1 0 1 0 0 2 

Near East 1 0 1 2 2 6 
Southeast 1 0 0 0 0 1 

Near 

 

1 0 0 1 0 2 
West 

 

1 0 2 0 0 3 
Cr. Creek 1 0 0 0 0 1 
 

Within each geographic category of key informants, we found many common themes and 

goals. To organize information, all key informants and their organizations were compiled in a 

comprehensive organizational chart that identifies the food initiatives in Indianapolis and the 

specific roles of each organization (See Appendix M). In addition, the Assessment and 

Recommendations section addresses the specific neighborhoods based on the compilation of 

interviews, surveys, and mapping data. This overview attempts to identify the primary areas of 

work and the key findings from the collective informant interviews. 
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Informants primarily serve in advocacy, public policy, education and outreach, urban 

farming/gardening, and marketing/sales of food. Advocacy encompasses a wide range of 

activities from working with the City and State on food-related policy to building awareness of 

underserved communities through websites or events. The individuals who work in food 

advocacy tend to also work on other issues as well, and nearly all subjects advocate on some 

level in regards to their specific area of work. The informant category designated as ‘advocacy’ 

is based on the primary role as food leaders and liaisons in the community. Key informants 

involved with public policy focus on issues such as land use, commerical redevelopment, soil 

contamination levels, transporation, and so on. Education and outreach informants work 

primarily on connecting with neighborhood residents and educating them on the value of 

nutritious foods, opportunities to grow fruits and vegetables, and community activism. 

Individuals who focus on urban farming/gardening specifically work on developing and 

operating urban farms to grow fresh, local produce for the community. Finally, marketing/sales 

of food include the informants who operate food sales outlets such as consumer support 

agriculture (CSA) and local food cooperatives. 

Based on interviews, there is a substantial interest in food-related initiatives in the Near 

Eastside neighborhood. Each LISC community has several key individuals working on food 

issues; however, initial contacts and subsequent informant recommendations were often directed 

toward people working primarily on the Near Eastside. It was apparent that this community is 

particularly interested in issues related to food access. Each LISC community includes 

individuals interested and participating in localized food initiatives, but not to the scale of the 

Near Eastside.  Nevertheless, this neighborhood still has had some difficulty collaborating efforts 

and resources toward an efficient, community-wide food system.  
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The issue of  disconnect was a similar theme among all neighborhoods in that the 

individuals lacked collaboration amongst each other in terms of information, purpose, resources, 

goals, and vision for the future. This disconnect likely led to the largest total number of 

informants who are involved at the city/county level. As discovered, the majority of key 

informants work on a citywide basis. These individuals tend to address issues such as public 

policy, education, and advocacy. In large part, the advoacy is aimed toward developing a 

coordinated effort among all neighborhoods and organizations. One of the most common overall 

themes in key informant interviews is the desire for a common plan or a coalition of 

organizations that could partner and share scarce resources. 

Key informant research demonstrated that organizations both citywide and within 

neighborhoods do have important relationships. For example, the development of Pogue’s Run 

Grocer on the Near Eastside was a collaborative effort involving LISC, the City, and individual 

advocates and supporters. In addition, Keep Indianapolis Beautiful, the City, and Purdue 

Extension work together on urban farming, leveraging volunteers, and sharing resources to 

develop community gardens across the city.  

Yet, there is often a disconnect, especially within neighborhoods, that prevents a more 

efficient food system. The most prominent example is the gap between key informants, who are 

clearly interested in food initiatives, and residents of the communities, who may not know or be 

interested in specific initiatives. Consequently, there is a significant issue in finding people who 

will work on the grassroots level to help build the food system. For example, urban farms need 

farmers, and there is often a scarcity of community individuals who want to do this.  

On a similar wavelength at the retail level, there is a desire among community residents 

for more food outlets such as grocery stores, but the grocery companies do not necessarily want 
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to invest in development in these areas. These disconnects represent some of the main issues 

raised by the key informants. Therefore, even though many organizations have effective working 

relationships, building a more robust collaboration and common vision among organizations is a 

fundamental goal for the future. 

Each LISC Sustainable Community is unique and has its own cultures, resources, and 

obstacles, although the results of our research indicated that across all neighborhoods many of 

the challenges and opportunities were quite similar. The purpose of the key informant inteviews 

is to capture individual information for each community as well as for the city/county 

collectively. The specific information, coupled with GIS maps and convenience survey data, is 

combined in the Assessment section of the report. The data demonstrate a functional, practical 

base of information upon which we make our evaluations and recommendations for LISC. 
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Market Convenience Survey  

Survey Intent 

The convenience survey intent was to acquire representative responses from a sample 

population on food availability at identified groceries closest to food deserts in Marion County. 

The integrity and accuracy of the questions is desired to detect if there is a relationship between 

fresh food and accessibility in Indianapolis. In other words, is there a relationship between the 

fresh food demand and fresh food supply? Fresh is a key factor in that it determines SNAP retail 

applications and SNAP EBT purchases by beneficiaries. The purpose of the grocery store survey 

was to capture demographics and trends related to shopping for food. The primary aim was to 

understand how far individuals commuted to a particular grocery store, what means they used to 

get there, what items they purchased, how often they typically visit markets, and basic 

demographic information. Ultimately, the purpose of obtaining this information was to build an 

understanding of food access and what types of food choices individuals make. A copy of the 

survey and all of the complied data is available in Appendix L. 

 

Survey Design 

Using GIS analysis, food deserts in Marion County were identified. Four food deserts 

were selected based on greatest distance from grocery stores, high poverty, high population 

density, and low access. The nearest grocery to each of these geographic food deserts primarily 

constituted site selection within the LISC Sustainable Communities. When grocers and markets 

within these communities were unable or unwilling to cooperate due to corporate policy or 

owner discretion, the nearest grocer or market to that food desert was selected while still meeting 

the low access and high poverty constraints. LISC Sustainable Communities have been selected 
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as they have documented and ongoing neighborhood development plans within each, although 

the Near Eastside is the only Quality of Life Plan that specifically addresses food concerns.  

In order to test whether grocery location type was a factor, four different location types 

were selected: farmers’ market, food cooperative, local family chain, and a national chain. In 

total 291 respondents were surveyed. To maintain uniformity and anonymity, locations are 

referred to by grocery type rather than by location name or address. The names and addresses of 

respondents were not recorded. Permission from each location was sought and approved by the 

location manager prior to implementation.  

The sample design consisted of a systematic sampling beginning with the second person 

with an interval of every second person. The population served at the national chain was 

confirmed as greater than 20,000 shoppers annually; thus, 91 shoppers were selected as 

respondents at this location. At the cooperative, the newest location that has been open less than 

one year, the number of average monthly shoppers was multiplied by six (as it has only been 

open for two months) to calculate an estimated average which is estimated to have over 20,000 

shopping transactions annually. A shopper here is defined as any one person or unit making a 

one-time purchase transaction by cash, check, credit card, and debit card, EBT, WIC or SNAP. 

The farmers’ market which has been in place for two seasons was estimated to have 500 

shoppers each week with an average of 6,000 shoppers each season.  

With a combined population size across all locations of over 50,000 shoppers, a sample size of 

291, the confidence level is approximately 90% with an estimated margin of error at 5%. 

 

Survey Methodologies 

The survey was conducted while respondents were waiting in line at checkout, on their 

way from the checkout while exiting, immediately after exiting the location, or while 
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respondents were partaking in breakfast or lunch at the location’s café/seating area. Each 

interviewer attempted to stratify the sample regarding gender and race based on LISC 

Sustainable Community demographics, however some populations were at such small numbers 

in the population sample across all sites (i.e. Asian and Latino), that this part of the analysis is 

limited due to lack of credible sample size. 

 

Survey Limitations 

The survey did not include specific questions on income or age of respondents, which 

would statistically prove as beneficial; however, these questions could have been perceived as 

offensive in face-to-face interview scenarios and were thus omitted. All surveys conducted at the 

farmers’ market, national chain, and local family chain were administered between 8 a.m. and 12 

noon on Saturdays as the University of Georgia has defined Saturdays as the most common day 

for grocery shopping in terms of number or shoppers and total expenditure (Kent, 1999). The 

food cooperative also included a weekday evening survey administration in order to capture a 

larger population sample. The number of shoppers per hour varied little at the cooperative 

averaging about ten shoppers each hour during every hour of the survey administration. This fact 

may be as a result of the recent opening of the store, or a public perception factor. Since Saturday 

was the primary day in survey administration, there is an underrepresentation of shoppers who 

make visits during the work week day as well as those visiting after typical working hours. 

Fewer than ten respondents at each location refused to take the survey. Reasons varied 

primarily depending on location. The cooperative refusals primarily included those dropping in 

for a lunch at the deli or to grab a snack while walking through the neighborhood. At the 

farmers’ market, respondents who refused mentioned time constraints or the fact they were just 

visiting the market with a friend or family member. At the national chain and local chain, 
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unwilling respondents were those who biked, walked or took the bus and were thus pressed for 

time due to their transportation method. Those who drove are then overrepresented in the sample. 

Farmers’ Market 

While the demographic profile of the attendees was limited, there was diversity in ages 

from infants to those in retirement, but races other than white were not well represented. The 

market is located inside an apartment building on the ground floor. The walls are glass and 

vendors and customers are visible from the sidewalk and street. The building’s ground floor is 

not completely renovated and some exposed wires and plumbing. There is a space with three 

tables and a dozen chairs to accommodate those eating breakfast and lunch; however, the 

accessibility and visibility is limited as the seating is through an opening behind plastic sheeting 

that otherwise appears to be under construction. The space of the current market is around 

50,000 square feet with another 25,000 square feet on either side available for expansion; the 

table seating is located in one of these 25,000 square foot spaces. The walking traffic patterns 

here varied depending on the interests of the shoppers, congestion along corners, and the 

availability of free samples. There is a side gravel parking lot with approximately thirty spaces. 

The sidewalk just outside of the building does have a few benches open to market attendees, but 

lacks a bike rack. 

Food Cooperative 

In administering the survey at the food cooperative, it was observed that the traffic was 

comparatively light from that of the national chain or farmers’ market with between eight and 

twelve shoppers per hour. The space is less than 30,000 square feet. The cooperative contains a 

deli from which shoppers can purchase soup, sandwiches, and some light pastries. All deli orders 

are placed at the deli counter; however, all deli purchases are made at the two adjacent checkout 
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lanes. There is a produce section, refrigerated section, frozen food section, a wall of bulk/dry 

goods, and three aisles of canned and prepackaged goods. The cooperative is next door to a gas 

station and across the street from a butcher shop. A bus route runs right along the street with a 

stop within two blocks walking distance. 

Local Family Owned Chain 

This particular location is less than 30,000 square feet and is not located in a LISC 

Sustainable Community although it is located adjacent to a food desert in Center Township. The 

surrounding neighborhood is of mixed incomes with a higher proportion of those in high 

poverty. The store configuration is arranged in traditional aisles, and lacks a deli and bakery. 

There was a rotisserie and fried chicken counter. A swinging gate separated the grocery store 

from the dollar store the building also housed. There is a small parking lot with less than 50 

spaces. This grocery is located along a bus line and there is a stop within 100 feet of the 

property. A bike rack was present on the premises. Traffic flow ranged 15-20 customers per 

hour. A large Section 8 apartment complex sits across the street. 

National Grocery Chain 

While this grocery store is the only one present in this zip code as well as in this LISC 

Sustainable Community. It is located in a strip mall with a discount store as its immediate 

neighbor. The store is less than 30,000 square feet with a parking lot containing roughly 200 

spaces. It is also located along a major bus route, but there is not a bus stop within a one block 

walking distance. The location lacks bike racks. Customer traffic flow was more than 30 

shoppers per hour. This store does not have a deli or bakery, which is typical of other stores in 

this national chain. The store configuration is arranged in traditional aisles. Comparatively this 
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particular building is not of the same caliber and quality of other stores of the same chain in the 

city.  

 

Convenience Survey Key Findings 

Survey Frequency Distribution Data 

Of the entire sample, respondents totaled 17.9% from the local family chain, 19.6% from 

the cooperative, 30.9% from the national chain, and 31.6% from the farmers’ market. The 

sample is then skewed in favor of farmers’ market respondents and is limited in the number of 

respondents from the local family chain. 

Location of store 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Farmers’ Market 92 31.6 31.6 31.6 

Cooperative 57 19.6 19.6 51.2 

Local Family Chain 52 17.9 17.9 69.1 

National Chain 90 30.9 30.9 100.0 

Total 291 100.0 100.0  

 
Transportation to Markets 

Of the sample, 83.3% of shoppers drove to their respective market destinations while 

14.1% walked to their respective destinations (Appendix L, Table 1). There were not large 

enough samples of those who biked/cycled or who were brought/dropped off to test for 

significance. No one traveling by bus took the survey. The highest percentages of those walking 

were individuals who shopped at the national and local grocery chains, while the highest 

percentages of those driving were individuals who shopped at the farmers’ market and national 

chain (Appendix L, Table 2). The transportation method is significant to market access 

(Appendix L, Table 2a). 
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Time Traveled to Market 

For the majority of respondents it took less than ten minutes to arrive at the market, with 

a plurality of respondents arriving within twenty minutes (Appendix L, Table 3). Time it takes to 

arrive at a market is a significant determination of consumer selection (Appendix L, Table 3a). 

There is not a large enough representative sample to demonstrate agritourism. 

Population Served: Zip Codes 

When grouped into four categories of “Within Marion County,” “Surrounding Marion 

County,” “Central Indiana” and “Out of State” all four market-types predominately served 

Marion County residents (Appendix L, Chart 4a). County and zip code residency is significant 

when consumers select markets (Appendix L, Table 4b).  

Comparatively, the farmers’ market, located in zip code 46204 (which is surrounded by 

zip code 46202), had only sixteen residents or 17.4% of total shoppers from 46202 and one 

shopper from its own home zip code. The majority of shoppers here are from Marion County 

with a small number being from the Central Indiana region and a few from out of state, 

demonstrating a minimal presence of agritourism. Six residents of this zip code shopped at two 

other survey locations, four at the farmers’ market and two at the national chain located in zip 

code 46222. This farmers’ market serves Marion County and the surrounding counties more than 

it is serving its own neighborhood. 

Conversely, all three of the other locations, which are permanent grocers, primarily serve 

their own neighborhoods. The cooperative, located in zip code 46201, yielded twenty-five or 

43.9% of its shoppers from its own zip code. Likewise, the local family chain, located in zip 

code 46205, yielded thirty-three respondents or 63.5% from its home zip code. Eleven residents 

of this zip code from our total sample shopped at other survey locations, one at the national 
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chain, three at the cooperative, and seven at the farmers’ market. Finally, the national chain is 

located in zip code 46222. The sample yielded a plurality of respondents from zip code 46222, 

seventy-five or 83.3% of who shopped at the national chain in their own neighborhood. Only 

four residents of this zip code in the sample shopped at other surveyed locations, one at the local 

family grocery chain and the other three at the farmers’ market. 

Purpose of Visits 

The majority of shoppers across all location types visit to obtain food staples or conduct 

regular, weekly purchases (Appendix L, Table 5). Secondary purposes for visiting the national 

and local chains included purchasing paper staples and essentials (i.e. toilet paper, napkins, 

tissue, paper towels, etc.), while these purposes were absent from the purposes of respondents at 

the cooperative and farmers’ market [Note: the farmers’ market does not sell paper staples but 

the cooperative does]. Secondary purposes of visiting both the farmers’ market and the 

cooperative included browsing (usually for the first time), eating either breakfast or lunch, and 

purchasing produce; these purposes have a large enough representative sample to suggest a 

difference between choice of visiting a farmers’ market and/or cooperative over a traditional 

national or local grocery store. Tertiary purposes varied more among respondents at the farmers’ 

market and cooperative than at either the national or local chain.  
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Principal Purpose of Visit by Location

 

Market Basket Selections 

The purchase of fresh fruit was not significant at any location (Appendix L, Table 6a). 

Market type was a significant factor in fresh vegetable purchases yielding the highest number 

and percentage of purchases at the farmers’ market (Appendix L, Table 7). Fresh meat purchases 

were not a significant determinant of market type; however, the national chain had the highest 

percentage of fresh meat purchases at 12.7% (Appendix L, Table 8 & Table 8a). The purchase of 

fresh dairy by market type was not significant although the farmers’ market and national chain 

had higher portions of those purchasing dairy items (Appendix L, Table 9a & Table 9). Fresh 

bread purchases were not significant by market type; again, however, the farmers’ market and 

national chain had the highest percentages of fresh bread purchases (Appendix L, Table 10). 

There was a trend away from the purchase of frozen vegetables at all market types that sold 

frozen vegetables and likewise for canned vegetables (Appendix L, Chart 11 & Chart 12). 
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Market Loyalty 

There is not much of a presence of single market loyalty with only 52.2% of respondents 

answering that the survey site was their regular market (Appendix L, Table 13). This finding 

demonstrates a highly competitive food market. Again, the farmers’ market and national chain 

proved to have the greatest consumer loyalty (Appendix L, Chart 13). 

Consumer-Market Frequency 

At 85.2%, most people make less than ten monthly trips to the markets where surveys 

were conducted (Appendix L, Table 14a). When considering all market locations where 

consumers shop, the percentage for total trips under ten drops to 62.2% and the percentage of 

trips in the ten to nineteen frequency range increases dramatically to 23.7% (Appendix L, Table 

15a). These findings augment the number and variety of responses when respondents were asked 

to identify other markets and groceries they regularly visit. 

Price Comparisons 

National chain shoppers identified that food items were priced “about the same” as other 

locations while the trend at the farmers’ market identified a food price of “somewhat higher” 

(Appendix L, Chart 16). Comments from shoppers at the farmers’ market consistently revealed 

an expectation of somewhat higher prices, but they were also willing to pay for higher quality, 

locally sourced, and/or natural and organic products. 

SNAP Benefits 

Most respondents do not receive SNAP benefits. The highest percentage of SNAP benefit 

customers was at the national chain and the local chain (Appendix L, Table 17b). The majority of 

SNAP benefits recipients were black both within and across all racial groups (Appendix L, Table 

17a). Market type is a factor in food source selection.  
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Market Needs, Variety and Quality 

There is relatively no perceived difference between the four market types in being able to 

meet consumer needs with the total average score at 6.6 of 10; however, there is a perceived 

difference in both variety and quality with the farmers’ market ranking highest, followed by the 

cooperative (Appendix L, Table 8). The national chain ranks as third with the local chain trailing 

significantly behind. 
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Assessment and Recommendations 

 The assessments and recommendation related to each Sustainable Community, 

Indianapolis-Marion County, and the State of Indiana aggregate findings from the literature 

review, mapping, Key Informant Interviews, and Market Convenience Survey. The LISC 

Sustainable Communities, Indianapolis-Marion County, and the State of Indiana will be 

discussed in turn with an assessment leading to actionable recommendations for each area. 

Considerations weighed when making recommendations can be located in the SWOT Analysis 

located in Appendix N. 

LISC Sustainable Communities 

Near Westside Assessment  

The Near Westside is an area with high poverty and there are food desert tracts on its 

eastern boundary (See Appendix F). There is a glut of fast food restaurants and convenience 

stores in this area, providing easy access to unhealthy, quick food choices (See Appendix K- 

Sarah Wiehe). The grocery store that is in this neighborhood is small, at less than 30,000 square 

feet, and contains limited produce and fresh foods.  

There is a large amount of land available in this community for gardens, with six vacant 

lots currently dedicated to this use. While there are a few committed individuals, most are 

lacking the expertise and knowledge to be successful, and this manpower is not enough to be 

able to cover the full need. In addition, the neighborhoods within the Near Westside area have 

very distinctive cultures based around neighborhood demographics. This could inhibit any food-

related initiative growth by creating barriers to communication but it could also help create a 

sense of community by bringing people together. 

Currently this area has established relationships with Growing Places Indy, Indiana 
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Campus Compact and IUPUI that have provided knowledge and funding for food-related 

initiatives and opportunities for community dialogue, which can be built upon in the future. 

There is also a desire to be a model for the rest of Indianapolis by creating a nutrition hub and 

food education center in the neighborhood (See Appendix K- Patrice Duckett).  

Near Westside Recommendations 

Create Community Food Goals 

The Near Westside does not have established food system goals delineated in their 

Quality of Life Plan. The community should work together to create and establish these goals 

that when put in writing will signify a commitment to greater food access and nutrition for all 

residents. When creating these goals, it will be essential to success that these goals empower the 

diverse food cultures that exist in this area, and engage residents from all backgrounds. 

Pursue Community Gardens  

With the lack of access to affordable, nutritious, fresh produce in this area it is 

recommended that this area pursue community gardening as an alternative food source. With the 

available land secured, education and empowerment should be the goals. Classes on gardening, 

community organizing, and volunteer management should be offered to interested residents to 

not only provide them with the skills to grow produce but also with the tools necessary to 

adequately manage the garden. This will create self-sustaining gardens within each neighborhood 

community. As this movement grows, it might be possible to channel these efforts towards 

creating a community farmers’ market in the future as a means for further self-sufficiency, and 

community building.  
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Establish Relationship with Grocery Store 

While working with the local grocery store management has not been successful in the 

past, continued efforts at communication might be productive in the future. Establishing a 

relationship with the primary food source for residents will pave the way for future grocery store 

interventions, which may include nutrition and cooking classes, lower prices on fresh produce 

through subsidization, and a possible partnership as a nutrition hub.  

Create Nutrition Hub  

A final recommendation would be to create a hub in the neighborhood that could act as a 

resource for residents about healthy lifestyles and nutrition. As an education center, this physical 

place could serve as a resource about sources for healthy food, ways to reduce the costs of 

healthy eating, how to eat on health restricted diets, and ways to get involved in community 

food-related initiatives.  

 

West Indianapolis Assessment 

The West side is an area of high poverty and roughly half the area has low vehicle access. 

Majority of the area has low access to grocery stores. The two grocery stores that serve this area 

are both small at less than 30,000 square feet each (See Appendix G). The population living in 

this area is also highly transient. This area is not the most attractive area of Indianapolis, with a 

heavy industrial presence and the lack of any type of cultural anchor. The population of this area 

triples during the day when individuals from outside the area come to work at corporations 

within the West side boundaries (See Appendix K- Beth Gibson). Currently, there is a large gap 

between those who work in this area and those who live here, and those who work in this area 

but live elsewhere are not spending money in the West side. 
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There is land available for community gardens but due to the heavy industry in the area 

there is the possibility of contamination. There is also a lack of interest in these projects that is 

keeping them from taking hold. A farmers’ market has existed in the past but has had problems 

attracting farmers due to the distance they have to travel, the perceived safety risk, and the lack 

of monetary incentive. While it has been WIC certified, it is having trouble maintaining that 

status due to the requirement of three farmers being there every week (See Appendix K- Denise 

Giddens). The status of this farmers’ market moving forward has yet to be determined. 

Currently, there is no solidified relationship between the grocery store that serves as the 

primary food source for residents and community organizations. There has also been resistance 

in this area to fresh produce; efforts to get more fresh produce into the food pantries in this area 

have gone unused as residents often still choose canned goods when given the choice (Appendix 

K - Jenna Wachtmann & Molly Friesenborg).With the multitudes of issues facing this 

community, working on food-related initiatives needs to be easy.  The community groups in this 

area are lacking an outside resource that can provide them with information and templates that 

can be easily replicated, adjusted and applied to this neighborhood. 

West Indianapolis Recommendations 

Create Community Food Goals 

The West side does not have established food system goals delineated in their Quality of 

Life Plan. The community should work together to create and establish these goals that when put 

in writing will signify a commitment to greater food access and nutrition for all residents.  

Collaborate with Other Organizations 

The West side needs to establish relationships with organizations that have information 

on gardening, farmers’ market, nutrition, and health. By not having to reinvent the wheel, the 
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community organizations will be much more likely to institute food-related initiatives since 

planning time will be minimized and implementation can be the main focus. The residents in this 

area need education around making the correct food choices for themselves and their families, 

and partnerships with outside organizations that already have this type of knowledge will be 

helpful in making it happen. Partnerships with the food pantries also might help disseminate this 

knowledge. In addition, a program to incentivize choosing fresh produce might be possible.  

It will be important for future success, that the corporations in the area are engaged. 

There is an incentive for them to strengthen the neighborhood in which they operate; it is just a 

matter of connecting the right people to make that partnership work. The focus should be on 

resource sharing and collaboration around healthy living, adequate food access and supply, and a 

farmers’ market. In addition, Southwest Medical Center understands the relationship between the 

health problems it sees in the residents it serves and the kind of food they are eating. By 

cultivating and expanding a partnership with them, food-related efforts may be able to reach 

those who need help the most. Finally, the Marion County Health Department should come in as 

a partner in order to test for soil contamination prior to beginning any type of community 

gardening.  

Establish Relationship with Grocery Store 

While communication with the local grocery store management has not been fruitful in 

the past, continued efforts at collaboration might pay off in the future. Establishing a relationship 

with the primary food source for residents will pave the way for future grocery store 

interventions, which may include nutrition and cooking classes, and lower prices on fresh 

produce through subsidization. 
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Near Eastside Assessment 

The Near East side has a high poverty rate and a small food desert tract (See Appendix 

H). There are also problems with poor public transit in this area (Appendix K- Colby Grindean). 

A newly formed food cooperative, a small grocery of less than 30,000 square feet, recently 

opened in the middle of this neighborhood eliminating a large food desert area. This solved the 

potential food access issue but it still might not be meeting the immediate realized access needs 

of residents (See Appendix K- Greg Monzel). High prices and limited selection might be 

prohibitive to its potential to serve all residents regardless of income.  

Currently, there is a presence of urban gardens and some even want to expand but there 

are policy problems to add the types of items they want such as bees and chickens. There are also 

potential soil contamination problems in specific neighborhoods especially those adjacent to 

brownfields. The current farmers/gardeners want to create some type of co-op to share tools and 

supplies but there is no key person stepping up to manage the operation. The potential is there 

since there are distinct neighborhood identities and management within the Near East area. 

Near Eastside Recommendations 

Works Towards Quality of Life Plan Food Goals 

Unlike the other LISC Sustainable Communities, the Near East side already has food 

system related goals built in to its Quality of Life plan; however, reaching the goals is a 

continuing challenge due to barriers including, but not limited to, scarce financial resources and 

land use policy. These goals need to be reassessed and if they are adequate, progress needs to be 

made. If they are not adequate or manageable, more appropriate and realistic goals need to be 

developed and implemented.  
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Attract Development of New Retail Food Outlet 

The residents in this neighborhood want better access to grocery stores and the new food 

cooperative might not be fulfilling all of those needs. The neighborhood needs to work together 

to demonstrate demand in attracting a new grocery store to this area.  

Create Holistic Plan for Gardens and Green Spaces 

A plan needs to be prepared for existing urban gardens, community gardens and green 

spaces, as well as for future development of new ventures. This plan needs to be developed by all 

stakeholders but one individual or group needs to take ownership of its implementation. This 

plan could include plans for resource sharing and development, as well as guidelines for moving 

forward with new gardens or green spaces. The plan should also focus on how education and 

outreach efforts will be made to assist in getting the whole community involved. Food-related 

initiatives can be a rallying point around which a sense of community can be built, but this 

involves getting as many people engaged as possible.  

 

Southeast Assessment 

In the Southeast there is substantial poverty and there are two small food desert tracts 

(See Appendix I). The grocery stores that do serve this area are a mix of both large and small, 

but anecdotally it appears that prices here are higher than the same chain grocery stores a few 

miles away, outside of this neighborhood (See Appendix K- Jim Mulholland). There is also a 

surplus of convenience stores serving the Southeast, making it too easy to access processed, 

prepackaged foods. It is promising that there are current efforts at creating a food cooperative in 

this neighborhood in order to combat this problem, and although it is still in the planning stages 

there has been some interest.  
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There have also been efforts at community gardening but it has been difficult to keep 

people interested and involved in maintaining the gardens. Another problem is the possible 

contamination of the soil and the remediation required to fix the problem before a garden can 

move forward (See Appendix K- Jim Mulholland). The Southeast also has a successful farmers’ 

market, although it appears to serve the middle income better than it serves those most in need. 

Southeast Recommendations 

Create Community Food Goals 

The Southeast does not have established food system goals delineated in their Quality of 

Life Plan. The community should work together to create and establish these goals that when put 

in writing will signify a commitment to greater food access and nutrition for all residents.  

Move Forward with the Food Cooperative 

The creation of a successful food cooperative in this neighborhood has the potential to fix 

many of the food systems problems. Served by both large and small grocery stores already the 

problem is not access but quality. A food cooperative that focuses on healthy, fresh, and 

nutritious food would provide a new option for healthy eating that could introduce new types of 

food to the residents and offer nutrition and health information as well.  

Develop Urban Gardens 

The Southeast side needs to work with the Marion County Health Department on soil 

testing for potential community garden land. Once this is completed and any type of remediation 

needed is done, residents should receive training on the “how-to’s” of urban gardening. This 

training and education should include how to garden but also how to manage a community 

garden and the labor it takes to run one. 
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Pursue Grocery and Convenience Store Interventions 

 Because there is not a lack of grocery or convenience stores in the Southeast but rather a 

lack of quality produce at an inexpensive cost, it is recommended that these stores be approached 

about possible in-store solutions. It may take time to build the kind of relationship necessary, but 

a viable solution in this neighborhood is to build up healthy living through the existing food 

outlets. Possible store interventions may include trials to demonstrate demand for fresh food 

items, subsidization of the cost of stocking healthy items for the first time, or use of the stores as 

locations for health and nutrition education. 

 

Crooked Creek Assessment 

The Crooked Creek community has mixed demographics and incomes. This area has no 

high poverty tracts or food desert tracts, although the entire southern half of the area has low 

access to a grocery store (See Appendix J). The northern part of the community is saturated with 

grocery access primarily along the 86th Street corridor.  This community has a high immigrant 

population and a number of very small ethnic food stores, but their survival is often limited. 

This area has been the subject of some discussion around redevelopment, particularly in 

the Michigan Road area in efforts to create a Crooked Creek Corridor which is included in 

Crooked Creek CDC long-term quality of life plans (Appendix K- Scott Armstrong). There are 

also some existing urban community gardens in this area which serve particular targeted 

populations (Appendix K- Linda Proffitt). The Crooked Creek Neighborhood Association, and 

the Light of the World Church are all involved in current community garden efforts with Global 

Peace Initiatives. The Butler Center for Urban Ecology (CUE) is in partnership at the 
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Indianapolis Museum of Art with both public artists and the greenhouse and groundskeepers 

with initiatives to begin this summer (Appendix K- Tim Carter). 

This community is also characterized by strong public and private support of institutions 

including schools, hospitals, health care centers and religious congregations. Community 

members associate strong ties with their institutions. Brebeuf Jesuit Preparatory School has 

expressed interest in the USDA’s Chefs Move to School program although the school has yet to 

be matched with a local chef (Chefs Move, 2011). 

Outreach has been made by Crooked Creek CDC in establishing partnerships with 

neighborhood associations, businesses and grocery retailers; however, with a staff of less than 

three persons, the strength of the partnerships is not as strong or as developed as the CDC would 

like (See Appendix K-Scott Armstrong).  

Crooked Creek Recommendations 

Create Community Food Goals 

The Crooked Creek neighborhood does not have established food initiative goals 

delineated in their Quality of Life Plan. The community should work together to create and 

establish these goals that when put in writing will signify a commitment to greater food access 

and nutrition for all residents.  

Encourage Development of Small Grocery Store 

The low access at the southern end of the Crooked Creek neighborhood can be eliminated 

with the development of a food access point there. A small, less than 30,000 square foot, grocery 

store would probably be sufficient to serve this area. Because of the diverse population and the 

objective of providing access to all, encouraging a high end grocery is discouraged while it may 

be feasible for an independent or regional grocery to both thrive in this area. The number of local 
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gardeners and urban farms in the area, while growing in popularity, is not currently sufficient to 

support a food cooperative. With a new store, residents would not have to travel as far to find 

healthy, nutritious food, or use convenience stores or fast food as an alternative. 

Community Garden Development 

With support and encouragement of health institutions, religious congregations and K-12 

schools are presently the most viable options for sustainable community garden development. 

These gardens and their operating models ought to fit the needs and populations of the 

congregations and the school families while extending partnerships and services to the 

surrounding neighborhoods. 

Indianapolis- Marion County 

Assessment  

Food Access 

As a whole, the City of Indianapolis has several areas of high poverty and low vehicle 

access. Food desert areas (See Appendix E, Figure 5) are located along the eastern edge of the 

Near West and Westside of Indianapolis, in small pockets on the Southeast side and then 

scattered just north of the Near Eastside. Even areas without high poverty and low vehicle access 

experience low access to grocery stores (See Appendix E, Figure 3). 

Grassroots Organization 

A key strength of the Indianapolis food system lies with the numerous and diverse group 

of committed individuals and organizations that engage in food-related initiatives. Engaged 

organizations include CDCs, grassroots nonprofit organizations, local chapters of national 

nonprofit organizations, and farm enterprises.  These organizations and actors are diverse in their 
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background, ranging from producers to consumers, farmers to researchers, educators to 

community builders.  

Through key informant interviews, many of the engaged actors revealed common 

successes and challenges related to food access in Indianapolis. Key informants repeatedly 

expressed a sense of disconnect from other actors and organizations engaged in food-related 

initiatives.  While there are pockets and patterns of connectedness among organizations, much of 

this connection is facilitated by individuals active in multiple organizations and initiatives. 

Overall, city-wide key informants communicated a need for collaboration regarding funding, 

information, resources, and goals unification while still maintaining unique organizational 

identities.   

Farm-to-Fork Opportunities 

The City boasts numerous farm-to-fork opportunities for consumers to purchase produce 

food and artisan products. Over a dozen farmers’ markets have developed across the 

metropolitan area and have developed a consistent and increasing customer base. A key 

challenge for these markets lies in meeting the demand that has been generated. One farmers’ 

market operator noted that it does not have enough participating farmers and food artisans to 

meet the weekly demand for locally-produced food and products.  While legislation in the 

Indiana House of Representatives was crafted and reported favorably and bipartisan from 

committee, no action was taken to forward farm-to-fork and farm-to school funding through the 

Indiana Department of Agriculture or the Indiana Department of Education (Friend, 2011). 

In addition, over six community-supported agriculture (CSA) enterprises now operate in 

Indianapolis with over a dozen more operating in the greater metropolitan area. (Wesseler, 2010) 

Offering customers the opportunity to subscribe to a weekly, bi-weekly, or monthly supply of 
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locally-farmed produce and products, CSA programs seem to serve a niche market of those 

informed and concerned about the source of their food. One challenge to the widespread 

development of CSA is the cost or perceived cost of subscribing to a program as compared to 

products sourced from conventional grocery stores, supermarkets, or convenience stores. In 

addition, many CSA programs do not deliver to customers’ residences, but, instead, require pick-

up at a central location. 

Urban Gardens   

The City has made use of and maintains significant land resources available for urban 

farms and community gardens. As of April 2011, thirty-five vacant lots have been converted to 

urban gardens with over 100 still available for lease for urban gardening. (City of Indianapolis, 

2011) The City of Indianapolis, through the Office of Sustainability, has developed an Urban 

Garden program to facilitate the development of urban gardens.  The program allows for a five-

year lease of land for $1 in exchange for the development of urban gardens that fall within the 

City guidelines. (City of Indianapolis, 2011b) 

Despite the availability of vacant land and the strides made through the development of 

the City’s Urban Garden program, barriers still exist to widespread implementation. In particular, 

the five-year lease term is discouraging to potential implementers who hesitate to commit the 

time and energy to tending a plot that may revert back to the City’s control after the lease ends. 

In addition, issues of water access pose a difficulty for appropriate garden maintenance.  

In addition, while interest is high in urban gardening, coordinators of these gardens have 

difficulty in recruiting, connecting, and maintaining a roster of committed, knowledgeable 

volunteers. In addition, many who are interested in developing an urban garden do not have the 
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resources or experience to facilitate the implementation. Many key informants emphasized a 

central challenge of recruiting both committed and knowledgeable volunteers.  

Recommendations 

Coordinate Convening Entity 

One challenge that has arisen out of the grassroots action and organization is a 

fragmented approach to addressing food access issues. There are many stakeholders and 

organizations acting with slightly different goals, strategies, and resources for increasing food 

access in Indianapolis. To remedy this, a city-wide organization, such as LISC or the City of 

Indianapolis Office of Sustainability, should facilitate the city-wide coordination of these 

stakeholders and organizations.  

OASIS Food recommends the convening entity devote one full-time staff member to 

manage food-related initiatives and serve as an intermediary for the engaged organizations and 

stakeholders. OASIS Food recommends pursuing funding for this initiative through the City of 

Indianapolis Office of Sustainability or through an already established nonprofit in years one and 

two through the federally-funded state programs of AmeriCorps VISTA and/or AmeriCorps 

State or through the national direct AmeriCorps FoodCorps. 

Specifically, this coordination should focus around developing a common understanding 

of food access issues in Indianapolis and increasing awareness of food-related initiatives among 

the organizations and actors. In addition, as organizations with similar missions and programs 

tend to compete for funding, visibility, and constituencies, the coordinating entity should 

facilitate the collaboration of organizations in programming, educational materials, and funding 

and fundraising. This has the potential to eliminate overlap among programming and material 

development and strategically target outreach and education efforts.  
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Designate Education and Outreach Organization 

To reduce duplication of effort and inefficient use of resources, OASIS Food 

recommends the designation of an existing local, yet central organization, such as Purdue 

Extension, or a newly formed centralized nonprofit, public, or public-private entity, as an 

education center for food-related initiatives. The designated education center should serve as a 

convening organization for best practices for outreach, coordinated, public resources for food-

related outreach, and training materials for future organizational involvement. Materials should 

be developed for consumers, farmers, urban gardeners, and retailers. In addition, program 

toolkits should be compiled for use by other organizations to launch their own food-related 

initiatives, such as urban garden programs.  

In addition, OASIS Food recommends that LISC engage in targeted outreach to both 

organizations already engaged in food-related initiatives and organizations with missions 

relevant to the environment, public health, community development, and quality of life. While 

urban garden projects and food-related initiatives align closely with the mission of many CDC 

and other community development organizations, these entities are not actively embracing these 

programs but also lack capacity to presently do so. Many organizations have not traditionally 

identified food-related initiatives as central to executing their mission.   

Despite past experience, this perception is changing as an increasing number of CDCs 

support farmers’ markets or facilitate urban gardens.  Because CDCs have access to significant 

land resources through the Indianapolis Land Bank and serve as both community conveners and 

educators, they are a natural fit with the delivery of city-wide food-related initiatives. OASIS 

Food recommends that LISC engage these organizations, communicating the value and mission 

alignment of food-related initiatives to these organizations. This could be coupled with the 
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availability of program materials through the Education Center to facilitate the development of 

widespread, yet coordinated neighborhood programs.  

Work to Remove Barriers 

OASIS Food first recommends that LISC work with the City of Indianapolis and other 

city-wide organizations to address some of the barriers that remain to increased development of 

urban gardens. First, LISC should work with the Marion County Soil and Water Conservation 

District or the City of Indianapolis to increase water access at urban garden sites.  A 

collaboration to purchase and distribute or teach urban gardeners how to make rain barrels 

should be undertaken to alleviate this barrier. Second, it is recommended to establish open 

dialogue and discourse regarding community needs assessments of residents and their lack or 

limitation to healthy food access points and the availability of food retail establishments to be 

strategically located in underserved food deserts with residents, neighborhood associations, 

CDCs and the City of Indianapolis.  

In addition, LISC should pursue the extension of land leases from five years to ten years. 

Currently, the short five-year land leases are a deterrent to some individuals who are concerned 

about losing their urban gardens after tending them for five years.  

State of Indiana 

Assessment 

Although LISC’s work focuses on initatives related to Indianapolis and individual 

neighborhoods, federal and state programs have an important role in shaping policies related to 

food access and nutrition. The Indiana Department of Education (IDOE), Department of Health 

(ISDH), and Office of Faith Based and Community Initiatives (OFBCI) have significant 

potential to affect the Indianapolis food system. Therefore, this State of Indiana section will look 
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at current food-related programs, how they relate to Indianapolis, and offer recommendations 

that can positively impact locally-based food initiatives. 

Federal Policies and Programs 

State food policies are closely tied with federal legislation and funding, and in the current 

time when state and federal budgets are constricted, the ability for Indiana to implement effective 

programs is limited. For example, two national programs that work directly with schools and 

communities on health, education, nutrition and physical activity have been greatly reduced: 

AmeriCorps was slashed by $23 million and Learn and Serve by $40 million (Final Program 

Cuts). Indiana recieves funding through both of these programs.  

There are, however, examples of recent legislation and initiatives that specifically address 

the issues of hunger and nutrition. In December 2010, President Obama signed the “Healthy, 

Hunger-Free Kids Act,” which will help Indiana schools with subsidies to provide low-income 

students with food as well as mandate healthier food options for all students (NCSL, 2011). 

Addtionally, the new law will expand elgibility for at-risk after school meal reimbursement for 

the Child and Adult Care Food Program (CACFP). Although the legislation will take up to three 

years to implement, it is a significant start towards addressing and funding programs focused on 

hunger and healthy eating. A second major example is “Chefs Move to Schools,” which is an 

extension of Michelle Obama’s “Let’s Move!” initiative. The program encourages local chefs to 

motivate and help create healthier school menus and provide a message that promotes healthy 

eating habits in local communities (Let's Move!, 2011). As of April 2011, ten Indianapolis 

schools and ten Indianapolis area chefs have registered for the program, with only one of these 

being successfully matched through the USDA (USDA, 2010). 
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The Corporation for National Community Service has a number of programs in which 

college students work on food health, nutrition and education initiatives in local communities. 

Two AmeriCorps National Programs in Indiana are addressing food and/or local community 

capacity building initiatives. AmeriCorps VISTA provides full-time voluntary services to 

nonprofits, public agencies and faith-based organizations for capacity building purposes. Learn 

and Serve America supports service-learning opportunities for college students through K-12 

schools, colleges and nonprofits (OFBCI, 2010). AmeriCorps FoodCorps is designed specifically 

“to address childhood obesity through school garden and Farm to School service” (AmeriCorps, 

2011). 

State Policy & Programs 

Indiana has several programs to address hunger and nutrition in schools. Many of these 

programs are funneled through the Department of Education’s Office of School and Community 

Nutrition. These sponsored programs include school nutrition and food distribution programs, 

the Child and Adult Care Food Program, Fresh Fruit and Vegetable Program, and Summer Food 

Service for Children. The Indiana Team Nutrition Initiative is one particular program in Indiana 

that is supported by the USDA to “support the Child Nutrition Programs through training and 

technical assistance for foodservice, nutrition education for children and their caregivers, and 

school and community support for healthy eating and physical activity” (IDOE, 2010). This 

program offers technical support and grant funding for participating schools.  

The Fresh Fruit and Vegetable Program, which is a state-operated, federally assisted 

program that provides free fruits and vegetables to elementary school students, is currently 

utilized by twenty-one schools in Indianapolis (IDOE, 2010). Schools with a high percentage of 

students on free or reduced-price lunches are eligible to participate in the program. Schools 
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receive $50-75 per student and pledge to provide fresh fruits and vegetables, nutrition education, 

and school-wide publicity to communicate the availability of these foods. The purpose of this 

program is to get healthy foods into schools while also providing nutrition education at an early 

age (IDOE, 2010). 

The Indiana Farm to School program, which is channeled through the State Department 

of Health, is another opportunity for schools in Indianapolis (Indiana Farm to School, 2011). 

Currently, the collaboration between Devington Community Development Corporation and 

Arlington High School represents the only completed farm to school project. This project, 

entitled “Devington Green Acres Farm,” is a sustainable, urban vegetable farm operated by 

Arlington High School students. The project serves as an interactive tool for students to learn 

about agriculture, land use, and science. Also, the food grown at the school farm is sold to 

residents of the community who would not otherwise have easy access to fresh, organic produce 

(The Indy Channel, 2009).  

Purdue Extension, which is a statewide program based out of Purdue University, works at 

the county-level on projects related to health and nutrition. In Marion County, Purdue Extension 

works largely on gardening and education programs and leverages resources for urban farms 

(Purdue Extension, 2010). For example, it provides guidance and support for community 

gardening projects, soil testing, plant, pests, food growing schedules, and master gardening 

education and certification, among others (Purdue Extension, 2010). The Extension has begun 

developing two “Junior Urban Master Gardener Programs” at St. Anthony and Holy Angel 

(Indiana Farm to School, 2011). 
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Supplemental Nutrition Benefits: WIC and SNAP 

Indiana Women, Infants, and Children (WIC) and Supplemental Nutrition Assistance 

Program (SNAP) benefits are important pieces of the food affordability puzzle. The data 

revealed by our convenience surveys showed that WIC and SNAP (also known as Food Stamps) 

were commonly used at food outlets especially in low-income areas (See Table 22a in Appendix 

I). These benefits are an important financial supplement to provide individuals an increased 

capacity to afford food. WIC is administered by the State Department of Health and SNAP by 

the Family and Social Services Administration (FSSA). Both types of benefits increase 

individuals’ ability to purchase nutritious foods, although the use and policies related to these 

benefits vary considerably. 

In 2008, Marion County residents redeemed over $21 million of WIC benefits. These 

benefits can be used at approved stores as well as farmers’ markets and stands (ISDH, 2010). 

The Farmers’ Market Nutrition Program (FMNP), which is enabled by grants from the USDA, 

allows WIC recipients to use vouchers to purchase fresh fruits and vegetables at local farmers’ 

markets. To be eligible to participate in FMNP, farmers’ market must have defined days and 

hours of operation, a permanent location, at least three vendors willing to participate in the 

program, and a representative of the market who must complete the Market Application every 

one to three years. As of August 2010, nine farmers’ markets in Marion County accepted WIC 

vouchers through the Farmers’ Market Nutrition Program. Unfortunately, most of these markets 

are only open one day per week, and the vouchers are only valid from June to October (ISDH, 

2010). 

SNAP benefits, or food stamps, can be used at any store, supermarket, or cooperative 

approved by the USDA. The purpose of food stamps is to raise the nutritional level of low-

income households across Indiana. In Marion County, $22 to 24 million worth of SNAP benefits 
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are redeemed every month. However, as of April 2011, only two farmers’ markets in Marion 

County accepted SNAP—these include the Indy Winter Farmers’ Market and Stadium Village 

Farmers’ Market. In the entire state, a total of eight farmers’ markets (including the two in 

Marion County) accept the benefits (USDA, 2011). In order to accept SNAP benefits, a farmers’ 

market must provide an Electronic Benefits Transfer (EBT) point-of-service (POS) terminal. 

This allows SNAP recipients to pay with their EBT card. To be eligible to accept EBT, the 

USDA Food and Nutrition Service must license a farmers’ market, and by necessity must have 

access to electricity and a phone line to operate the POS terminal (USDA, 2011). In many cases 

for farmers’ markets, the costs of providing access to EBT food stamp benefits is too large to 

justify. Thus, as is the case in Indiana, only eight farmers’ markets statewide accept SNAP 

(ISDH, 2010). 

Recommendations 

Because this section focuses on federal and state-level programs, the recommendations 

outlined here are broader in scope in comparison to the previous sections. However, these 

recommendations represent the key themes that OASIS Food believes are actionable by LISC 

and important in relation to the Indianapolis-Marion County food system. 

Increase Acceptance of WIC and SNAP at Farmers’ Markets 

The main barriers to the acceptance of WIC and SNAP benefits at farmers’ markets are a 

lack of upstart funding and lack of demand among consumers. Increased acceptance of such 

benefits would help incentivize low-income populations to utilize farmers’ markets. Therefore, 

micro-financing for SNAP start-ups and community-based marketing campaigns advertising the 

local markets would benefit the managers of farmers’ markets, vendors, and low-income 
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community residents. The licensing, installation, and advertising for WIC and SNAP should be 

as simple a development process as possible. 

Increase Awareness of Farmers’ Markets 

Before farmers’ market managers make an investment into EBT terminals and before 

vendors commit to acceptting WIC, the demand for the products sold at such markets must be 

great enough to create the incentive. Awareness of farmers’ markets, especially among low-

income individuals, is an important part. Informational documents such as brochures or fliers 

should be displayed at strategic neighborhood locations to connect local residents with local 

farmers’ markets. Barbershops, convenience/liquor stores, and community centers are potential 

locations where such information might be distributed. This information should include the 

location, date and time, types of vendors, and purpose of such markets. Most importantly, 

however, the information should effectively show that the farmers’ markets are for everyone and 

are a genuinely “local” element of the community. 

Engage and Expand Capacity of Purdue Extension 

Purdue Extension has the framework in place to function in a variety of ways related to 

the Marion County food system. Working with Purdue Extension to develop a resources 

cooperative would address the needs of urban farmers across the City. Such a co-op would aid 

community food producers by developing a system for tool-sharing, farming techniques and 

information resources, a volunteer labor pool, and so on. A Marion County “hub” for gardening 

information and resources should be available to advance the urban farming system. 

Leverage Community Programs for Food System Initiatives 

Programs such as AmeriCorps VISTA and Learn & Serve America offer opportunities 

for volunteer projects in local communities. Utilizing the individuals involved with these 
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programs on local food-related initiatives is a key opportunity for development. The Indiana 

Office of Faith Based and Community Initiatives is a potential hub that can be used to leverage 

volunteers and resources from AmeriCorps and other organizations for food system projects. 

Advance Farm to School Programs 

Although the details associated with Farm to School programs can be complex, funding 

for school kitchen capacity is a key issue related to nutritious foods. The capacity to store and 

prepare fresh food is one of the major barriers to farm to school programs. Therefore, engaging 

local schools to understand what it would take to employ such a program, and then granting 

funds to purchase appropriate kitchen appliances would provide an opportunity for fresh, 

nutritious foods for school children. 
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Recommendations for Further Research 

Food access is a complicated issue with multiple contributing factors that interact in 

unpredictable ways, and the food system is an even more complex network that is constantly 

growing and shifting. Due to these complexities, numerous opportunities for further research 

were identified when working on this project. However, given the time constraints of the 

Capstone Project these opportunities were not able to be pursued. These recommendations for 

research have the potential to provide further insight into food access and the food system in 

Indianapolis, and contribute to a growing body of knowledge which could have a substantial 

impact on the Indianapolis community in the future. 

Continue with Key Informant Interview Process 

The Key Informant Interviews were a vital part of our methodology and crucial to the 

understanding of the Indianapolis food community. Each of the interviews concluded with the 

question, “Who else do you think we should talk to?” From this question, a multitude of answers 

were derived. These additional sources and leads were followed up on where possible but due to 

time constraints, it was impossible to reach out to everyone. Furthering this research would only 

enhance the view of the Indianapolis food community and could significantly augment our 

Indianapolis Food-Related Initiatives Organizational Chart. 

Create a Funding Source Guide for Program Managers 

The approaches for dealing with food access issues and for creating healthier lifestyles 

are numerous and the current methods for financing these programs are varied; however, it 

would be beneficial for program managers in Indianapolis to have a guide to available food-

related funding. Some sources of funding were identified through informal research and the key 
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informant interviews but in order to be useful this knowledge needs to be compiled, organized, 

and augmented into a formal guide.  

Identify Regional Food Producers and Suppliers  

Most of the food supply comes from outside of Indianapolis, so researching, identifying, 

and mapping food producers and suppliers throughout the entire Midwest region would be 

helpful in identifying new approaches to dealing with food access issues. This research would 

also help connect Indianapolis to the surrounding areas of the state and other Midwest cities to 

identify potential areas for joint action and programming. Purdue Extension and the Purdue 

University Department of Agriculture are currently the best partners in conducting this research. 
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LISC Indianapolis is a local chapter of a national organization that is committed to 

transforming communities into healthy places to live, work and play. As a convener, LISC 

Indianapolis helps mobilize other organizations in the community towards common initiatives 

and goals. Additional information about LISC Indianapolis is available on their website at 

www.liscindianapolis.org. Based on the Great Indy Neighborhoods Initiative (GINI) that 

concluded in 2009, LISC focuses their priorities in five LISC Sustainable Communities. A map 

of the five LISC focus communities is below: 

 
LISC Indianapolis Sustainable Communities 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
       

http://www.liscindianapolis.org/
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Contact Information  
 
 
Primary OASIS Food Contact 
Tony Elliot   (317) 965-6892  aelliot@iupui.edu 
 
OASIS Food  
Kristen Trovillion   (810) 348-0387  ktrovill@indiana.edu 
Jeanette McGavic  (317) 522-8378   jmcgavic@iupui.edu 
Christina McDougall  (317) 965-6675  cmmcdoug@iupui.edu 
Kayla Wherry   (804) 690-9331  kwherry@iupui.edu 
 
Professors 
Seth Payton   (317) 278-4898  sbpayton@iupui.edu 
Teresa Bennett  (317) 278-9173  tkbennet@iupui.edu  
 
Project Overview 
 
A food desert is a residential neighborhood with little or no access to healthy, nutritious 
food and the concept of food deserts, and their relationship to health, socioeconomic 
status, and race has been the focus of much recent study. However, the solutions to 
increase food access and food security in these areas are not well understood. There has 
been no comprehensive study of food deserts within Indianapolis based on the 
cooperative efforts of the government, the private sector and nonprofit organizations. 
 
The collaboration between IUPUI School of Public Environmental Affairs and the 
Indianapolis chapter of Local Initiative Support Coalition (LISC) will provide an 
opportunity for the study of food access and food systems within Indianapolis in an effort 
to identify resources and strategies to increase the availability of healthy food in 
Indianapolis. LISC Indianapolis serves as an intermediary for community development, 
capital investment opportunities, and neighborhood progress. They are interested in 
identifying the food system of Indianapolis and their possible role within that system.  
The SPEA Capstone Group, OASIS Food, will apply their graduate coursework and 
professional experience to this research, in consultation with LISC Indianapolis. Upon 
completion of this project, OASIS food will provide LISC Indianapolis with data, 
research, analysis and recommendations surrounding food access and initiatives in 
Indianapolis. 
 
Project Objective 
 
The primary objective of OASIS Food is to identify food desert areas in Marion County, 
complete an inventory, characterize the network of engaged actors, and make 
recommendations for effective and comprehensive strategies in funding, communication, 
coordination, and education for food-related initiatives. 
 
Scope of Work 
 
This project will determine the following questions: 

• Do food deserts exist in Indianapolis? If so, where are they? 
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• What are the characteristics of food desert neighborhoods? 
• What does the food system in Indianapolis look like? 
• What types of food-related initiatives exist and where are they located in the city? 
• What should be done to increase food access in Indianapolis? 

 
Methodology 
  
In order to comprehensively study food access and the food systems in Indianapolis 
neighborhoods OASIS Food will: 

 
Complete a comprehensive literature review. In order to develop a theoretical framework 
to guide our study, OASIS Food will review the relevant literature on food deserts. Areas 
of study will include, but not be limited to:  

• Definitions, causes, and effects of food deserts, as well as common barriers to 
accessing healthy, nutritious food 

• Best practices and barriers to implementing food-related initiatives aimed at 
solving food access issues 

• Methodologies of identifying food desert areas 
• Food-related initiatives in other locales will be examined to determine their 

efficacy and potential applicability in Indianapolis 
 
Interview key informants in Indianapolis. Individuals involved with food-related 
initiatives and community development in Indianapolis will be identified and 
interviewed. They will be asked questions related to: 

• The role of their organization in current community food-related initiatives 
• Knowledge of the current food system and food access issues in Indianapolis 
• Opinions on potential programs to increase food availability and barriers to their 

implementation 
 
Map and analyze food access in Indianapolis. Using Geographic Information Systems 
(GIS) software, OASIS Food will geocode food sources with assistance from current 
IUPUI faculty, the Polis Center, and City of Indianapolis data to identify food deserts in 
relationship to neighborhood demographics. 
 
Develop report with recommendations for LISC Indianapolis. Food OASIS will develop 
a report with analysis and recommendations on:  

• The existence and location of food deserts in Indianapolis 
• Current food-related programs, such as farmer’s markets and food cooperatives 

that are in operation 
• Network of key actors in Indianapolis’s food system 
• Strategies in funding, communication, coordination, and education for food-

related initiatives 
 
Period of Performance 
 
Start date: January 15, 2011 
Completion date: April 23, 2011 
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Location of Work 
 
The tasks outlined in this scope of work will be completed by individuals, small groups, 
and the full group in conjunction with LISC Indianapolis and the supervising professors. 
Most of the work will take place at IUPUI, with some meetings and interviews being 
conducted at other locations throughout Indianapolis, over the phone, or by e-mail. The 
Oncourse site for this class will serve as the primary means of group communication. 
Oncourse will also be a means for sharing and aggregating resources and completed 
documents. 
 
Deliverables 
 
The following project components will be delivered in hardcopy and electronic format to: 

• Teresa Bennett, Director of the IUPUI Solution Center 
• Dr. Seth Payton, Professor of Public Affairs at IUPUI SPEA 
• Bill Taft, Executive Director of LISC Indianapolis 
• Molly Trueblood, Public Ally of LISC Indianapolis 

 
1. Scope of Work: This document will serve as a written agreement between OASIS 

Food and LISC Indianapolis in completing the agreed-upon tasks. 
2. Report: OASIS Food will develop a report with recommendations for use by 

LISC Indianapolis. 
3. Presentation: The key findings from this study will be presented to representatives 

of LISC Indianapolis. 
 
Project Schedule 
 

Task Responsible Target 
Completion  

Develop outline; Class Group 1/15/11 
Make initial contact with LISC Tony 1/19/11 
Draft Literature Review; Class Group 1/22/11 
Draft SOW Group 1/25/11 
Submit Literature Reviews Kayla 1/25/11 
Appointment with LISC (Bill & Molly) Tony 1/27/11 
Review Comments on Literature Review from Instructors Group  1/28/11 
Revise SOW Group 1/29/11 
Planning Meeting Group 1/29/11 
Submit Draft SOW to Instructors Kayla 1/31/11 
Draft Human Subjects Form  Christina 1/30/11 
Human Subjects Form Due to instructors Kayla 1/31/11 
Send OASIS CDC, Indy Food Partnerships and Polis Center data  Molly 1/31/11 
Research/Revise/Revamp Literature Review Kristen 2/5/11 
Group Meeting (No Kristen--on business); Discuss: Literature 
review, divide lit review presentation points, Review Comments and 
Revise SOW, share intital findings/highlights in this week's research 

Group 2/5/11 
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Finalize SOW to Instructors Kayla 2/9/11 
Class: Present literature reviews Group 2/12/11 
Complete readings Parts I-III Individuals 2/12/11 
Deliver SOW to LISC Tony 2/14/11 
Data Collection & Analysis (DCA) Group 2/12-3/5 
Pick up SOW from LISC Christina, 

Kayla, Molly 
2/14 -2/18 

Make GIS map base (DCA) Jeanette 2/18/11 
Research  national/state/local funding sources and brownfields 
w/Mayor's office (DCA) 

Tony 2/18/11 

Research food education partnerships in area/elsewhere as models 
(DCA) 

Christina 2/18/11 

Research/create definition of terms for report (DCA) Kristen 2/18/11 
Research national/state/local funding sources (DCA) Kayla 2/18/11 
Draft survey (if desired/needed as a tool) Christina 2/18/11 
Execute convenience surveys (DCA) Group 2/12-

2/26/11 
Conduct Key Informant Interviews Group 2/12-

2/26/11 
Group Meeting Group 2/19/11 
Post signed SOWs to Oncourse (PDF) Kayla 2/23/11 
Group Meeting Group 2/26/11 
Peer Evaluations Due to Instructors Group 3/5/11 
Class: Progress Reports presentations Group 3/5/11 
Complete readings rest of text Individuals 3/5/11 
Final Report Planning/Individual Team Meeting with Instructors Group 3/7-3/11 
Group Meeting Group 3/12/11 
Group Meeting Group 3/19/11 
Electronic Submission of Report via Oncourse Kayla 3/24/11 
Instructor review and comments on draft report Group 3/25/11 
Submit Draft 2 of reports  Kayla 3/25-4/2 
Group Meeting Group 3/26/11 
Updates and revisions; report prep and printing Group 4/2/11 
Group presentations to class; peer review Group 4/2/11 
Team meeting with instructor Group 4/2/11 
Group Meeting Group 4/9/11 
Submit Draft Hard Copy report Kayla 4/11/11 
Review instructor comments Group 4/12/11 
Group Meeting Group 4/16/11 
SUBMIT Final report  Kayla 4/19/11 
Client reviews; students submit peer reviews Group 4/19-4/23 
Presentation of Report to Clients Group 4/23/11 
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Food Desert Definition 

There is no common understanding of the definition of a food desert. The term was 

coined by the Low Income Project Team in 1995 and has come to characterize neighborhoods 

with “low accessibility to good quality, low-priced food stores” to serve area residents (Clarke & 

Bennison, 2004). The problem in these areas is not limited solely to a lack of any food sources 

but also a lack of quality, healthy sources of food that are inexpensive and convenient 

(Gallagher, 2007; Bitler & Haider, 2011). There are varying methods for identifying food deserts 

(Ver Ploeg, 2010) with variable measures including demographic information such as race and 

socioeconomic status, as well as, supermarket data, zip codes of commercial food store outlets, 

public transportation data, and alternative food source locations such as farmers’ markets 

(Powell, et al., 2007; Morton, Bitto & Oakland, 2005). Beyond data, some food desert 

identifications have used neighborhood surveys and manual investigations of supermarket 

offerings (Hendrickson, et al., 2006).  

Frequently, food deserts are identified using geographical information software with 

spatial analysis capabilities, such as ArcGIS. At least the geographical study area and 

supermarket locations are needed for this method. This allows for the most basic identification, 

often called a straight-line analysis. This method does not consider road networks or sidewalk 

locations.  It simply draws a buffer around the study area and allows one to identify areas lacking 

supermarkets. A more detailed analysis uses spatial analysis to assist researchers in establishing 

relationships between the presence of food deserts and potential causes.  This method generally 

identifies food deserts by walking distance, drive time, or public transit availability (Goldsberry 

& Acmoody, 2010). 

For the purposes of this study, the measure developed by the United States Department of 



 
 

Agriculture (USDA) in their 2009 report on access to nutritious food is used. The report 

discusses both medium and low access, with medium access defined as having a supermarket 

within one-half mile to a one mile walking distance, with low access defined as having no 

supermarket within a one mile walking distance (USDA, 2009). The USDA study defines a food 

desert as a low-income neighborhood that is more than a mile from a grocery store. The study 

estimates that only a small proportion of the population, or 8.4%, lives in a food desert (USDA, 

2009).1 While this is a relatively small percentage, it amounts to nearly 23.5 million residents 

without access to health food options (USDA, 2009). Therefore, a food desert is a neighborhood 

with both low access and high poverty. 

Factors Contributing to Food Deserts 

While there may be many contributing factors that create food deserts, studies have 

shown they are largely a result of market supply forces in the food retailing industry. These 

factors include the multiplicity of retailers, polarization of local accessible markets, limited 

transportation options for accessing full-grocers, government policies placing public housing 

distant from fresh food sources, and minimal regard to direct-to-consumer food sales also known 

as farm-to-fork.  

Supermarket Location 

The trend of supermarkets relocating from an urban environment to the suburbs is a well-

documented phenomenon since the 1960s (USDA, 2009; Bolen & Hecht, 2003; Eisenhauer, 

2001). Inherent in this trend are a variety of factors including supply and demand-side economic 

forces, public safety, socioeconomic demographics, costs associated with land use, zoning, and 

public policy (Morris and Stewart, 2002). Low-income communities typically have fewer food 
                                                             
1 USDA (2009) defines a low-income neighborhood as an area where, “…more than 40 percent of the population 
has income at or below 200 percent of Federal poverty thresholds.”  It is important to note that not every resident of 
these neighborhoods is considered low-income.  



 
 

outlets that sell affordable and nutritious food. Race may also play a role since zip codes with 

African American majorities have half the number of supermarkets than those with white 

majorities, while zip codes predominately of Latino residents have a third as many as white 

majority zip codes (PolicyLink, 2010).  

In addition, the Food Trust has identified lack of funding for fresh food retail 

development as an obstacle (PolicyLink, 2010). There is no question that retail food outlets 

require initial investments or that capital may be a scarce resource for those in low-income 

communities; yet, there is still the question of why large-scale retailers who can buy in bulk from 

wholesalers at discounted prices are not locating in low-income areas (Bitler & Haider, 2011). 

Grocers operate on slim profit margins, typically at less than two percent net profit after taxes 

(PolicyLink and Bay Area LISC, 2008). Those slim margins may discourage supermarkets from 

risk-taking against the perceived higher profit suburban model. 

However, high population density does yield greater purchasing power among residents 

and increased profits for retailers. There is a perception by grocery retailers that in all urban 

areas real estate is scarce and incomes are low, so investments in urban areas often lag behind 

that of suburban retail economies (Proscio, 2006). Two factors studied by the Initiative for a 

Competitive Inner City counter the low-income perception in that the density of many poor 

neighborhoods increases the residents’ aggregate purchasing power over that of individual 

family income, and that low-income residents spend a higher percentage of income on 

necessities including groceries (Proscio, 2006). Retailers express concern that if small-scale 

supermarkets were profitable then businesses and individuals would invest in them, and since 

few exist, they must not be profitable (Proscio, 2006). To the contrary, Felpausch Food Chain 

located a store of such a description in Kalamazoo, Michigan with the intention of addressing 



 
 

pent-up demand. The chain hired 50 new workers and became a profitable member of the 

neighborhood.  As a result, development and investment increased on surrounding blocks 

(Proscio, 2006). 

Rise of Supercenters 

A potential contributing factor to food deserts as found in both American and British 

research is an increased presence of supercenters in suburban areas. In British cities, food deserts 

are, in part, a result of multiple food retailing expansions (Guy, Clarke & Eyre, 2004). As large 

retail stores open, it forces smaller stores to close. In effect, increased competition in the short 

run leads to the elimination or reduction of competition in the long run. Retailers in the United 

States have trended toward supercenters, impacting where such entities locate, the prices of 

goods made available, production costs to the retailers, and store formats. Supercenters like 

Super Target and Wal-Mart offer foods at 8% to 27% lower costs than supermarket chains, 

pushing prices of goods down for consumers but also altering the competitive environment of the 

grocery market (USDA, 2009). 

In Britain, food accessibility scores have increased at rapid rates in higher income areas, 

creating a polarization effect (Guy et al., 2004). There is a gap between lower income areas that 

are food barren and higher income areas that are food saturated. Food retailers have selected 

decentralized “edge-of-town and out-of-town locations” resulting in difficult access and poor 

dietary variety of those living in town (Wilson, Alexander, & Lumbers, 2004). Supercenters 

located in predominately suburban areas may not be accessible to urban or rural residents 

(USDA, 2009). The polarization effect is compounded by consumer choice shifts at the local 

level (Clarke, et al. 2004). For example superstores and supermarkets, once preferred as 

complements to a local grocer, become substitutes for local grocers. Local grocers have 



 
 

experienced a drop in quantity of products demanded and have taken appropriate action (USDA, 

2009). 

Transportation 

 A lack of inexpensive, reliable transportation also may affect food accessibility. The 

Louisiana Neighborhood Environment and Consumption Survey analyzed the food accessibility 

of residents living in Census tracts more than 1.2 miles from supermarkets compared to the 

accessibility of those living within 1.2 miles of supermarkets and determined that individuals 

from poor access areas paid almost $11 more in travel costs, measured by both time and 

monetary cost (USDA, 2009). In Kalamazoo, Michigan, some families found it more viable and 

more cost-time effective on occasion to substitute prepackaged foods and snacks from a local 

convenience store rather than take a bus or pay a cab $20 to visit the closest grocery (Proscio, 

2006). In Detroit, over half of the city’s population must travel twice as far the closest 

“mainstream grocer as they do to reach the closest fringe location” (Gallagher, 2007). 

Incorporating transportation costs for food effectively makes far-away products less desirable for 

consumers (Bitler & Haider, 2011). 

 A number of different forces can contribute to inaccessible food sources and the creation 

of food deserts. These components are not limited strictly to development decisions or corporate 

strategies, but can include a variety of factors from socioeconomics to cultural food. 

Nevertheless, the rise of supercenters, transportation barriers, and strategic development of 

supermarkets are fundamental catalysts that contribute to the existence of food deserts. Among 

these major elements, the development of food outlets in underserved markets is a particularly 

problematic issue. Significant barriers discourage existing urban food outlets and inhibit the 

growth of new grocers and markets (PolicyLink & Bay Area LISC, 2008). Understanding these 



 
 

barriers is an important step toward understanding the reasons for food deserts, and addressing 

them with appropriate policies and programs. 

Barriers to Development of Food-Related Initiatives 

Generally, the primary sources of healthy food in a community are grocery stores or 

supermarkets (non-convenience stores), while urban gardens, specialty food vendors, food banks, 

and farmers’ markets are most often supplemental sources (PolicyLink & Bay Area LISC, 2008; 

Morland et al., 2002). Each type of food source has particular barriers to market entry, which can 

lead to accessibility issues and negative social or economic outcomes for a community. The 

barriers to accessible food sources are complex and vary across cities and neighborhoods. Some 

of these barriers for both supermarkets and alternative food-related initiatives may include local 

regulatory structures, space, costs of inventory, labor, and overhead, public safety, as well as 

myriad other obstacles (Morris & Stewart, 2002, Bolen & Hecht, 2003; PolicyLink & Bay Area 

LISC, 2008; Neckerman et al., 2009). In particular, with development, construction, and zoning 

issues the, “frequent need for environmental remediation or demolition of existing structures 

increases the cost and development time in urban areas. Higher construction costs and 

cumbersome approval and permitting processes have been cited…as a barrier to development in 

underserved markets” (Policy Link & Bay Area LISC, 2008). This issue acts as a barrier for not 

only large supermarkets, but specialty vendors, farmers’ markets, and urban gardeners (Bolen & 

Hecht, 2003). The lack of available sites and the preference toward more lucrative economic 

centers contribute to a challenging environment to develop stores, markets, and even gardens. 

Certain types of economic behavior can act as barriers to new or existing food sources. 

From an economic viewpoint, the supply and demand sides of the market must interact in a way 

to sustain existing food sources and incentivize new entrants into underserved markets. 



 
 

Consumer demand for food will, in theory, spur producers to supply an amount of food to meet 

that demand. If consumer demand for food continues to increase, the supply will increase 

because producers have an opportunity to grow revenues. However, if producer supply is greater 

than consumer demand, then supply will decrease so that retail businesses do not incur losses 

(Bitler & Haider, 2011). In certain contexts, such as low-income or high crime neighborhoods, 

the perception of low consumer demand may cause producers to offer an unsatisfactory supply. 

For example, if a retail grocer believes customers in a low-income neighborhood will not buy 

fresh produce or do not want fresh produce, they may choose not to supply it due to the 

perceived risk of perishability and financial loss. According to research by LISC, “Retailers 

believe that underserved markets do not have enough of their target customers or enough 

purchasing power” (Morris & Stewart, 2002). Thus, actual economic forces and even speculated 

economic trends can contribute to food market barriers. 

In the case of food outlets such as local farmers’ markets, consumer access to 

government food assistance programs, including SNAP, EBT, and food stamps, can affect the 

market (Bitler & Haider, 2011). For example, if local farmers’ markets do not accept EBT, low-

income consumers may choose to shop elsewhere in order to utilize their benefits. This can 

contribute to a lower consumer demand for foods sold at farmers’ markets, and consequently can 

affect the long-term supply of food sold at such venues—especially in low-income 

neighborhoods. Public policy can affect the market in significant ways: If policies permit the use 

of EBT or SNAP at farmers’ markets, the consumer pool grows and demand increases, which 

can contribute to a greater supply of fresh, local foods. Conversely, if policies prohibit the use of 

EBT and SNAP, the growth opportunity for farmers’ markets is limited due to a barrier that 

affects consumer demand (Bitler & Haider, 2011). While the example of farmers’ markets 



 
 

demonstrates the basic interactions of supply and demand, these economic forces interact within 

all types of food markets.  

Ultimately, economic forces have a tremendous impact on food sales and the future 

development of food outlets. The balance of supply and demand affects retail markets as well as 

supplementary food sources such as farmers’ markets, specialty food vendors, food cooperatives, 

and so on. A number of factors, including crime, poverty, physical location, and public policy, 

can create barriers (or opportunities) for the introduction of new food outlets in communities. 

Understanding the economic interactions helps guide an understanding of the fundamental forces 

affecting food markets, and, therefore, can serve as a basis for effective food access strategies 

and development (Bitler & Haider, 2011). 

Recent U.S. Food-Related Initiatives 

Despite the many barriers to implementation, food access issues are being addressed on 

the federal, state, and local level. Currently, the majority of the programs and initiatives are at the 

local and community level. However, some states and federal agencies have taken a leading role 

in researching and assessing accessibility issues.  

Food Access Assessment 

The Food Policy Council notes that a common initial step is to assess the food 

accessibility situation in the area of interest (Harper, et al., 2009). In 2002, the USDA developed 

the Community Food Security Assessment Toolkit in order to aid state and local jurisdictions, as 

well as non-profit and community groups, in completing assessments by providing “a toolkit of 

standardized measurement tools for assessing community food security” (Cohen, 2002).  The 

stated goal of the toolkit is to help, “plan and carry out a community food security assessment 



 
 

that does not rely on professionals and allows you to include a wide variety of participants” 

(Cohen, 2002).  

On the national level, the USDA Economic Research Service (ERS), Food and Nutrition 

Service (FNS) and the Cooperative State Research, Education, and Extension Service (CSREES) 

completed an assessment of the U.S. food system. The results of this assessment were released in 

the aforementioned 2009 USDA report Access to Affordable and Nutritious Food: Measuring 

and Understanding Food Deserts and Their Consequences. The purpose of the assessment and 

report was to “assess the extent of areas with limited access to affordable and nutritious food, 

identify characteristics and causes of such areas, consider how limited access affects local 

populations and outline recommendations to address the problem” (USDA, 2009). Many cities, 

states, and local organizations have begun to assess food accessibility as well, some even before 

the release of the 2009 USDA report.  Among those who have conducted some type of 

assessment are Chicago, IL; New York, NY; Birmingham, AL; Detroit, MI; Portland, OR, Los 

Angeles, CA; Atlanta, GA; Louisville, KY; Washington, D.C.; and Baltimore, MD.  

Supermarket Interventions 

One strategy that is gaining support is the use of financing initiatives to attract 

supermarkets to underserved areas. The Obama Administration announced the creation of the 

Healthy Food Financing Initiative (HFFI) in February of 2010.  The HFFI is a $400 million 

public health initiative with the ambitious goal of eliminating both urban and rural food deserts 

within 7 years. The interventions promoted under HFFI will include financial assistance for 

strategies to address health food needs, federal tax credits, grants and loans to attract private 

sector investment, and the use of federal funds to support construction of stores and updates to 

existing establishments (Department of Health and Human Service, 2010).  



 
 

The Pennsylvania Fresh Food Financing Initiative (PFFFI) has been cited as the model 

for the national HFFI program. The PFFFI has had success with creating a financing pool for 

grocery stores and supermarkets (Goldstein, 2010). This model has also been replicated in 

Illinois, New York, Louisiana, Colorado, and New Jersey (The Food Trust, 2009a). Other state 

and local initiatives have included convenience store-based interventions in Baltimore (Song et 

al., 2009) and municipal control ordinances in Los Angeles to halt the opening of new fast food 

restaurants allowing time for a healthy food strategic plan to be implemented (Lewis et al., 

2011). 

Community-Based Interventions 

Not all programs seek to increase food accessibility through supermarkets alone. 

Alternatives to supermarkets include farmers’ markets, food cooperatives, small independent 

markets, urban gardens, and improvement to transportation systems (USDA, 2009). The goal of 

these initiatives is to “give consumers more options for purchasing nutritious food by increasing 

the supply of these foods” (USDA, 2009). Farmers’ markets and urban gardens have the ability 

to eliminate food deserts on a seasonal basis. The Food Trust recently funded a pilot farmers’ 

market food stamp project in Pennsylvania. In the program, The Food Trust provided wireless 

point-of-sale machines to the Clark Park Farmers’ Market and covered the transaction fees for 

the machines (The Food Trust, 2009b). The idea behind the project was that, if food stamp swipe 

cards are easier to use in a farmers’ market setting, more underprivileged individuals will be able 

to access healthy food. The study showed that, although food stamp purchases at the market 

increased by over 100% and some farmers enthusiastically embraced the transactions, few would 

be able to offset the costs of the machine rental and transaction fees without assistance (The 

Food Trust, 2009b).  



 
 

Conclusion 

Research demonstrates that a variety of programs are in place, from the federal to local 

level, that address issues related to food deserts. Because the definition of a food desert is 

somewhat variable whether it is based on income and affordability, transportation, distance to a 

food market, or a combination thereof, the intervention programs are also necessarily diverse in 

scope. The interaction of supply and demand has a substantial effect in all sectors of the 

economy, and on all levels from national to neighborhood. The research shows that many of the 

factors contributing to food deserts are cases of market failures—supply not meeting demand or 

vice versa (Bitler & Haider, 2011). Nevertheless, the cause of such market failures is complex 

and variable from case to case. Therefore, understanding the factors that contribute to market 

failure and food deserts is the first step toward identifying the challenges and developing 

appropriate intervention responses. 
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Table 1 – Data Used for Mapping and Its Origin 

Data File Name Format Origin 
County Boundaries tl_2010_18097_consub10.shp Shapefile www.census.gov/geo/www/tiger 
2000 Census Tracts tl_2009_18097_tract00.shp Shapefile www.census.gov/geo/www/tiger 
2000 Block Groups tl_2009_18097_bg00.shp Shapefile www.census.gov/geo/www/tiger 
Major Roads tl_2010_18_prisecroads.shp Shapefile www.census.gov/geo/www/tiger 
All Streets & Roads* CenterlinesOct2010.shp Shapefile www.imaps.indygov.org/mewimagis 
Parcels* Parcels-Jan28-2010.shp Shapefile www.imaps.indygov.org/mewimagis 
Population dt_acs_2009_5yr_g00__data1.xls Excel factfinder.census.gov 
Tenure by Vehicles dt_acs_2009_5yr_g00__data1.xls Excel factfinder.census.gov 
Poverty dt_acs_2009_5yr_g00__data1.xls Excel factfinder.census.gov 
Supermarkets All Grocers.xls Excel www.hhcwebfood.mchd.com.  

GINI Neighborhoods 
Sustainable Communities 
Map.pdf Adobe www.liscindianapolis.org 

*Data used with IMAGIS permission and password protected 
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Table 2 – Supermarkets in Marion County, Indiana 

Name Address > 30000 sqft 

ALDI #72 8404 MICHIGAN RD, INDIANAPOLIS, IN 46268  N 

ALDI #73 6835 S EMERSON AVE, INDIANAPOLIS, IN 46237  N 

ALDI #74 9505 UPTOWN DR , INDIANAPOLIS, IN 46256 N 

ALDI #75 5235 N KEYSTONE AVE INDIANAPOLIS, IN 46220  N 

ALDI #76 2955 MADISON AVE, INDIANAPOLIS, IN 46225  N 

ALDI #77 3859 W WASHINGTON ST, INDIANAPOLIS, IN 46241  N 

ALDI #78 6691 E WASHINGTON ST, INDIANAPOLIS, IN 46219 N 

ALDI #79 3540 COMMERCIAL DR, INDIANAPOLIS, IN 46222 N 

ALDI #80 6845 MASSACHUSETTS AVE, INDIANAPOLIS, IN 46226 N 

ALDI #81 10325 PENDLETON, INDIANAPOLIS, IN 46236  N 

BUCK'S MARKET 3015 S MERIDIAN ST, INDIANAPOLIS, IN 46219 N 

BUDS SUPER MARKET 1260 SHELBY ST, INDIANAPOLIS, IN 46203  N 

CARNICERIA GUANAJUATO #3 5210 PIKE PLAZA RD, INDIANAPOLIS, IN  Y 

DOUBLE 8 FOODS 3902 N ILLINOIS ST, INDIANAPOLIS, IN 46208  N 

DOUBLE 8 FOODS 4565 N COLLEGE AVE, INDIANAPOLIS, IN 46205  N 

DOUBLE 8 FOODS 2947 N SHERMAN DR, INDIANAPOLIS, IN 46218  N 

DOUBLE 8 FOODS 2907 DR M L KING JR ST, INDIANAPOLIS, IN 46208  N 

DOUBLE 8 FOODS 555 FAIRFIELD AVE, INDIANAPOLIS, IN 46205  N 

GEORGETOWN MARKET 4375 GEORGETOWN RD, INDIANAPOLIS, IN 46254  N 

KMART SUPERCENTER 3251 6780 W WASHINGTON ST, INDIANAPOLIS, IN 46241  N 

KROGER J1 524 E 16TH ST, INDIANAPOLIS, IN 46202 N 

KROGER J100 + FUEL KIOSK 7101 E 10TH ST, INDIANAPOLIS, IN 46219  Y 

KROGER J106 6108 E 46TH ST, INDIANAPOLIS, IN 46226  Y 

KROGER J110 3361 KENTUCKY AVE, INDIANAPOLIS, IN 46221  Y 

KROGER J116 680 TWIN AIRE DR, INDIANAPOLIS, IN 46203  Y 

KROGER J158 6220 GUILFORD AVE, INDIANAPOLIS, IN 46220  N 

KROGER J16 2630 W MICHIGAN ST, INDIANAPOLIS, IN 46222  N 

KROGER J500 + FUEL KIOSK 5718 CRAWFORDSVILLE RD, SPEEDWAY, IN 46224  Y 

KROGER J66 + FUEL KIOSK 5173 W WASHINGTON ST, INDIANAPOLIS, IN 46241  Y 

KROGER J804 + FUEL KIOSK 5810 E 71st ST, INDIANAPOLIS, IN 46220 Y 

KROGER J820 + FUEL KIOSK 445 E 10TH ST, INDIANAPOLIS, IN 46201  Y 

KROGER J86 + FUEL KIOSK 2629 E 65TH ST, INDIANAPOLIS, IN 46220  Y 

KROGER J862 11101 PENDLETON PIKE, LAWRENCE, IN 46236 Y 

KROGER J905+ FUEL KIOSK 8150 ROCKVILLE RD, INDIANAPOLIS, IN 46214  Y 

KROGER J906 2550 LAKE CIRCLE DR, INDIANAPOLIS, IN 46268  Y 

KROGER J927 + FUEL KIOSK 4202 S EAST ST, INDIANAPOLIS, IN 46227  Y 

KROGER J945 + FUEL KIOSK 10450 E WASHINGTON ST, INDIANAPOLIS, IN 46229  Y 

KROGER J958 5325 E THOMPSON RD, INDIANAPOLIS, IN 46237  Y 

KROGER J962 + FUEL KIOSK 5025 W 71ST ST, INDIANAPOLIS, IN 46268  Y 

KROGER J965 9835 FALL CREEK RD, INDIANAPOLIS, IN 46256  Y 

KROGER J992 5911 MADISON AVE, INDIANAPOLIS, IN 46227 Y 
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KROGER J993 + FUEL KIOSK 1330 W SOUTHPORT RD, INDIANAPOLIS, IN 46217 Y 

KROGER J994 8850 S EMERSON AVE, INDIANAPOLIS, IN 46237  Y 

KROGER J998 & FUEL KIOSK 1365 E 86TH ST, INDIANAPOLIS, IN 46240  Y 

MARSH HOMETOWN MARKET #08 7405 W 10TH ST, INDIANAPOLIS, IN 46214 N 

MARSH HOMETOWN MARKET #10 5104 N FRANKLIN RD, LAWRENCE, IN 46226  N 

MARSH HOMETOWN MARKET #303 8031 MADISON AVE, INDIANAPOLIS, IN 46227  N 

MARSH HOMETOWN MARKET #313 2802 LAFAYETTE RD, INDIANAPOLIS, IN 46222  N 

MARSH HOMETOWN MARKET #314 2302 E 53RD ST, INDIANAPOLIS, IN 46220  Y 

MARSH HOMETOWN MARKET #322 7099 MICHIGAN RD, INDIANAPOLIS, IN 46268  Y 

MARSH HOMETOWN MARKET #38 5624 GEORGETOWN RD, INDIANAPOLIS, IN 46254  Y 

MARSH HOMETOWN MARKET #4 5249 E THOMPSON RD, INDIANAPOLIS, IN 46237 Y 

MARSH HOMETOWN MARKET #42 1815 ALBANY ST, BEECH GROVE, IN 46107  N 

MARSH HOMETOWN MARKET #46 6121 CRAWFORDSVILLE RD, SPEEDWAY, IN 46224 Y 

MARSH HOMETOWN MARKET #48 35 N LYNHURST DR, INDIANAPOLIS, IN 46224  Y 

MARSH HOMETOWN MARKET #53 3633 KENTUCKY AVE, INDIANAPOLIS, IN 46221  Y 

MARSH HOMETOWN MARKET #6 6243 E WASHINGTON ST, INDIANAPOLIS, IN 46219 Y 

MARSH HOMETOWN MARKET #72 2135 N POST RD, INDIANAPOLIS, IN 46219  Y 

MARSH MARKET PLACE #104 5830 W 86TH ST, INDIANAPOLIS, IN 46250 Y 

MARSH MARKET PLACE #19 1440 E 86TH ST, INDIANAPOLIS, IN 46240  Y 

MARSH MARKET PLACE #209 320 N NEW JERSEY ST, INDIANAPOLIS, IN 46204  Y 

MARSH MARKET PLACE #213 8904 S MERIDIAN ST, INDIANAPOLIS, IN 46217 N 

MARSH MARKET PLACE #40 11625 FOX RD, INDIANAPOLIS, IN 46236  Y 

MARSH MARKET PLACE #41 5151 E 82ND ST, INDIANAPOLIS, IN 46250 Y 

MARSH MARKET PLACE #73 10901 E WASHINGTON ST, INDIANAPOLIS, IN 46229 Y 

MARSH MARKET PLACE #79 7481 N SHADELAND AVE, INDIANAPOLIS, IN 46250  Y 

MARSH MARKET PLACE #83 6965 W 38TH ST, INDIANAPOLIS, IN 46254 Y 

MARSH MARKET PLACE #90 1435 W 86TH ST, INDIANAPOLIS, IN 46260  Y 

MARSH MARKET PLACE #93 2350 BROAD RIPPLE AVE, INDIANAPOLIS, IN 46220  N 

MEIJER #129 5349 PIKE PLAZA RD, INDIANAPOLIS, IN 46254 Y 

MEIJER #131 11351 E WASHINGTON ST, INDIANAPOLIS, IN 46229 Y 

MEIJER #134 5325 E SOUTHPORT RD, INDIANAPOLIS, IN 46237  Y 

MEIJER #154 8375 E 96TH ST, INDIANAPOLIS, IN 46256  Y 

POGUE’S RUN GROCER* 2828 E. 10th St., INDIANAPOLIS, IN 46201 N 

SAFEWAY 5602 N ILLINOIS ST, INDIANAPOLIS, IN 46208  N 

SAFEWAY 4540 N SHADELAND AVE, INDIANAPOLIS, IN 46226  N 

SAFEWAY 3008 KESSLER BLVD, INDIANAPOLIS, IN 46222  N 

SAFEWAY 2120 W MORRIS ST, INDIANAPOLIS, IN 46221  N 

SAFEWAY 2176 SHELBY ST, INDIANAPOLIS, IN 46203  N 

SAFEWAY 2435 N SHERMAN DR, INDIANAPOLIS, IN 46218 N 

SAFEWAY 5040 E 16TH ST, INDIANAPOLIS, IN 46201  N 

SARAGA INT'L GROCERY 3605 COMMERCIAL DR, INDIANAPOLIS, IN   Y 

SAVE A LOT 3898 LAFAYETTE RD, INDIANAPOLIS, IN 46254  N 

SAVE A LOT 8101 PENDLETON PIKE, LAWRENCE, IN 46226 N 
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SAVE- A- LOT 3819 S EAST ST, INDIANAPOLIS, IN 46227  N 

SAVE-A-LOT 5940 E 10TH ST, INDIANAPOLIS, IN 46219  N 

SUPER KMART # 4203 7425 E WASHINGTON ST, INDIANAPOLIS, IN 46219  N 

TARGET GROCERY T1789 4850 E SOUTHPORT RD, INDIANAPOLIS, IN 46237  N 

THE FRESH MARKET 5415 N COLLEGE AVE, INDIANAPOLIS, IN 46220  N 

TRADER JOE'S #670 2902 W 86TH ST, INDIANAPOLIS, IN 46268  N 

TRADER JOE'S #671 5473 E 82ND ST, INDIANAPOLIS, IN 46250 N 

WALMART #1459 7245 US 31, INDIANAPOLIS, IN 46227  Y 

WALMART #1518 3211 W 86TH ST, INDIANAPOLIS, IN 46268  Y 

WALMART #1580 10617 E WASHINGTON ST, INDIANAPOLIS, IN 46229  Y 

WALMART #2787 7325 N KEYSTONE AVE, INDIANAPOLIS, IN 46240  Y 

WALMART #3529 10735 PENDLETON PIKE, LAWRENCE, IN 46236  Y 

WALMART #3781 4545 LAFAYETTE RD, INDIANAPOLIS, IN 46254  Y 

WALMART #5443 4650 S EMERSON AVE, INDIANAPOLIS, IN 46203  Y 

WALMART NEIGHBORHOOD MARKET #5406 8010 E 38TH ST, INDIANAPOLIS, IN 46226  Y 

WALMART NEIGHBORHOOD MARKET #5408 3805 S KEYSTONE AVE, INDIANAPOLIS, IN 46227  Y 

WHOLE FOODS 1300 E 86TH ST, INDIANAPOLIS, IN 46240  N 

Source: Marion County Health Department (2011)  
*Food Co-Op not licensed by Marion County Health Department 
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Table 3 – All Other Food Retailers Licensed in Marion County, Indiana 
Name Address Type 
SAM'S CLUB #6301 10859 E WASHINGTON ST INDIANAPOLIS, IN 46229 BULK 

SAM'S CLUB #6304 5805 ROCKVILLE RD INDIANAPOLIS, IN 46224 BULK 

SAM'S CLUB #6316 3015 W 86TH ST INDIANAPOLIS, IN 46268 BULK 

SAM'S CLUB #8168 7235 E 96TH ST INDIANAPOLIS, IN 46250 BULK 

GORDON FOOD SERVICE MARKETPLACE 2370 N SHADELAND AVE INDIANAPOLIS, IN 46219 BULK 

GORDON FOOD SERVICE MARKETPLACE 4574 LAFAYETTE RD INDIANAPOLIS, IN 46254 BULK 

GORDON FOOD SERVICE MARKETPLACE 8805 Rockville RD Indianapolis, IN 46234 BULK 

GORDON FOOD SERVICE MARKETPLACE 9540 MASTERS RD INDIANAPOLIS, IN 46250 BULK 

COSTCO WHOLESALE # 346 6110 E 86TH ST INDIANAPOLIS, IN 46250 BULK 

COSTCO WHOLESALE #347 9010 MICHIGAN RD INDIANAPOLIS, IN 46268 BULK 

10 TH & SHADELAND SHELL 1005 N SHADELAND AVE INDIANAPOLIS, IN 46219 CONVENIENCE 

10TH & SHADELAND MARATHON 980 N SHADELAND AVE INDIANAPOLIS, IN 46219 CONVENIENCE 

10TH ST PANTRY #481 1001 N RURAL ST INDIANAPOLIS, IN 46201 CONVENIENCE 

34TH & ARLINGTON MARATHON 3399 N ARLINGTON AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

34TH ST. SUNOCO 3409 N HIGH SCHOOL RD INDIANAPOLIS, IN 46224 CONVENIENCE 

7-ELEVEN STORE #228 8990 PENDLETON PIKE LAWRENCE, IN 46226 CONVENIENCE 

ABBY'S MARKET 222 E MARKET ST INDIANAPOLIS, IN 46204 CONVENIENCE 

ADMIRAL GAS STATION # 163 3406 LAFAYETTE RD INDIANAPOLIS, IN 46222 CONVENIENCE 

ADMIRAL PETROLEUM # 157 8755 CRAWFORDSVILLE RD INDIANAPOLIS, IN 46234 CONVENIENCE 

ADMIRAL PETROLEUM # 165 9150 E 21ST ST INDIANAPOLIS, IN 46229 CONVENIENCE 

ADMIRAL PETROLEUM CO. #154 1855 N SHADELAND AVE INDIANAPOLIS, IN 46219 CONVENIENCE 

ADMIRAL PETROLEUM CO.#155 6201 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

ADMIRAL PETROLIUM CO # 164 1435 E WASHINGTON ST INDIANAPOLIS, IN 46201 CONVENIENCE 

AJH PETROLEUM 922 N DELAWARE ST INDIANAPOLIS, IN 46202 CONVENIENCE 

ALFANAR FUEL 2551 N EMERSON AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

ARLINGTON FOOD MART 6010 E 30th ST Indianapolis, IN 46219 CONVENIENCE 

ARSH GAS AND FOOD 4201 N FRANKLIN RD LAWRENCE, IN 46226 CONVENIENCE 

B.H. MARKET 3901 FARNSWORTH ST INDIANAPOLIS, IN 46241 CONVENIENCE 

BOB'S 38TH ST MARATHON 3801 N HIGH SCHOOL RD INDIANAPOLIS, IN 46254 CONVENIENCE 

BOB'S FOOD MART 5628 N ILLINOIS ST INDIANAPOLIS, IN 46208 CONVENIENCE 

BP PRODUCTS/SHOP 5030 SOUTHPORT CROSSING PL INDIANAPOLIS, IN 46237 CONVENIENCE 

BROOKVILLE FOOD MART 9025 BROOKVILLE RD INDIANAPOLIS, IN 46239 CONVENIENCE 

BROOKVILLE ROAD QUICK PIX 8020 BROOKVILLE RD INDIANAPOLIS, IN 46239 CONVENIENCE 

BS FOOD MART 3810 N GERMAN CHURCH RD INDIANAPOLIS, IN 46235 CONVENIENCE 

BUCKNER'S VARIETY 150 W MARKET ST INDIANAPOLIS, IN 46204 CONVENIENCE 

CANDLEWOOD SUITES 5250 W BRADBURY AVE INDIANAPOLIS, IN 46241 CONVENIENCE 

CANDLEWOOD SUITES 1152 N WHITE RIVER PKWY, W DR INDIANAPOLIS, IN 46222 CONVENIENCE 

CANDLEWOOD SUITES 8111 BASH ST INDIANAPOLIS, IN 46250 CONVENIENCE 

CBS PETROLEUM 3131 E 96TH ST INDIANAPOLIS, IN 46240 CONVENIENCE 

CENTURY MARATHON #2 7350 W WASHINGTON ST INDIANAPOLIS, IN 46231 CONVENIENCE 
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CENTURY MARATHON #3 8950 CRAWFORDSVILLE RD INDIANAPOLIS, IN 46234 CONVENIENCE 

CENTURY OIL MARATHON 2701 LAFAYETTE RD INDIANAPOLIS, IN 46222 CONVENIENCE 

CHRISTAMORE COURT APARTMENTS 2330 W MICHIGAN ST INDIANAPOLIS, IN 46222 CONVENIENCE 

CIRCLE K #157 6945 KENTUCKY AVE INDIANAPOLIS, IN 46113 CONVENIENCE 

CIRCLE K #22 2080 N SHADELAND AVE INDIANAPOLIS, IN 46219 CONVENIENCE 

CIRCLE K #2277 3748 N HIGH SCHOOL RD INDIANAPOLIS, IN 46224 CONVENIENCE 

CIRCLE K #2278 4624 LAFAYETTE RD INDIANAPOLIS, IN 46254 CONVENIENCE 

CIRCLE K #2279 9599 N MERIDIAN ST INDIANAPOLIS, IN 46260 CONVENIENCE 

CIRCLE K #2280 2540 N HIGH SCHOOL RD SPEEDWAY, IN 46224 CONVENIENCE 

CIRCLE K #2291 2104 N CAPITOL AVE INDIANAPOLIS, IN 46202 CONVENIENCE 

CIRCLE K #2292 1551 N ILLINOIS ST INDIANAPOLIS, IN 46202 CONVENIENCE 

CIRCLE K #2294 6402 W 10TH ST INDIANAPOLIS, IN 46214 CONVENIENCE 

CIRCLE K #2295 8598 MICHIGAN RD INDIANAPOLIS, IN 46268 CONVENIENCE 

CIRCLE K #2297 3801 S POST RD INDIANAPOLIS, IN 46239 CONVENIENCE 

CIRCLE K #2299 5580 GEORGETOWN RD INDIANAPOLIS, IN 46254 CONVENIENCE 

CIRCLE K #23 4054 E SOUTHPORT RD INDIANAPOLIS, IN 46237 CONVENIENCE 

CIRCLE K #2301 4221 S EMERSON AVE BEECH GROVE, IN 46107 CONVENIENCE 

CIRCLE K #2307 6955 S EMERSON AVE INDIANAPOLIS, IN 46237 CONVENIENCE 

CIRCLE K #36 6302 W WASHINGTON ST INDIANAPOLIS, IN 46241 CONVENIENCE 

CIRCLE K #44 6743 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

CIRCLE K #72 2610 N HIGH SCHOOL RD SPEEDWAY, IN 46224 CONVENIENCE 

CITGO 6895 MICHIGAN RD INDIANAPOLIS, IN 46268 CONVENIENCE 

CITGO 8602 MICHIGAN RD INDIANAPOLIS, IN 46268 CONVENIENCE 

CITGO 2719 E 38TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

CITGO/BROWN HEN ONE STOP 2501 N COLLEGE AVE INDIANAPOLIS, IN 46205 CONVENIENCE 

CIVIC PLAZA TRAVEL MART 7800 COL H WEIR COOK MEM DR INDIANAPOLIS, IN 46241 CONVENIENCE 

CLARK GAS STATION 2103 E 10TH ST INDIANAPOLIS, IN 46201 CONVENIENCE 

CLARK GAS STATION 5501 E 21ST ST INDIANAPOLIS, IN 46218 CONVENIENCE 

COLLEGE MARATHON 710 E 30TH ST INDIANAPOLIS, IN 46205 CONVENIENCE 

CONVENIENT FOOD MART 9100 W 10TH ST INDIANAPOLIS, IN 46234 CONVENIENCE 

CONVENIENT FOOD MART 2935 N MITTHOEFER RD INDIANAPOLIS, IN 46229 CONVENIENCE 

COURTSIDE CONVENIENCE 30 E GEORGIA ST INDIANAPOLIS, IN 46204 CONVENIENCE 

CRYSTAL FLASH 1104 S EAST ST INDIANAPOLIS, IN 46225 CONVENIENCE 

CRYSTAL FLASH 3301 N SHADELAND AVE INDIANAPOLIS, IN 46226 CONVENIENCE 

CRYSTAL FLASH 8501 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

CRYSTAL FLASH 8202 MORGANTOWN RD INDIANAPOLIS, IN 46217 CONVENIENCE 

CRYSTAL FLASH 7751 S MERIDIAN ST INDIANAPOLIS, IN 46217 CONVENIENCE 

DEVONSHIRE SHELL 5020 E 62ND ST INDIANAPOLIS, IN 46220 CONVENIENCE 

DOWNTOWN CITGO 441 E OHIO ST INDIANAPOLIS, IN 46204 CONVENIENCE 

EAST EPLER BP 5470 S EAST ST INDIANAPOLIS, IN 46227 CONVENIENCE 

EAST SIDE PANTRY 4208 N POST RD INDIANAPOLIS, IN 46226 CONVENIENCE 

EMERSON SHELL 2108 N EMERSON AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

ENGLISH FOOD MART 5055 ENGLISH AVE INDIANAPOLIS, IN 46201 CONVENIENCE 
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EXPRESS MART 2070 N ARLINGTON AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

FARAWAY GAS 3845 N KEYSTONE AVE INDIANAPOLIS, IN 46205 CONVENIENCE 

FIVE STAR PETROLEUM 37 W 38TH ST INDIANAPOLIS, IN 46208 CONVENIENCE 

FOOD CORNER 3139 KENTUCKY AVE INDIANAPOLIS, IN 46221 CONVENIENCE 

FOOD MART #9 4906 KENTUCKY AVE INDIANAPOLIS, IN 46221 CONVENIENCE 

FOOD PLUS 4449 ALLISONVILLE RD INDIANAPOLIS, IN 46205 CONVENIENCE 

FOUNTAIN SQUARE EXPRESS 1440 PROSPECT ST INDIANAPOLIS, IN 46203 CONVENIENCE 

FOUR STAR PETROLEUM 448 N SHERMAN DR INDIANAPOLIS, IN 46201 CONVENIENCE 

FRANKLIN GAS & MART 8005 E 42ND ST INDIANAPOLIS, IN 46226 CONVENIENCE 

FRENCH CONN CONV SHOP 2636 N HARDING ST INDIANAPOLIS, IN 46208 CONVENIENCE 

GAS AMERICA # 203 5945 E STOP 11 RD INDIANAPOLIS, IN 46237 CONVENIENCE 

GAS AMERICA # 71 8916 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

GAS AMERICA #51 8101 E 21ST ST INDIANAPOLIS, IN 46219 CONVENIENCE 

GAS AMERICA #65 6470 W 10TH ST INDIANAPOLIS, IN 46214 CONVENIENCE 

GAS AMERICA #76 5935 E THOMPSON RD INDIANAPOLIS, IN 46237 CONVENIENCE 

GAS AMERICA #95 7805 BROOKVILLE RD INDIANAPOLIS, IN 46239 CONVENIENCE 

GAS AMERICA SERVICES # 86 5179 LAFAYETTE RD INDIANAPOLIS, IN 46254 CONVENIENCE 

GAS AMERICA SERVICES #94 965 N GERMAN CHURCH RD INDIANAPOLIS, IN 46229 CONVENIENCE 

GEORGETOWN MARATHON 4720 W 56TH ST INDIANAPOLIS, IN 46254 CONVENIENCE 

GILLS MARATHON 4060 N HIGH SCHOOL RD INDIANAPOLIS, IN 46254 CONVENIENCE 

GILLS MARATHON 2 4317 S EMERSON AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

HANDY SPOT 11430 E WASHINGTON ST INDIANAPOLIS, IN 46229 CONVENIENCE 

HIGHLAND SHELL 5659 MICHIGAN RD INDIANAPOLIS, IN 46228 CONVENIENCE 

HOLT ROAD SHELL 1201 S HOLT RD INDIANAPOLIS, IN 46241 CONVENIENCE 

HOOSIER MART 8190 ALLISONVILLE RD INDIANAPOLIS, IN 46250 CONVENIENCE 

HOOSIER MART 2040 E WASHINGTON ST INDIANAPOLIS, IN 46201 CONVENIENCE 

HOOSIER MART 3813 N MITTHOEFER RD INDIANAPOLIS, IN 46235 CONVENIENCE 

HOOSIER PETE 5820 W 56TH ST INDIANAPOLIS, IN 46254 CONVENIENCE 

HOOSIER PETE 1731 E 52ND ST INDIANAPOLIS, IN 46205 CONVENIENCE 

HOOSIER PETE 2003 E 46TH ST INDIANAPOLIS, IN 46205 CONVENIENCE 

HOOSIER PETE 8007 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

HOOSIER PETE #003 8310 ROCKVILLE RD INDIANAPOLIS, IN 46234 CONVENIENCE 

INDY FOOD MART 2801 MASSACHUSETTS AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

INDY GAS & FOOD MART 3410 N EMERSON AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

INDY MARATHON 1345 W SOUTHPORT RD INDIANAPOLIS, IN 46217 CONVENIENCE 

J & D OIL CORPORTATION 6998 E 21ST ST INDIANAPOLIS, IN 46219 CONVENIENCE 

JACK'S PLACE 1225 S STATE AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

JACK'S PLACE 1545 N ARLINGTON AVE INDIANAPOLIS, IN 46219 CONVENIENCE 

JOE'S JUNCTION 2210 KENTUCKY AVE INDIANAPOLIS, IN 46221 CONVENIENCE 

JOE'S JUNCTION #6 5220 W TROY AVE INDIANAPOLIS, IN 46241 CONVENIENCE 

JOES JUNCTION #7 2301 MADISON AVE INDIANAPOLIS, IN 46225 CONVENIENCE 

J'S NIK N' NAK 10005 E 42ND ST INDIANAPOLIS, IN 46235 CONVENIENCE 

KANTI'S 111 MONUMENT CIR INDIANAPOLIS, IN 46204 CONVENIENCE 
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KANTI'S LIFESTYLES 10 W MARKET ST INDIANAPOLIS, IN 46204 CONVENIENCE 

KANTI'S SUNDRIES SHOP 1 INDIANA SQ INDIANAPOLIS, IN 46204 CONVENIENCE 

KEYSTONE FOOD MART 2964 S KEYSTONE AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

KEYSTONE MARATHON 3402 N KEYSTONE AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

KEYSTONE SUNOCO 3360 N KEYSTONE AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

KING'S KEYSTONE PHILLIPS 66 3950 S KEYSTONE AVE INDIANAPOLIS, IN 46227 CONVENIENCE 

KMART EXPRESS #4438 2715 MADISON AVE INDIANAPOLIS, IN 46225 CONVENIENCE 

LOBBY SHOP 1099 N MERIDIAN ST INDIANAPOLIS, IN 46204 CONVENIENCE 

LUCKY SHELL 7024 N KEYSTONE AVE INDIANAPOLIS, IN 46220 CONVENIENCE 

LUCKY STAR PETROLEUM CORP. 5960 E 46TH ST INDIANAPOLIS, IN 46226 CONVENIENCE 

MADHAR PETROLEUM 7130 SOUTHEASTERN AV INDIANAPOLIS, IN 46239 CONVENIENCE 

MANN ROAD PANTRY 4402 MANN RD INDIANAPOLIS, IN 46221 CONVENIENCE 

MARATHON 2910 DR M L KING JR ST INDIANAPOLIS, IN 46208 CONVENIENCE 

MARATHON 982 N TIBBS AVE INDIANAPOLIS, IN 46222 CONVENIENCE 

MARATHON 3405 N SHERMAN DR INDIANAPOLIS, IN 46218 CONVENIENCE 

MARATHON 5472 E 16TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

MARATHON 2160 S MERIDIAN ST INDIANAPOLIS, IN 46225 CONVENIENCE 

MARATHON 3759 W WASHINGTON ST INDIANAPOLIS, IN 46241 CONVENIENCE 

MARATHON 6005 MADISON AVE INDIANAPOLIS, IN 46227 CONVENIENCE 

MARATHON 3755 E RAYMOND ST INDIANAPOLIS, IN 46203 CONVENIENCE 

MARATHON 5850 E 71ST ST INDIANAPOLIS, IN 46220 CONVENIENCE 

MARATHON - NOBLE ROMANS 3210 E THOMPSON RD INDIANAPOLIS, IN 46227 CONVENIENCE 

MARATHON #2167 7901 MICHIGAN RD INDIANAPOLIS, IN 46268 CONVENIENCE 

MARATHON CONVENIENCE STORE 9942 E 21ST ST INDIANAPOLIS, IN 46229 CONVENIENCE 

MARATHON FOOD MART 990 N ARLINGTON AVE INDIANAPOLIS, IN 46219 CONVENIENCE 

MARATHON FOOD MART 1937 PROSPECT ST INDIANAPOLIS, IN 46203 CONVENIENCE 

MARATHON FOOD MART 5502 W 34TH ST INDIANAPOLIS, IN 46224 CONVENIENCE 

MARATHON FOOD MART 7013 E 56TH ST LAWRENCE, IN 46226 CONVENIENCE 

MARATHON GAS & CONV. 3005 N SHADELAND AVE INDIANAPOLIS, IN 46226 CONVENIENCE 

MARTIN PETROLEUM 201 W 38TH ST INDIANAPOLIS, IN 46208 CONVENIENCE 

MCCLURE OIL #40 9950 E 42ND ST INDIANAPOLIS, IN 46235 CONVENIENCE 

MCCLURE OIL CORP 5301 ROCKVILLE RD INDIANAPOLIS, IN 46224 CONVENIENCE 

MCFARLAND CITGO 7020 MC FARLAND BLVD INDIANAPOLIS, IN 46237 CONVENIENCE 

MEIJER GAS STATION #129 5347 PIKE PLAZA RD INDIANAPOLIS, IN 46254 CONVENIENCE 

MEIJER GAS STATION #131 11349 E Washington ST INDIANAPOLIS, IN 46229 CONVENIENCE 

MEIJER GAS STATION #134 5303 E SOUTHPORT RD INDIANAPOLIS, IN 46237 CONVENIENCE 

MEIJER GAS STATION #154 8225 E 96TH ST INDIANAPOLIS, IN 46256 CONVENIENCE 

MICHIGAN STREET PANTRY 1845 E MICHIGAN ST INDIANAPOLIS, IN 46201 CONVENIENCE 

MIKE CONVENIENT MARKET 4105 E 34TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

MIKE PETROLEUM 3802 MADISON AVE INDIANAPOLIS, IN 46227 CONVENIENCE 

MUSEUM SHELL 3002 N ILLINOIS ST INDIANAPOLIS, IN 46208 CONVENIENCE 

NORA BP 8601 WESTFIELD RD INDIANAPOLIS, IN 46240 CONVENIENCE 

NORTH SHADELAND SHELL 7602 N SHADELAND AVE INDIANAPOLIS, IN 46250 CONVENIENCE 
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NORTHWEST SIDE PANTRY 3754 DR M L KING JR ST INDIANAPOLIS, IN 46208 CONVENIENCE 

ONKEN'S BP AMOCO 2025 W SOUTHPORT RD INDIANAPOLIS, IN 46217 CONVENIENCE 

PAR PETROLEUM 5273 E 38TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

PAR PETROLEUM 2901 E 38TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

PAR PETROLEUM 2324 E 30TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

PINKIE SHELL 3801 N POST RD INDIANAPOLIS, IN 46226 CONVENIENCE 

PINKIE SHELL 4601 N SHADELAND AVE LAWRENCE, IN 46226 CONVENIENCE 

POST RD. SHELL 2045 N POST RD INDIANAPOLIS, IN 46219 CONVENIENCE 

QUICK EXCHANGE 2504 W WASHINGTON ST INDIANAPOLIS, IN 46222 CONVENIENCE 

QUICK STOP GAS MART 9042 W WASHINGTON ST INDIANAPOLIS, IN 46231 CONVENIENCE 

RAYMOND BP 1055 E RAYMOND ST INDIANAPOLIS, IN 46203 CONVENIENCE 

REID'S Plaza 2434 N KEYSTONE AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

RICH #6112 6005 BROOKVILLE RD INDIANAPOLIS, IN 46219 CONVENIENCE 

RICH #6218 75 N LYNHURST DR INDIANAPOLIS, IN 46224 CONVENIENCE 

RICH #6376 3802 E 13TH ST INDIANAPOLIS, IN 46201 CONVENIENCE 

RICH 6096 6419 N COLLEGE AVE INDIANAPOLIS, IN 46220 CONVENIENCE 

RICKER'S #30 2102 N POST RD INDIANAPOLIS, IN 46219 CONVENIENCE 

RICKER'S #31 5201 N KEYSTONE AVE INDIANAPOLIS, IN 46220 CONVENIENCE 

RICKER'S #32 11019 PENDLETON PIKE LAWRENCE, IN 46236 CONVENIENCE 

RICKER'S #34 9235 E 56TH ST LAWRENCE, IN 46216 CONVENIENCE 

RICKER'S #36 8045 S MERIDIAN ST INDIANAPOLIS, IN 46217 CONVENIENCE 

RICKER'S #38 6050 W 71ST ST INDIANAPOLIS, IN 46278 CONVENIENCE 

RICKER'S #42 8558 NORTHWEST BL INDIANAPOLIS, IN 46278 CONVENIENCE 

RICKER'S #43 3201 E 96TH ST INDIANAPOLIS, IN 46240 CONVENIENCE 

RICKER'S #46 8080 N OAKLANDON RD INDIANAPOLIS, IN 46236 CONVENIENCE 

RICKER'S #72 5585 GEORGETOWN RD INDIANAPOLIS, IN 46254 CONVENIENCE 

RICKER'S #79 4002 S EAST ST INDIANAPOLIS, IN 46227 CONVENIENCE 

RICKER'S #80 5061 E WASHINGTON ST INDIANAPOLIS, IN 46201 CONVENIENCE 

RICKER'S #81 3355 W 16TH ST INDIANAPOLIS, IN 46222 CONVENIENCE 

ROCK & A HARD PLACE GENERAL STORE 826 BROAD RIPPLE AVE INDIANAPOLIS, IN 46220 CONVENIENCE 

RURAL PANTRY 1856 N RURAL ST INDIANAPOLIS, IN 46218 CONVENIENCE 

S.G. FOOD MART 14 BEACHWAY DR INDIANAPOLIS, IN 46224 CONVENIENCE 

SHADELAND MARATHON 4590 N SHADELAND AVE INDIANAPOLIS, IN 46226 CONVENIENCE 

SHEETZ 3723 SOUTHEASTERN AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

SHERMAN FOOD MART 2502 N SHERMAN DR INDIANAPOLIS, IN 46218 CONVENIENCE 

SHORT STOP GAS 430 N ALABAMA ST INDIANAPOLIS, IN 46204 CONVENIENCE 

SNACK DADDIES CANTEEN 200 E WASHINGTON ST INDIANAPOLIS, IN 46204 CONVENIENCE 

SPEEDWAY #1321 1205 S LYNHURST DR INDIANAPOLIS, IN 46241 CONVENIENCE 

SPEEDWAY #1322 1590 N POST RD INDIANAPOLIS, IN 46219 CONVENIENCE 

SPEEDWAY #1325 3350 GEORGETOWN RD INDIANAPOLIS, IN 46224 CONVENIENCE 

SPEEDWAY #1326 6198 ALLISONVILLE RD INDIANAPOLIS, IN 46220 CONVENIENCE 

SPEEDWAY #3761 1404 W WASHINGTON ST INDIANAPOLIS, IN 46222 CONVENIENCE 

SPEEDWAY #3766 7940 BROOKVILLE RD INDIANAPOLIS, IN 46239 CONVENIENCE 
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SPEEDWAY #3993 6741 E 82ND ST INDIANAPOLIS, IN 46250 CONVENIENCE 

SPEEDWAY #5007 8955 US 31 Indianapolis, IN 46227 CONVENIENCE 

SPEEDWAY #5009 7270 W 10TH ST INDIANAPOLIS, IN 46214 CONVENIENCE 

SPEEDWAY #5011 8046 S MERIDIAN ST INDIANAPOLIS, IN 46217 CONVENIENCE 

SPEEDWAY #5015 2601 S LYNHURST DR INDIANAPOLIS, IN 46241 CONVENIENCE 

SPEEDWAY #5033 5345 S EAST ST INDIANAPOLIS, IN 46227 CONVENIENCE 

SPEEDWAY #5034 1005 N MITTHOEFER RD INDIANAPOLIS, IN 46229 CONVENIENCE 

SPEEDWAY #5037 1605 N SHADELAND AVE INDIANAPOLIS, IN 46219 CONVENIENCE 

SPEEDWAY #5181 8202 ALLISONVILLE RD INDIANAPOLIS, IN 46250 CONVENIENCE 

SPEEDWAY #5182 7211 S MADISON AVE SOUTHPORT, IN 46227 CONVENIENCE 

SPEEDWAY #5334 4960 E 56TH ST INDIANAPOLIS, IN 46220 CONVENIENCE 

SPEEDWAY #5351 6302 ROCKVILLE RD INDIANAPOLIS, IN 46214 CONVENIENCE 

SPEEDWAY #5387 5555 W 86TH ST INDIANAPOLIS, IN 46268 CONVENIENCE 

SPEEDWAY #5488 304 S 01ST AVE BEECH GROVE, IN 46107 CONVENIENCE 

SPEEDWAY #5489 5103 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

SPEEDWAY #5507 6315 W 56TH ST INDIANAPOLIS, IN 46254 CONVENIENCE 

SPEEDWAY #5511 4002 MADISON AVE INDIANAPOLIS, IN 46227 CONVENIENCE 

SPEEDWAY #5517 7339 PENDLETON PIKE INDIANAPOLIS, IN 46226 CONVENIENCE 

SPEEDWAY #5525 4120 E SOUTHPORT RD INDIANAPOLIS, IN 46237 CONVENIENCE 

SPEEDWAY #5528 5025 LAFAYETTE RD INDIANAPOLIS, IN 46254 CONVENIENCE 

SPEEDWAY #5554 3437 LAFAYETTE RD INDIANAPOLIS, IN 46222 CONVENIENCE 

SPEEDWAY #6031 11531 E WASHINGTON ST Cumberland, IN 46229 CONVENIENCE 

SPEEDWAY #6095 7103 N KEYSTONE AVE INDIANAPOLIS, IN 46240 CONVENIENCE 

SPEEDWAY #6097 4830 W 38TH ST INDIANAPOLIS, IN 46254 CONVENIENCE 

SPEEDWAY #6101 4535 N SHADELAND AVE LAWRENCE, IN 46226 CONVENIENCE 

SPEEDWAY #6105 9251 CRAWFORDSVILLE RD Clermont, IN 46234 CONVENIENCE 

SPEEDWAY #6106 3540 W 30TH ST INDIANAPOLIS, IN 46222 CONVENIENCE 

SPEEDWAY #6108 2615 N EMERSON AVE INDIANAPOLIS, IN 46218 CONVENIENCE 

SPEEDWAY #6114 3005 E 10TH ST INDIANAPOLIS, IN 46201 CONVENIENCE 

SPEEDWAY #6116 1640 E WASHINGTON ST INDIANAPOLIS, IN 46201 CONVENIENCE 

SPEEDWAY #6117 2012 ENGLISH AVE INDIANAPOLIS, IN 46201 CONVENIENCE 

SPEEDWAY #6120 401 KENTUCKY AVE INDIANAPOLIS, IN 46225 CONVENIENCE 

SPEEDWAY #6122 4155 W 10TH ST INDIANAPOLIS, IN 46222 CONVENIENCE 

SPEEDWAY #6124 7169 ROCKVILLE RD INDIANAPOLIS, IN 46214 CONVENIENCE 

SPEEDWAY #6127 3250 W MORRIS ST INDIANAPOLIS, IN 46241 CONVENIENCE 

SPEEDWAY #6128 2355 PROSPECT ST INDIANAPOLIS, IN 46203 CONVENIENCE 

SPEEDWAY #6131 5959 SOUTHEASTERN AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

SPEEDWAY #6132 2954 S HOLT RD INDIANAPOLIS, IN 46241 CONVENIENCE 

SPEEDWAY #6133 3510 S MERIDIAN ST INDIANAPOLIS, IN 46217 CONVENIENCE 

SPEEDWAY #6135 3631 S KEYSTONE AVE INDIANAPOLIS, IN 46227 CONVENIENCE 

SPEEDWAY #6138 1207 S EAST ST INDIANAPOLIS, IN 46225 CONVENIENCE 

SPEEDWAY #6140 5221 S EMERSON AVE INDIANAPOLIS, IN 46237 CONVENIENCE 

SPEEDWAY #6141 5508 MADISON AVE INDIANAPOLIS, IN 46227 CONVENIENCE 
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SPEEDWAY #6143 8010 S EMERSON AVE INDIANAPOLIS, IN 46237 CONVENIENCE 

SPEEDWAY #6144 936 W COUNTY LINE RD INDIANAPOLIS, IN 46217 CONVENIENCE 

SPEEDWAY #6195 6001 MICHIGAN RD INDIANAPOLIS, IN 46228 CONVENIENCE 

SPEEDWAY #6220 441 E HANNA AVE INDIANAPOLIS, IN 46227 CONVENIENCE 

SPEEDWAY #6368 2053 SHELBY ST INDIANAPOLIS, IN 46203 CONVENIENCE 

SPEEDWAY #6372 4743 W 16TH ST INDIANAPOLIS, IN 46222 CONVENIENCE 

SPEEDWAY #7102 5960 S EAST ST INDIANAPOLIS, IN 46227 CONVENIENCE 

SPEEDWAY #7770 4610 KENTUCKY AVE INDIANAPOLIS, IN 46221 CONVENIENCE 

SPEEDWAY #7771 4425 S EMERSON AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

SPEEDWAY #7773 3535 KENTUCKY AVE INDIANAPOLIS, IN 46221 CONVENIENCE 

SPEEDWAY #7774 5990 E 71ST ST INDIANAPOLIS, IN 46220 CONVENIENCE 

SPEEDWAY #7776 1340 W 86TH ST INDIANAPOLIS, IN 46260 CONVENIENCE 

SPEEDWAY #7887 5415 E 65TH ST INDIANAPOLIS, IN 46220 CONVENIENCE 

SPIRIT MART 3155 ENGLISH AVE INDIANAPOLIS, IN 46201 CONVENIENCE 

STARS SANDWICH MARKET AT NIFS 250 UNIVERSITY BLVD INDIANAPOLIS, IN 46202 CONVENIENCE 

STOP ONE FOOD & GAS 7902 W 10TH ST INDIANAPOLIS, IN 46214 CONVENIENCE 

SUNOCO 5208 W 10TH ST SPEEDWAY, IN 46224 CONVENIENCE 

SUNOCO GAS & CONVENIENCE 9605 PENDLETON PIKE INDIANAPOLIS, IN 46236 CONVENIENCE 

THE CORNER 405 Porto Alegre ST Indianapolis, IN 46202 CONVENIENCE 

THORNTON FOOD & GAS MART #108 7425 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

THORNTON OIL #401 7020 PENDLETON PIKE INDIANAPOLIS, IN 46226 CONVENIENCE 

THORNTON'S FOOD MART #140 10901 PENDLETON PIKE LAWRENCE, IN 46236 CONVENIENCE 

THORNTON'S GAS & FOOD MART #142 6880 W WASHINGTON ST INDIANAPOLIS, IN 46241 CONVENIENCE 

TOBACCO RD 8404 SOUTHEASTERN AVE INDIANAPOLIS, IN 46239 CONVENIENCE 

TURKEY HILL MINIT MARKET #603 4960 S MADISON AVE INDIANAPOLIS , IN 46227 CONVENIENCE 

VALERO MINI MART 3624 S KEYSTONE AVE INDIANAPOLIS, IN 46227 CONVENIENCE 

VARIETY GENERAL STORE 3353 CENTRAL AVE INDIANAPOLIS, IN 46205 CONVENIENCE 

VICKY TROPICAL STORE 309 W 42ND ST INDIANAPOLIS, IN 46208 CONVENIENCE 

VILLAGE PANTRY #378 2030 W WASHINGTON ST INDIANAPOLIS, IN 46222 CONVENIENCE 

VILLAGE PANTRY #389 3747 ENGLISH AVE INDIANAPOLIS, IN 46201 CONVENIENCE 

VILLAGE PANTRY #392 5190 N FRANKLIN RD LAWRENCE, IN 46226 CONVENIENCE 

VILLAGE PANTRY #394 730 S STATE AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

VILLAGE PANTRY #399 3375 W MICHIGAN ST INDIANAPOLIS, IN 46222 CONVENIENCE 

VILLAGE PANTRY #411 2001 E 62ND ST INDIANAPOLIS, IN 46224 CONVENIENCE 

VILLAGE PANTRY #448 3801 W MICHIGAN INDIANAPOLIS, IN 46222 CONVENIENCE 

VILLAGE PANTRY #461 1725 S LYNHURST DR INDIANAPOLIS, IN 46241 CONVENIENCE 

VILLAGE PANTRY #464 4023 E 10TH ST INDIANAPOLIS, IN 46201 CONVENIENCE 

VILLAGE PANTRY #470 8311 CRAWFORDSVILLE RD INDIANAPOLIS, IN 46234 CONVENIENCE 

VILLAGE PANTRY #486 6014 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

VILLAGE PANTRY #519 1402 S MERIDIAN ST INDIANAPOLIS, IN 46225 CONVENIENCE 

VILLAGE PANTRY #527 1634 S STATE AVE INDIANAPOLIS, IN 46203 CONVENIENCE 

VILLAGE PANTRY #548 1402 S EAST ST INDIANAPOLIS, IN 46225 CONVENIENCE 

VILLAGE PANTRY #550 5102 E 10TH ST INDIANAPOLIS, IN 46219 CONVENIENCE 
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VILLAGE PANTRY #551 2801 E NEW YORK ST INDIANAPOLIS, IN 46201 CONVENIENCE 

VILLAGE PANTRY #569 3760 N FRANKLIN RD INDIANAPOLIS, IN 46226 CONVENIENCE 

VILLAGE PANTRY #578 1415 W 86TH ST INDIANAPOLIS, IN 46260 CONVENIENCE 

VILLAGE PANTRY #585 5960 E THOMPSON RD INDIANAPOLIS, IN 46237 CONVENIENCE 

VILLAGE PANTRY #587 2360 E RAYMOND ST INDIANAPOLIS, IN 46203 CONVENIENCE 

VILLAGE PANTRY #593 3131 E TROY AVE BEECH GROVE, IN 46107 CONVENIENCE 

VILLAGE PANTRY #606 6302 N COLLEGE AVE INDIANAPOLIS, IN 46220 CONVENIENCE 

VILLAGE PANTRY #608 1224 S HARDING INDIANAPOLIS, IN 46221 CONVENIENCE 

VILLAGE PANTRY #611 5601 GUION RD INDIANAPOLIS, IN 46254 CONVENIENCE 

VILLAGE PANTRY #618 9525 CORPORATION DR INDIANAPOLIS, IN 46256 CONVENIENCE 

WASHINGTON FOOD MART 6455 W WASHINGTON ST INDIANAPOLIS, IN 46241 CONVENIENCE 

WASHINGTON FOOD MART 8734 E WASHINGTON ST INDIANAPOLIS, IN 46219 CONVENIENCE 

WESTLANE SHELL 7203 MICHIGAN RD INDIANAPOLIS, IN 46268 CONVENIENCE 

WESTSIDE SHELL 3060 W 16TH ST INDIANAPOLIS, IN 46222 CONVENIENCE 

300 NORTH CAFE EXPRESS 300 N MERIDIAN ST INDIANAPOLIS, IN 46204 CONVENIENCE 

ACCENT VENDING 828 DORMAN ST INDIANAPOLIS, IN 46202 CONVENIENCE 

AVC STORE 5026 BOULEVARD PL INDIANAPOLIS, IN 46208 CONVENIENCE 

BEST FOOD MART 3702 E 10TH ST INDIANAPOLIS, IN 46201 CONVENIENCE 

BEST PRICE FOOD AND DOLLAR 2302 E 34TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

CAFE 120 120 E MARKET ST INDIANAPOLIS, IN 46204 CONVENIENCE 

CHEEMA BROTHERS 4921 W 71ST ST INDIANAPOLIS, IN 46268 CONVENIENCE 

D&J'S SNACK SHACK 151 N DELAWARE ST INDIANAPOLIS, IN 46204 CONVENIENCE 

DHAKA 9950 E 38TH ST INDIANAPOLIS, IN 46235 CONVENIENCE 

DINNER BELL MARKET 2824 SHELBY ST INDIANAPOLIS, IN 46203 CONVENIENCE 

DINNER BELL MARKET 11146 EXCHANGE ST INDIANAPOLIS, IN 46259 CONVENIENCE 

FOOD STOP MARKET 3432 E 10TH ST INDIANAPOLIS, IN 46201 CONVENIENCE 

GIFT SHOP 155 W WASHINGTON ST INDIANAPOLIS, IN 46204 CONVENIENCE 

GIFT SHOP ONE 201 N ILLINOIS ST INDIANAPOLIS, IN 46204 CONVENIENCE 

GIFT SHOP ONE/LOBBY SHOP 320 N MERIDIAN ST INDIANAPOLIS, IN 46204 CONVENIENCE 

GROVE 5460 E 21ST ST INDIANAPOLIS, IN 46218 CONVENIENCE 

LIBERTY TRADE LINKS 3816 E MICHIGAN ST INDIANAPOLIS, IN 46201 CONVENIENCE 

LOW PRICE DOLLAR AND FOOD 3402 E 10TH ST INDIANAPOLIS, IN 46201 CONVENIENCE 

MICKEY MARKET 4339 FARNSWORTH ST INDIANAPOLIS, IN 46241 CONVENIENCE 

MYSTIK FOOD MART 3232 S KEYSTONE AVE INDIANAPOLIS, IN 46237 CONVENIENCE 

NELLIE'S CORNER STORE 37 PALMER ST INDIANAPOLIS, IN 46225 CONVENIENCE 

PLAZA FOOD MARKET 2304 E 25TH ST INDIANAPOLIS, IN 46218 CONVENIENCE 

VARIETY GENERAL STORE 3353 CENTRAL AVE INDIANAPOLIS, IN 46205 CONVENIENCE 

38TH STREET 3808 N MERIDIAN ST INDIANAPOLIS, IN 46208 FARMER'S MARKET 

901 FARMER'S MARKET 901 SHELBY ST INDIANAPOLIS, IN 46203 FARMER'S MARKET 

ABUNDANT LIFE 7606 E 82ND ST INDIANAPOLIS, IN 46256 FARMER'S MARKET 

BINFORD 5060 E 62ND ST INDIANAPOLIS, IN 46220 FARMER'S MARKET 

BINFORD FALL 5060 E 62ND ST INDIANAPOLIS, IN 46220 FARMER'S MARKET 

BROAD RIPPLE 1115 BROAD RIPPLE AVE INDIANAPOLIS, IN 46220 FARMER'S MARKET 
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CITY MARKET 222 E MARKET ST INDIANAPOLIS, IN 46204 FARMER'S MARKET 

CITY MARKET WINTER 222 E MARKET ST INDIANAPOLIS, IN 46204 FARMER'S MARKET 

CUMBERLAND FARMER'S MARKET 11501 E WASHINGTON ST INDIANAPOLIS, IN 46229 FARMER'S MARKET 

FT. HARRISON 5736 LEE RD INDIANAPOLIS, IN 46216 FARMER'S MARKET 

GEIST 8115 OAKLANDON RD INDIANAPOLIS, IN 46236 FARMER'S MARKET 

INDY WINTER FARMER'S MARKET 530 E OHIO ST INDIANAPOLIS, IN 46204 FARMER'S MARKET 

IRVINGTON FARMER'S MARKET 5301 E ST CLAIR ST INDIANAPOLIS, IN 46219 FARMER'S MARKET 

SATURDAY CITY MARKET 222 E MARKET ST INDIANAPOLIS, IN 46204 FARMER'S MARKET 

STADIUM VILLAGE 809 S MERIDIAN ST INDIANAPOLIS, IN 46225 FARMER'S MARKET 

TRADER'S POINT 9101 MOORE RD Zionsville, IN 47077 FARMER'S MARKET 

TRADER'S POINT WINTER 9101 MOORE RD Zionsville, IN 47077 FARMER'S MARKET 

TUESDAY CUMBERLAND MARKET 11501 E WASHINGTON ST INDIANAPOLIS, IN 46229 FARMER'S MARKET 

WINTER'S EVE MARKET 1305 N DELAWARE ST INDIANAPOLIS, IN 46202 FARMER'S MARKET 

WISHARD 1001 W 10TH ST INDIANAPOLIS, IN 46202 FARMER'S MARKET 

INDIANAPOLIS WINTER 901 N EAST ST INDIANAPOLIS, IN 46202 FARMER'S MARKET 

ALLEN CHAPEL A.M.E. CHURCH 629 E 11TH ST INDIANAPOLIS, IN 46202 FOOD PANTRY 

BREAD OF LIFE FOOD PANTRY 725 E 27TH ST INDIANAPOLIS, IN 46205 FOOD PANTRY 

BREEDING TABERNACLE 3670 N LELAND AVE INDIANAPOLIS, IN 46218 FOOD PANTRY 

CATHOLIC CHARITIES INDPLS 1400 N MERIDIAN ST INDIANAPOLIS, IN 46202 FOOD PANTRY 

CENTENARY CHRISTIAN CHURCH 1035 N OXFORD ST INDIANAPOLIS, IN 46201 FOOD PANTRY 

DALTON'S FOOD PANTRY 3326 W 10th ST Indianapolis, IN 46222 FOOD PANTRY 

EBENEZER BAPTIST CHURCH 1866 DEXTER ST INDIANAPOLIS, IN 46202 FOOD PANTRY 

EDNA MARTIN CHRISTIAN 1970 CAROLINE AVE INDIANAPOLIS, IN 46218 FOOD PANTRY 

EMERSON AVENUE FOOD PANTRY 308 N EMERSON AVE INDIANAPOLIS, IN 46219 FOOD PANTRY 

EMMAUS FOOD PANTRY 1209 LINDEN ST INDIANAPOLIS, IN 46203 FOOD PANTRY 

FELLOWSHIP BAPTIST CHURCH 3851 E NEW YORK ST INDIANAPOLIS, IN 46201 FOOD PANTRY 

FIRST FREE METHODIST 2024 E 12TH ST INDIANAPOLIS, IN 46201 FOOD PANTRY 

First Meridian Heights Presbyterian Church 4701 CENTRAL AVE INDIANAPOLIS, IN 46205 FOOD PANTRY 

COMMUNITY OUTREACH RESOURCE CENTER 246 W 34TH ST INDIANAPOLIS, IN 46208 FOOD PANTRY 

COPPIN CHAPEL 3535 KESSLER BLVD NDR INDIANAPOLIS, IN 46222 FOOD PANTRY 

CHILDREN OF DESTINY ACADEMY 4349 FALCON CREEK BLVD INDIANAPOLIS, IN 46254 FOOD PANTRY 

FOREST MANOR CONCESSION 3801 E 38TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

FOREST MANOR MULTI SERVICE CENTER 5603 E 38TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

FOREST MANOR U.M.C. 4062 E 34TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

GALILEE MISSIONARY BAPTIST CHURCH 2624 E 25TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

GARFIELD PARK BAPTIST CHURCH 1061 E SOUTHERN AVE INDIANAPOLIS, IN 46203 FOOD PANTRY 

GRACE MISSIONARY BAPTIST CHURCH 1501 N COLLEGE AVE INDIANAPOLIS, IN 46202 FOOD PANTRY 

HAWTHORNE FOOD PANTRY 2440 W OHIO ST INDIANAPOLIS, IN 46222 FOOD PANTRY 

I.C.A.N. FOOD PANTRY 111 S DOWNEY AVE INDIANAPOLIS, IN 46219 FOOD PANTRY 

Jesus House 3402 SCHOFIELD AVE INDIANAPOLIS, IN 46218 FOOD PANTRY 

JEWEL HUMAN SERVICES 5719 MASSACHUSETTS AVE INDIANAPOLIS, IN 46218 FOOD PANTRY 

JOHN P. CRAINE HOUSE 3535 N PENNSYLVANIA ST INDIANAPOLIS, IN 46205 FOOD PANTRY 

LAKEVIEW CHURCH 47 BEACHWAY DR INDIANAPOLIS, IN 46224 FOOD PANTRY 
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MARTIN CENTER 3549 N COLLEGE AVE INDIANAPOLIS, IN 46205 FOOD PANTRY 

MARY RIGG FOOD PANTRY 1920 WEST MORRIS DR INDIANAPOLIS, IN 46221 FOOD PANTRY 

METROPOLITAN BAPTIST CTR 952 N PENNSYLVANIA ST INDIANAPOLIS, IN 46204 FOOD PANTRY 

MT ZION BAPTIST CHURCH 3500 GRACELAND AVE INDIANAPOLIS, IN 46208 FOOD PANTRY 

MT. HOREB MISSIONARY BAPTIST CHURCH 1960 YANDES ST INDIANAPOLIS, IN 46202 FOOD PANTRY 

NEIGHBORHOOD FELLOWSHIP 3102 E 10TH ST INDIANAPOLIS, IN 46201 FOOD PANTRY 

NEW BIRTH MINISTRIES 1400 ENGLISH AVE INDIANAPOLIS, IN 46201 FOOD PANTRY 

NEW LIGHT CHRISTIAN CHURCH 2902 COLD SPRING RD INDIANAPOLIS, IN 46222 FOOD PANTRY 

NEW LIGHT MISSIONARY BAPTIST CHURCH INC 2525 W 11TH ST INDIANAPOLIS, IN 46222 FOOD PANTRY 

Northwest United Methodist Church 5701 W 34TH ST INDIANAPOLIS, IN 46224 FOOD PANTRY 

OASIS OF HOPE DEVELOPMENT CORP 1701 E 25TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

OLD BETHEL COMMUNITY OUTREACH 8032 E 21ST ST INDIANAPOLIS, IN 46219 FOOD PANTRY 

OLIVE BRANCH CHURCH 101 E RAYMOND ST INDIANAPOLIS, IN 46225 FOOD PANTRY 

OUR LADY OF LOURDES CONFERENCE, SVDP 5333 E WASHINGTON ST INDIANAPOLIS, IN 46219 FOOD PANTRY 

OUR REDEEMER LUTHERAN CHURCH 3421 N PARK AVE INDIANAPOLIS, IN 46205 FOOD PANTRY 

Phillip's Temple CME Church 210 E 34TH ST INDIANAPOLIS, IN 46205 FOOD PANTRY 

PHILLIPS TEMPLE CME CHURCH 210 E 34TH ST INDIANAPOLIS, IN 46205 FOOD PANTRY 

SAVE THE YOUTH 1704 TRUMBULL ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

SEVEN STAR MISSIONARY 2339 N NEW JERSEY ST INDIANAPOLIS, IN 46205 FOOD PANTRY 

SHARING PLACE 5321 E 42ND ST INDIANAPOLIS, IN 46226 FOOD PANTRY 

ST JOHNS LOVE CTR 1701 DR A J BROWN AVE INDIANAPOLIS, IN 46202 FOOD PANTRY 

ST THOMAS FOOD PANTRY 4625 N KENWOOD AVE INDIANAPOLIS, IN 46208 FOOD PANTRY 

ST. JOHN'S STOREHOUSE 5625 W 30TH ST SPEEDWAY, IN 46224 FOOD PANTRY 

ST. TIMOTHY TABERNACLE COGIC 2407 COLUMBIA AVE INDIANAPOLIS, IN 46205 FOOD PANTRY 

St. Timothy's Food Pantry 2601 E THOMPSON RD INDIANAPOLIS, IN 46227 FOOD PANTRY 

St. Vincent De Paul Client Choice Pantry 3001 E 30TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

ST. VINCENT UNITY DEVELOPMENT CTR 2301 N PARK AVE INDIANAPOLIS, IN 46205 FOOD PANTRY 

TEXAS MIGRANT COUNCIL 8320 E 10TH ST INDIANAPOLIS, IN 46219 FOOD PANTRY 

THE CUPBOARD 6205 MICHIGAN RD INDIANAPOLIS, IN 46268 FOOD PANTRY 

THE DAMIEN CTR 26 N ARSENAL AVE INDIANAPOLIS, IN 46201 FOOD PANTRY 

THE FOOD LINK PANTRY 4501 W 38TH ST INDIANAPOLIS, IN 46254 FOOD PANTRY 

THE PHILADELPHIA APOSTOLIC 3904 N EMERSON AVE INDIANAPOLIS, IN 46226 FOOD PANTRY 

TRINITY CME CHURCH/ IPS 2253 DR A J BROWN AVE INDIANAPOLIS, IN 46205 FOOD PANTRY 

TRINITY HOUSE 4330 E WASHINGTON ST INDIANAPOLIS, IN 46201 FOOD PANTRY 

WHEELER - DOWE BOYS & GIRLS CLUB 2310 E 30TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

WOODRUFF PLACE BAPTIST 1739 E MICHIGAN ST INDIANAPOLIS, IN 46201 FOOD PANTRY 

Zion Hill Missionary Baptist Church 1610 E 19TH ST INDIANAPOLIS, IN 46218 FOOD PANTRY 

BILLIE'S FOOD PANTRY 1754 W MORRIS ST Indianapolis, IN 46221 FOOD PANTRY 

C.A.F.E. FOOD PANTRY 8902 E 38TH ST INDIANAPOLIS, IN 46226 FOOD PANTRY 

A & A MARKET 2458 S State INDIANAPOLIS, IN 46203 GOURMET & CANDY 

A TASTE OF INDIANA 6404 RUCKER RD INDIANAPOLIS, IN 46220 GOURMET & CANDY 

ABBOTT'S ALSO 3744 E 82ND ST INDIANAPOLIS, IN 46240 GOURMET & CANDY 

ABBOTTS ALSO CANDY STORE 7779 US 31 INDIANAPOLIS, IN 46227 GOURMET & CANDY 
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AFC SUSHI @ KROGER J500 5718 CRAWFORDSVILLE RD SPEEDWAY, IN 46224 GOURMET & CANDY 

AFC SUSHI @ KROGER J998 1365 E 86TH ST INDIANAPOLIS, IN 46240 GOURMET & CANDY 

AFC SUSHI @ LILLY LILLY CORPORATE CENT INDIANAPOLIS, IN 46285 GOURMET & CANDY 

AFC SUSHI @ MARSH 104 5830 W 86TH ST INDIANAPOLIS, IN 46278 GOURMET & CANDY 

AFC SUSHI @ MARSH 19 1440 E 86TH ST INDIANAPOLIS, IN 46240 GOURMET & CANDY 

AFC SUSHI @ MARSH 41 5151 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

AFC SUSHI @ MARSH 83 6965 W 38TH ST INDIANAPOLIS, IN 46254 GOURMET & CANDY 

AFC SUSHI @ MARSH 90 1435 W 86TH ST INDIANAPOLIS, IN 46260 GOURMET & CANDY 

AFC SUSHI @ MARSH 93 2350 BROAD RIPPLE AVE INDIANAPOLIS, IN 46220 GOURMET & CANDY 

AFC SUSHI @ SUPERTARGET # 1789 4850 E SOUTHPORT RD INDIANAPOLIS, IN 46237 GOURMET & CANDY 

AFC SUSHI @ WALMART #3781 4545 LAFAYETTE RD INDIANAPOLIS, IN 46254 GOURMET & CANDY 

ARTISANO'S OILS & SPICES 1101 E 86TH ST INDIANAPOLIS, IN 46240 GOURMET & CANDY 

AVI FOOD SYSTEMS 9210 E 33rd ST INDIANAPOLIS, IN 46236 GOURMET & CANDY 

BAGEL FAIR 1300 E 86TH ST INDIANAPOLIS, IN 46240 GOURMET & CANDY 

BENNETT'S VENDING 2525 N SHADELAND AVE INDIANAPOLIS, IN 46219 GOURMET & CANDY 

CANTEEN CO. 2610 FORTUNE CIR E INDIANAPOLIS, IN 46241 GOURMET & CANDY 

CHEF JJ'S BACK YARD 1040 BROAD RIPPLE AVE INDIANAPOLIS, IN 46220 GOURMET & CANDY 

COFFEE BRAKE 6215 ALLISONVILLE RD INDIANAPOLIS, IN 46220 GOURMET & CANDY 

CORK AND CRACKER 2126 E 62ND ST INDIANAPOLIS, IN 46220 GOURMET & CANDY 

DOCK MASTER 7800 COL H WEIR COOK MEM DR INDIANAPOLIS, IN 46241 GOURMET & CANDY 

FANNIE MAY 6020 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

FILTERFRESH INDIANA 7005 CORPORATE CIR INDIANAPOLIS, IN 46278 GOURMET & CANDY 

FLAVORS OF 50'S ICECREAM 2301 SHELBY ST INDIANAPOLIS, IN 46203 GOURMET & CANDY 

FRUITFLOWERS 3905 W 96TH ST INDIANAPOLIS, IN 46268 GOURMET & CANDY 

GODIVA CHOCOLATIER 49 W MARYLAND ST INDIANAPOLIS, IN 46204 GOURMET & CANDY 

GODIVA CHOCOLATIER 8702 KEYSTONE CROSSING INDIANAPOLIS, IN 46240 GOURMET & CANDY 

GREAT COOKS & CO. THE BAKERY 1321 W 86TH ST INDIANAPOLIS, IN 46260 GOURMET & CANDY 

Great Harvest 5060 E 62ND ST INDIANAPOLIS, IN 46220 GOURMET & CANDY 

HAPPY TIMES ICE CREAM 108910 2930 N TIBBS AVE INDIANAPOLIS, IN 46222 GOURMET & CANDY 

HICKORY FARMS 6020 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

HISSHO SUSHI @ KROGER J804 5810 E 71st ST INDIANAPOLIS, IN 46220 GOURMET & CANDY 

HISSHO SUSHI @ KROGER J993 1330 W SOUTHPORT RD INDIANAPOLIS, IN 46217 GOURMET & CANDY 

HISSHO SUSHI @ MARSH MARKET PLACE #209 320 N NEW JERSEY ST INDIANAPOLIS, IN 46204 GOURMET & CANDY 

HONEYBAKED HAM 601 2431 E 65TH ST INDIANAPOLIS, IN 46220 GOURMET & CANDY 

Honeybaked Ham Co 3905 W 96TH ST INDIANAPOLIS, IN 46268 GOURMET & CANDY 

HUB 7800 COL H WEIR COOK MEM DR INDIANAPOLIS, IN 46241 GOURMET & CANDY 

IMS - ZONE 1 4790 W 16TH ST SPEEDWAY, IN 46222 GOURMET & CANDY 

IMS - ZONE 11 4790 W 16TH ST SPEEDWAY, IN 46222 GOURMET & CANDY 

IMS - ZONE 2 4790 W 16TH ST SPEEDWAY, IN 46222 GOURMET & CANDY 

IMS - ZONE 3 4790 W 16TH ST SPEEDWAY, IN 46222 GOURMET & CANDY 

IMS - ZONE 4 4790 W 16TH ST SPEEDWAY, IN 46222 GOURMET & CANDY 

IMS - ZONE 5 4790 W 16TH ST SPEEDWAY, IN 46222 GOURMET & CANDY 

IMS - ZONE 6 4790 W 16TH ST SPEEDWAY, IN 46222 GOURMET & CANDY 
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INDIANA VENDORS 8320 BROOKVILLE RD INDIANAPOLIS, IN 46239 GOURMET & CANDY 

INSIDE SCOOP 6020 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

JENNY CRAIG #5501 6137 CRAWFORDSVILLE RD SPEEDWAY, IN 46224 GOURMET & CANDY 

JENNY CRAIG #5502 2636 LAKE CIRCLE DR INDIANAPOLIS, IN 46268 GOURMET & CANDY 

JENNY CRAIG #5503 6398 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

JENNY CRAIG #5505 7653 SHELBY ST INDIANAPOLIS, IN 46227 GOURMET & CANDY 

MARKET DAY CORP. 4001 W MINNESOTA ST INDIANAPOLIS, IN 46241 GOURMET & CANDY 

MIKE'S VARIETY 3202 E 25TH ST INDIANAPOLIS, IN 46218 GOURMET & CANDY 

MS. B'S SWEET SUPPLIES 6124 W 25TH ST SPEEDWAY, IN 46224 GOURMET & CANDY 

NATALIE'S CANDY BAR 7800 COL H WEIR COOK MEM DR INDIANAPOLIS, IN 46241 GOURMET & CANDY 

NEW DAY MEADERY 1102 PROSPECT ST INDIANAPOLIS, IN 46203 GOURMET & CANDY 

NICOLE TAYLORS PASTA & MARKET 1134 E 54TH ST INDIANAPOLIS, IN 46220 GOURMET & CANDY 

NUTRITION UNLIMITED 10030 E WASHINGTON ST INDIANAPOLIS, IN 46229 GOURMET & CANDY 

OMAHA STEAKS 8487 UNION CHAPEL RD INDIANAPOLIS, IN 46240 GOURMET & CANDY 

PAIRINGS 4040 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

POPCORNOPOLIS 6020 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

SCHAKOLAD CHOCOLATE FACTORY 6010 W 86TH ST INDIANAPOLIS, IN 46278 GOURMET & CANDY 

SOUTH BEND CHOCLATE CO. 6020 E 82ND ST INDIANAPOLIS, IN 46250 GOURMET & CANDY 

SUMMER SONG 44193 2502 LAMBERT ST INDIANAPOLIS, IN 46221 GOURMET & CANDY 

SUSHI WITH GUSTO @ THE FRESH MARKET 5415 N COLLEGE AVE INDIANAPOLIS, IN 46220 GOURMET & CANDY 

SWEET FACTORY 49 W MARYLAND ST INDIANAPOLIS, IN 46204 GOURMET & CANDY 

SWEET TEA 5227 KEYSTONE CT INDIANAPOLIS, IN 46220 GOURMET & CANDY 

SWEET THINGS 2288 W 86TH ST INDIANAPOLIS, IN 46260 GOURMET & CANDY 

SWEET THINGS TOO 8665 RIVER CROSSING BLVD INDIANAPOLIS, IN 46240 GOURMET & CANDY 

TEAVANA 8702 KEYSTONE CROSSING INDIANAPOLIS, IN 46240 GOURMET & CANDY 

THE CHEESE SHOP 8487 UNION CHAPEL RD INDIANAPOLIS, IN 46240 GOURMET & CANDY 

THE HONEYBAKED HAM #602 8309 US 31 INDIANAPOLIS, IN 46227 GOURMET & CANDY 

THE SWEET TREAT BOUTIQUE 8150 OAKLANDON RD INDIANAPOLIS, IN 46236 GOURMET & CANDY 

THIS THAT & THE OTHER 6330 CORPORATE DR INDIANAPOLIS, IN 46278 GOURMET & CANDY 

TROPIK SUN 3919 LAFAYETTE RD INDIANAPOLIS, IN 46254 GOURMET & CANDY 

WHITE CASTLE OFFICE 921 VIRGINIA AVE INDIANAPOLIS, IN 46203 GOURMET & CANDY 

WILLIAMS-SONOMA #506 8702 KEYSTONE CROSSING INDIANAPOLIS, IN 46240 GOURMET & CANDY 

CVS PHARMACY #0045 6975 Pendleton Pike Indianapolis, IN 46226 PHARM. / DOLLAR 

CVS PHARMACY #0684 7930 MADISON AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

CVS PHARMACY #2311 2215 SHELBY ST INDIANAPOLIS, IN 46203 PHARM. / DOLLAR 

CVS PHARMACY #2734 1299 W SOUTHPORT RD INDIANAPOLIS, IN 46217 PHARM. / DOLLAR 

CVS PHARMACY #3297 4935 S ARLINGTON AVE INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 

CVS PHARMACY #4468 7915 S EMERSON AVE INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 

CVS PHARMACY #5423 7935 Brookville RD Indianapolis, IN 46239 PHARM. / DOLLAR 

CVS PHARMACY #6547 5310 ROCKVILLE RD INDIANAPOLIS, IN 46224 PHARM. / DOLLAR 

CVS PHARMACY #6548 3705 KENTUCKY AVE INDIANAPOLIS, IN 46221 PHARM. / DOLLAR 

CVS PHARMACY #6549 1545 N MERIDIAN ST INDIANAPOLIS, IN 46202 PHARM. / DOLLAR 

CVS PHARMACY #6553 2320 CUNNINGHAM RD SPEEDWAY, IN 46224 PHARM. / DOLLAR 
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CVS PHARMACY #6554 7325 W 10TH ST INDIANAPOLIS, IN 46214 PHARM. / DOLLAR 

CVS PHARMACY #6557 5502 W 38TH ST INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

CVS PHARMACY #6558 2975 LAFAYETTE RD INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

CVS PHARMACY #6561 3425 W 16TH ST INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

CVS PHARMACY #6564 6248 ALLISONVILLE RD INDIANAPOLIS, IN 46220 PHARM. / DOLLAR 

CVS PHARMACY #6567 111 W 38TH ST INDIANAPOLIS, IN 46208 PHARM. / DOLLAR 

CVS PHARMACY #6569 6290 N COLLEGE AVE INDIANAPOLIS, IN 46220 PHARM. / DOLLAR 

CVS PHARMACY #6572 1375 W 86TH ST INDIANAPOLIS, IN 46260 PHARM. / DOLLAR 

CVS PHARMACY #6573 2330 E 46TH ST INDIANAPOLIS, IN 46205 PHARM. / DOLLAR 

CVS PHARMACY #6578 7202 MICHIGAN RD INDIANAPOLIS, IN 46268 PHARM. / DOLLAR 

CVS PHARMACY #6580 5611 GEORGETOWN RD INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

CVS PHARMACY #6585 5605 N POST RD LAWRENCE, IN 46216 PHARM. / DOLLAR 

CVS PHARMACY #6587 505 E THOMPSON RD INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

CVS PHARMACY #6592 6005 E WASHINGTON ST INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

CVS PHARMACY #6594 8935 E 21ST ST INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

CVS PHARMACY #6595 3808 E WASHINGTON ST INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

CVS PHARMACY #6597 11524 E WASHINGTON ST INDIANAPOLIS, IN 46229 PHARM. / DOLLAR 

CVS PHARMACY #6600 1530 N SHADELAND AVE INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

CVS PHARMACY #6603 5005 E 56TH ST INDIANAPOLIS, IN 46226 PHARM. / DOLLAR 

CVS PHARMACY #6604 175 N ILLINOIS ST INDIANAPOLIS, IN 46204 PHARM. / DOLLAR 

CVS PHARMACY #6605 9550 ALLISONVILLE RD INDIANAPOLIS, IN 46250 PHARM. / DOLLAR 

CVS PHARMACY #6607 105 E OHIO ST INDIANAPOLIS, IN 46204 PHARM. / DOLLAR 

CVS PHARMACY #6609 6336 OAKLANDON RD LAWRENCE, IN 46236 PHARM. / DOLLAR 

CVS PHARMACY #6610 8405 SOUTHEASTERN AVE INDIANAPOLIS, IN 46239 PHARM. / DOLLAR 

CVS PHARMACY #6611 5925 E 71st ST Indianapolis, IN 46220 PHARM. / DOLLAR 

CVS PHARMACY #6612 5110 E 38TH ST INDIANAPOLIS, IN 46218 PHARM. / DOLLAR 

CVS PHARMACY #6613 4401 E 10TH ST INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

CVS PHARMACY #6654 8970 S MERIDIAN ST INDIANAPOLIS, IN 46217 PHARM. / DOLLAR 

CVS PHARMACY #6998 9805 GEIST CX DR INDIANAPOLIS, IN 46256 PHARM. / DOLLAR 

CVS PHARMACY #7052 2029 W WASHINGTON ST INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

CVS PHARMACY #7634 3805 N GERMAN CHURCH RD INDIANAPOLIS, IN 46235 PHARM. / DOLLAR 

CVS PHARMACY #7791 8330 CRAWFORDSVILLE RD INDIANAPOLIS, IN 46234 PHARM. / DOLLAR 

CVS PHARMACY #8637 3350 N HIGH SCHOOL RD INDIANAPOLIS, IN 46224 PHARM. / DOLLAR 

CVS PHARMACY #8640 1616 E 86TH ST INDIANAPOLIS, IN 46240 PHARM. / DOLLAR 

CVS PHARMACY #8643 1030 N ARLINGTON AVE INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

CVS PHARMACY #8669 7451 N SHADELAND AVE INDIANAPOLIS, IN 46250 PHARM. / DOLLAR 

CVS PHARMACY #8675 11627 FOX RD LAWRENCE, IN 46236 PHARM. / DOLLAR 

CVS PHARMACY #8678 119 W 56TH ST INDIANAPOLIS, IN 46208 PHARM. / DOLLAR 

CVS PHARMACY #8684 6509 N KEYSTONE AVE INDIANAPOLIS, IN 46220 PHARM. / DOLLAR 

CVS PHARMACY #8685 5208 W WASHINGTON ST INDIANAPOLIS, IN 46241 PHARM. / DOLLAR 

CVS PHARMACY #8690 5920 MADISON AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

DEAL$ #3407 10555 PENDLETON PIKE Indianapolis, IN 46236 PHARM. / DOLLAR 

DOLLAR GENERAL #0451 5411 W WASHINGTON ST INDIANAPOLIS, IN 46241 PHARM. / DOLLAR 
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DOLLAR GENERAL #10387 6982 MADISON AV INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

DOLLAR GENERAL #10666 6120 E THOMPSON RD INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 

DOLLAR GENERAL #10769 2131 CENTRAL AVE INDIANAPOLIS, IN 46202 PHARM. / DOLLAR 

DOLLAR GENERAL #10890 5490 GEORGETOWN RD INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

DOLLAR GENERAL #10961 8050 PENDLETON PIKE LAWRENCE, IN 46226 PHARM. / DOLLAR 

DOLLAR GENERAL #1103 11709 PENDLETON PIKE LAWRENCE, IN 46236 PHARM. / DOLLAR 

DOLLAR GENERAL #11450 4502 N SHADELAND AVE LAWRENCE, IN 46226 PHARM. / DOLLAR 

DOLLAR GENERAL #11468 7222 ROCKVILLE RD INDIANAPOLIS, IN 46214 PHARM. / DOLLAR 

DOLLAR GENERAL #12027 6230 ALLISONVILLE RD INDIANAPOLIS, IN 46220 PHARM. / DOLLAR 

DOLLAR GENERAL #1268 12046 E WASHINGTON ST INDIANAPOLIS, IN 46229 PHARM. / DOLLAR 

DOLLAR GENERAL #12705 3923 N HIGH SCHOOL RD INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

DOLLAR GENERAL #1988 4060 S KEYSTONE AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

DOLLAR GENERAL #2199 65 S RIDGEVIEW DR INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

DOLLAR GENERAL #2831 7417 W 10TH ST INDIANAPOLIS, IN 46214 PHARM. / DOLLAR 

DOLLAR GENERAL #3616 3473 KENTUCKY AVE INDIANAPOLIS, IN 46221 PHARM. / DOLLAR 

DOLLAR GENERAL #3731 626 TWIN AIRE DR INDIANAPOLIS, IN 46203 PHARM. / DOLLAR 

DOLLAR GENERAL #3752 5020 E 16TH ST INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

DOLLAR GENERAL #4361 3644 S EAST ST INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

DOLLAR GENERAL #4539 8148 E 21ST ST INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

DOLLAR GENERAL #6204 1801 S EMERSON AVE INDIANAPOLIS, IN 46203 PHARM. / DOLLAR 

DOLLAR GENERAL #6631 2310 CUNNINGHAM RD SPEEDWAY, IN 46224 PHARM. / DOLLAR 

DOLLAR GENERAL #6847 8760 SOUTHEASTERN AVE INDIANAPOLIS, IN 46239 PHARM. / DOLLAR 

DOLLAR GENERAL #6874 3209 E THOMPSON RD INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

DOLLAR GENERAL #709 343 S 01ST AVE BEECH GROVE, IN 46107 PHARM. / DOLLAR 

DOLLAR GENERAL #7195 3629 COMMERCIAL DR INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

DOLLAR GENERAL #7623 5500 FALL CREEK PKWY NDR INDIANAPOLIS, IN 46226 PHARM. / DOLLAR 

DOLLAR GENERAL #7734 8350 MICHIGAN RD INDIANAPOLIS, IN 46268 PHARM. / DOLLAR 

DOLLAR GENERAL #7735 3938 N ILLINOIS ST INDIANAPOLIS, IN 46208 PHARM. / DOLLAR 

DOLLAR GENERAL #7931 2182 N MITTHOEFER RD INDIANAPOLIS, IN 46229 PHARM. / DOLLAR 

DOLLAR GENERAL #8118 2800 WESTLANE RD INDIANAPOLIS, IN 46268 PHARM. / DOLLAR 

DOLLAR GENERAL #8922 10031 E WASHINGTON ST INDIANAPOLIS, IN 46229 PHARM. / DOLLAR 

DOLLAR GENERAL #9398 7047 E 10TH ST INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

DOLLAR GENERAL STORE #12188 2710 W 16TH ST INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

DOLLAR GENERAL STORE #12387 2001 W WASHINGTON ST INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

DOLLAR TREE # 1100 3377 KENTUCKY AVE INDIANAPOLIS, IN 46221 PHARM. / DOLLAR 

DOLLAR TREE # 2104 5115 W WASHINGTON ST INDIANAPOLIS, IN 46241 PHARM. / DOLLAR 

DOLLAR TREE # 2419 7373 N SHADELAND AVE INDIANAPOLIS, IN 46250 PHARM. / DOLLAR 

DOLLAR TREE #1352 3680 S East ST Indianapolis, IN 46227 PHARM. / DOLLAR 

DOLLAR TREE #1375 3489 W 86TH ST INDIANAPOLIS, IN 46268 PHARM. / DOLLAR 

DOLLAR TREE #1376 4525 LAFAYETTE RD INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

DOLLAR TREE #193 7423 US 31 S INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

DOLLAR TREE #2831 5365 E THOMPSON RD INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 

DOLLAR TREE #718 5926 CRAWFORDSVILLE RD SPEEDWAY, IN 46224 PHARM. / DOLLAR 



Appendix D: Study Area Mapping Data 
 

 
DOLLAR TREE #725 5302 N KEYSTONE AV INDIANAPOLIS, IN 46220 PHARM. / DOLLAR 

DOLLAR TREE #726 9491 E WASHINGTON ST INDIANAPOLIS, IN 46229 PHARM. / DOLLAR 

FAMILY DOLLAR #1052 8939 E 38TH ST INDIANAPOLIS, IN 46226 PHARM. / DOLLAR 

FAMILY DOLLAR #1070 1836 E 10TH ST INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

FAMILY DOLLAR #1176 2130 CENTRAL AVE INDIANAPOLIS, IN 46202 PHARM. / DOLLAR 

FAMILY DOLLAR #1188 5102 E 16TH ST INDIANAPOLIS, IN 46218 PHARM. / DOLLAR 

FAMILY DOLLAR #1287 2802 LAFAYETTE RD INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

FAMILY DOLLAR #1387 3757 E NEW YORK ST INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

FAMILY DOLLAR #1402 131 W 38TH ST INDIANAPOLIS, IN 46208 PHARM. / DOLLAR 

FAMILY DOLLAR #1422 2211 PROSPECT ST INDIANAPOLIS, IN 46203 PHARM. / DOLLAR 

FAMILY DOLLAR #1430 2636 W MICHIGAN ST INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

FAMILY DOLLAR #1771 2931 KENTUCKY AV INDIANAPOLIS, IN 46221 PHARM. / DOLLAR 

FAMILY DOLLAR #2187 2509 ALBANY ST BEECH GROVE, IN 46107 PHARM. / DOLLAR 

FAMILY DOLLAR #2293 8083 MADISON AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

FAMILY DOLLAR #2374 5435 W 34TH ST INDIANAPOLIS, IN 46224 PHARM. / DOLLAR 

FAMILY DOLLAR #3397 5229 W WASHINGTON ST INDIANAPOLIS, IN 46241 PHARM. / DOLLAR 

FAMILY DOLLAR #3646 1107 N ARLINGTON AVE INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

FAMILY DOLLAR #3741 3419 ENGLISH AVE INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

FAMILY DOLLAR #3907 6800 PENDLETON PIKE INDIANAPOLIS, IN 46226 PHARM. / DOLLAR 

FAMILY DOLLAR #3940 2119 N POST RD INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

FAMILY DOLLAR #4200 5626 GEORGETOWN RD INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

FAMILY DOLLAR #4252 3650 N HIGH SCHOOL RD INDIANAPOLIS, IN 46224 PHARM. / DOLLAR 

FAMILY DOLLAR #4528 3201 W WASHINGTON ST INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

FAMILY DOLLAR #4834 327 S 01ST AVE BEECH GROVE, IN 46107 PHARM. / DOLLAR 

FAMILY DOLLAR #5391 611 W 11TH ST INDIANAPOLIS, IN 46202 PHARM. / DOLLAR 

FAMILY DOLLAR #5411 1610 E WASHINGTON ST INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

FAMILY DOLLAR #5437 3712 E 25TH ST INDIANAPOLIS, IN 46218 PHARM. / DOLLAR 

FAMILY DOLLAR #5554 5397 ROCKVILLE RD INDIANAPOLIS, IN 46224 PHARM. / DOLLAR 

FAMILY DOLLAR #5586 3701 E 38TH ST INDIANAPOLIS, IN 46218 PHARM. / DOLLAR 

FAMILY DOLLAR #5691 5220 ENGLISH AVE INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

FAMILY DOLLAR #5840 2345 E 30TH ST INDIANAPOLIS, IN 46218 PHARM. / DOLLAR 

FAMILY DOLLAR #5958 8625 PENDLETON PIKE LAWRENCE, IN 46226 PHARM. / DOLLAR 

FAMILY DOLLAR #6164 6030 E 21ST ST INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

FAMILY DOLLAR #6516 5135 N KEYSTONE AVE INDIANAPOLIS, IN 46205 PHARM. / DOLLAR 

FAMILY DOLLAR #6801 3990 GEORGETOWN RD INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

FAMILY DOLLAR #6877 1017 E MORRIS ST INDIANAPOLIS, IN 46203 PHARM. / DOLLAR 

FAMILY DOLLAR #7675 2235 SHELBY ST INDIANAPOLIS, IN 46203 PHARM. / DOLLAR 

FAMILY DOLLAR #7828 715 E 38TH ST INDIANAPOLIS, IN 46205 PHARM. / DOLLAR 

FAMILY DOLLAR #8194 6003 MICHIGAN RD INDIANAPOLIS, IN 46228 PHARM. / DOLLAR 

FAMILY DOLLAR STORE # 8195 3820 N GERMAN CHURCH RD INDIANAPOLIS, IN 46235 PHARM. / DOLLAR 

FAMILY DOLLAR STORE #8083 2925 MADISON AVE INDIANAPOLIS, IN 46225 PHARM. / DOLLAR 

KMART # 4438 2715 MADISON AVE INDIANAPOLIS, IN 46225 PHARM. / DOLLAR 

KMART # 7431 5101 E THOMPSON RD INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 
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MENARDS 7140 S EMERSON AVE INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 

MENARDS 7145 E 96TH ST INDIANAPOLIS, IN 46250 PHARM. / DOLLAR 

WALGREENS #02798 3205 E WASHINGTON ST INDIANAPOLIS, IN 46201 PHARM. / DOLLAR 

WALGREENS #02931 5199 N KEYSTONE AVE INDIANAPOLIS, IN 46205 PHARM. / DOLLAR 

WALGREENS #02952 4001 MADISON AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

WALGREENS #03066 5675 MICHIGAN RD INDIANAPOLIS, IN 46228 PHARM. / DOLLAR 

WALGREENS #03068 5720 W WASHINGTON ST INDIANAPOLIS, IN 46241 PHARM. / DOLLAR 

WALGREENS #03142 3455 MANN RD INDIANAPOLIS, IN 46221 PHARM. / DOLLAR 

WALGREENS #03194 9050 E 38TH ST INDIANAPOLIS, IN 46235 PHARM. / DOLLAR 

WALGREENS #03363 1505 E 86TH ST INDIANAPOLIS, IN 46240 PHARM. / DOLLAR 

WALGREENS #05264 6269 W 38TH ST INDIANAPOLIS, IN 46254 PHARM. / DOLLAR 

WALGREENS #05804 455 E EPLER AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

WALGREENS #06778 6191 N KEYSTONE AVE INDIANAPOLIS, IN 46220 PHARM. / DOLLAR 

WALGREENS #07031 9240 ROCKVILLE RD INDIANAPOLIS, IN 46234 PHARM. / DOLLAR 

WALGREENS #10487 6725 E SOUTHPORT RD INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 

WALGREENS #10606 8945 MADISON AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

WALGREENS #10929 1650 E RAYMOND ST INDIANAPOLIS, IN 46203 PHARM. / DOLLAR 

WALGREENS #10973 1530 N MERIDIAN ST INDIANAPOLIS, IN 46202 PHARM. / DOLLAR 

WALGREENS #11248 3545 W 86th ST INDIANAPOLIS, IN 46268 PHARM. / DOLLAR 

WALGREENS #11624 1330 W 86 ST INDIANAPOLIS, IN 46260 PHARM. / DOLLAR 

WALGREENS #12151 7235 W 10th ST Indianapolis, IN 46214 PHARM. / DOLLAR 

WALGREENS #2796 3003 KESSLER BLVD NDR INDIANAPOLIS, IN 46222 PHARM. / DOLLAR 

WALGREENS #2797 3734 E 38TH ST INDIANAPOLIS, IN 46218 PHARM. / DOLLAR 

WALGREENS #2799 5460 E WASHINGTON ST INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

WALGREENS #2800 8905 E 10TH ST INDIANAPOLIS, IN 46219 PHARM. / DOLLAR 

WALGREENS #2801 8923 S MERIDIAN ST Indianapolis, IN 46217 PHARM. / DOLLAR 

WALGREENS #2819 711 E 38TH ST INDIANAPOLIS, IN 46205 PHARM. / DOLLAR 

WALGREENS #2830 6961 MADISON AVE INDIANAPOLIS, IN 46227 PHARM. / DOLLAR 

WALGREENS #2930 5050 E 56TH ST INDIANAPOLIS, IN 46226 PHARM. / DOLLAR 

WALGREENS #2956 1808 ALBANY ST BEECH GROVE, IN 46107 PHARM. / DOLLAR 

WALGREENS #3065 4555 N SHADELAND AVE LAWRENCE, IN 46226 PHARM. / DOLLAR 

WALGREENS #3442 7506 N SHADELAND AVE INDIANAPOLIS, IN 46250 PHARM. / DOLLAR 

WALGREENS #3609 5095 E THOMPSON RD INDIANAPOLIS, IN 46237 PHARM. / DOLLAR 

WALGREENS #5718 10845 E 79TH ST LAWRENCE, IN 46236 PHARM. / DOLLAR 

WALGREENS #5978 11020 PENDLETON PIKE LAWRENCE, IN 46236 PHARM. / DOLLAR 

WALGREENS #9278 11025 E Washington ST Indianapolis, IN 46229 PHARM. / DOLLAR 

ABBARROTES LA MICHOACANA 2521 W WASHINGTON ST INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

ARIRANG ORIENTAL GROCERY 4771 N POST RD LAWRENCE, IN 46226 SPECIALTY / ETHNIC 

ASIA MART 6103 E 86TH ST INDIANAPOLIS, IN 46250 SPECIALTY / ETHNIC 

ASIAN AVE 1300 E 86TH ST INDIANAPOLIS, IN 46240 SPECIALTY / ETHNIC 

BAOBAB AFRICAN MARKET 7031 MICHIGAN RD INDIANAPOLIS, IN 46268 SPECIALTY / ETHNIC 

BEECH GROVE MEAT MARKET 423 MAIN ST BEECH GROVE, IN 46107 SPECIALTY / ETHNIC 

CARNICERIA BRAVO 6150 W 25TH ST SPEEDWAY, IN 46224 SPECIALTY / ETHNIC 
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BROTHER'S ORIENTAL GROC. 8209 PENDLETON PIKE LAWRENCE, IN 46226 SPECIALTY / ETHNIC 

CARNICERA MI MEXICO 4240 N FRANKLIN RD LAWRENCE, IN 46226 SPECIALTY / ETHNIC 

CARNICERIA EL MICHOACANO 6240 W 34TH ST INDIANAPOLIS, IN 46224 SPECIALTY / ETHNIC 

CARNICERIA EL RANCHITO 3512 ROCKVILLE RD INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

CARNICERIA EL RANCHO 3029 W MICHIGAN ST INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

CARNICERIA GUANAJUATO 1269 OLIVER AVE INDIANAPOLIS, IN 46221 SPECIALTY / ETHNIC 

CARNICERIA GUANAJUATO 3110 N SHADELAND AVE INDIANAPOLIS, IN 46226 SPECIALTY / ETHNIC 

CARNICERIA GUANAJUATO #3 5210 PIKE PLAZA RD INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

CARNICERIA LAS PALMAS 4020 S KEYSTONE AVE INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

CARNICERIA LAS PALMAS #2 4711 W 34TH ST INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

CARNICERIA LOS JAROCHOS 414 S SHERMAN DR INDIANAPOLIS, IN 46201 SPECIALTY / ETHNIC 

CARNICERIA MI MEXICO #3 7857 MICHIGAN RD INDIANAPOLIS, IN 46268 SPECIALTY / ETHNIC 

CARNICERIA-RESTAURANT LAS PALMAS 5518 GEORGETOWN RD INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

EAST ASIA MARKET 9450 HAVER WAY INDIANAPOLIS, IN 46240 SPECIALTY / ETHNIC 

EL DORADO 1980 E STOP 13 RD Indianapolis, IN 46227 SPECIALTY / ETHNIC 

EL GIGANTE 2720 WESTLANE RD INDIANAPOLIS, IN 46268 SPECIALTY / ETHNIC 

EL SOL MARKET 8343 MICHIGAN RD INDIANAPOLIS, IN 46268 SPECIALTY / ETHNIC 

EL ZARAPE DEL BARRIO 6663 W WASHINGTON ST INDIANAPOLIS, IN 46241 SPECIALTY / ETHNIC 

GOOSE THE MARKET 2503 N DELAWARE ST INDIANAPOLIS, IN 46205 SPECIALTY / ETHNIC 

GRACE VARIETY STORE 5230 W 10TH ST SPEEDWAY, IN 46224 SPECIALTY / ETHNIC 

HALAL MARKET 5768 W Morris ST Indianapolis, IN 46241 SPECIALTY / ETHNIC 

HOOKS MEAT'S 2829 E 10TH ST INDIANAPOLIS, IN 46201 SPECIALTY / ETHNIC 

KIM'S ORIENTAL GROCERY 8710 E 21ST ST INDIANAPOLIS, IN 46219 SPECIALTY / ETHNIC 

LA CAMELIA TIENDA MEXICANA 3406 W MICHIGAN ST INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

LA CANASTA LATIN GROCERY 4403 N FRANKLIN RD LAWRENCE, IN 46226 SPECIALTY / ETHNIC 

LA ESPERANZA 2132 E 52ND ST INDIANAPOLIS, IN 46205 SPECIALTY / ETHNIC 

LA FRONTERA 2401 W WASHINGTON ST INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

LAXMI FOOD 5190 PIKE PLAZA RD INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

LEE SUPERMARKET 2660 LAFAYETTE RD INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

LOS COMPADRES # 3 2845 E MICHIGAN ST INDIANAPOLIS, IN 46201 SPECIALTY / ETHNIC 

LOS COMPADRES #8 711 E THOMPSON RD INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

MI MEXICO 8170 E 21ST ST INDIANAPOLIS, IN 46219 SPECIALTY / ETHNIC 

MI VERACRUZ GROCERY STORE 1443 PROSPECT ST INDIANAPOLIS, IN 46203 SPECIALTY / ETHNIC 

NAMASTE PLAZA 9546 ALLISONVILLE RD INDIANAPOLIS, IN 46250 SPECIALTY / ETHNIC 

OM INDIA PLAZA 4225 LAFAYETTE RD INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

ORIENTAL FOOD MARKET 5344 W 38TH ST INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

ORIENTAL MARKET 2604 LAFAYETTE RD INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

PANADERIA HISPANA II 2610 MADISON AVE INDIANAPOLIS, IN 46225 SPECIALTY / ETHNIC 

PATEL BROTHERS 4150 LAFAYETTE RD INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

POST ROAD FISH MARKET 9002 E 42ND ST INDIANAPOLIS, IN 46236 SPECIALTY / ETHNIC 

PRIME MEAT MARKET 2536 E 10TH ST INDIANAPOLIS, IN 46201 SPECIALTY / ETHNIC 

RAHES MEATS 1507 N ARLINGTON AVE INDIANAPOLIS, IN 46219 SPECIALTY / ETHNIC 

REGIOS GROCERY 5101 N POST RD LAWRENCE, IN 46226 SPECIALTY / ETHNIC 
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SAIGON MARKET 3103 LAFAYETTE RD INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

SAKURA MART 2450 E 71ST ST INDIANAPOLIS, IN 46220 SPECIALTY / ETHNIC 

SARAGA SUPERMARKET 2308 E STOP 11 RD INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

SUPER MARKET YOLIS 4202 S Meridian ST Indianapolis, IN SPECIALTY / ETHNIC 

SUPER MERCADO 2 AMIGOS 3105 SOUTHEASTERN AVE INDIANAPOLIS, IN 46203 SPECIALTY / ETHNIC 

SUPER MERCADO PUEBLA 2124 W WASHINGTON ST INDIANAPOLIS, IN 46222 SPECIALTY / ETHNIC 

SUPERIOR SUPERMARKET 6250 W 38TH ST INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

SUPERIOR SUPERMARKET 3702 N MITTHOEFER RD INDIANAPOLIS, IN 46235 SPECIALTY / ETHNIC 

SUPERIOR SUPERMARKET 4224 N POST RD INDIANAPOLIS, IN 46226 SPECIALTY / ETHNIC 

SUPERIOR SUPERMARKET 6338 E 82ND ST INDIANAPOLIS, IN 46250 SPECIALTY / ETHNIC 

TIENDA LA CANASTA 64 S GIRLS SCHOOL RD INDIANAPOLIS, IN 46231 SPECIALTY / ETHNIC 

TIENDA MEXICAN SILGUERO 5442 W WASHINGTON ST INDIANAPOLIS, IN 46241 SPECIALTY / ETHNIC 

TIENDA MORELOS 3872 LAFAYETTE RD INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

TIENDA MORELOS #3 5430 E WASHINGTON ST INDIANAPOLIS, IN 46219 SPECIALTY / ETHNIC 

TIENDA MORELOS #4 5324 W 38TH ST INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

TIENDA MORELOS #5 5 BEACHWAY DR INDIANAPOLIS, IN 46224 SPECIALTY / ETHNIC 

TIENDA MORELOS #6 7940 MICHIGAN RD INDIANAPOLIS, IN 46268 SPECIALTY / ETHNIC 

TIENDA MORELOS #7 9546 ALLISONVILLE RD INDIANAPOLIS, IN 46250 SPECIALTY / ETHNIC 

TIENDO MORELLOS 2350 E STOP 11 RD INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

TIERRA DEL SOL 7482 MADISON AVE INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

TOROS SUPERMERKADO 4112 N HIGH SCHOOL RD INDIANAPOLIS, IN 46254 SPECIALTY / ETHNIC 

ZACATECAZ #2 5437 W 34TH ST INDIANAPOLIS, IN 46224 SPECIALTY / ETHNIC 

ZALEN ASIAN STORE 7420 MADISON AVE INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

CHILANGO'S 5933 E 16TH ST INDIANAPOLIS, IN 46218 SPECIALTY / ETHNIC 

CHINLAND 7624 S MERIDIAN ST INDIANAPOLIS, IN 46217 SPECIALTY / ETHNIC 

CHUCK'S MARKET 5209 MASSACHUSETTS AVE INDIANAPOLIS, IN 46218 SPECIALTY / ETHNIC 

GOOD EARTH 6350 GUILFORD AVE INDIANAPOLIS, IN 46220 SPECIALTY / ETHNIC 

JOHNNY'S MARKET 6335 N COLLEGE AVE INDIANAPOLIS, IN 46220 SPECIALTY / ETHNIC 

HAFLEY'S PRODUCE 4402 MADISON AVE INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

KB INTERNATIONAL 5425 N KEYSTONE AVE INDIANAPOLIS, IN 46220 SPECIALTY / ETHNIC 

L E KINCAID & SONS 5605 N ILLINOIS ST INDIANAPOLIS, IN 46208 SPECIALTY / ETHNIC 

LILLY ORCHARD 500 E 71ST ST INDIANAPOLIS, IN 46220 SPECIALTY / ETHNIC 

MIKES MIDWAY STOP 7737 SHELBYVILLE RD INDIANAPOLIS, IN 46259 SPECIALTY / ETHNIC 

NATURE'S MARKET 2424 LAKE CIRCLE DR INDIANAPOLIS, IN 46268 SPECIALTY / ETHNIC 

NATURE'S PHARM OF GREENWOOD,INC 8215 US 31 INDIANAPOLIS, IN 46227 SPECIALTY / ETHNIC 

PETALS & PRODUCE 7140 E WASHINGTON ST INDIANAPOLIS, IN 46219 SPECIALTY / ETHNIC 

THE MEAT SHOP 1225 S HIGH SCHOOL RD INDIANAPOLIS, IN 46241 SPECIALTY / ETHNIC 

WILCHER PRODUCE CO 1035 S KEYSTONE AVE INDIANAPOLIS, IN 46203 SPECIALTY / ETHNIC 

WINDING WAY FARMS 5888 E 82ND ST INDIANAPOLIS, IN 46250 SPECIALTY / ETHNIC 

Source: Marion County Health Department (2011)  
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Figure 1 – Marion County Supermarket Map 
 

 
Sources: Marion County Health Department (2011) and U.S. Census TIGER / Line (2000) 
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Figure 2 – Geographical Centers of Census Tracts 

 
Source: U.S. Census TIGER / Line (2000) 
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Figure 3 – Marion County Food Access Map 

 
Sources: Marion County Health Department (2011) and U.S. Census TIGER / Line (2000) 
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Figure 4 – Marion County Poverty Map 

 
Sources: 2005 – 2009 American Community Survey 5 – Year Estimates and U.S. Census  

TIGER / Line (2000) 
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Figure 5 – Marion County Food Desert Map 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey  
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 1 – Near Westside Food Desert Tracts, & Supermarket Buffers 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 2 – Near Westside Drilldown 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates, U.S. Census TIGER / Line (2000), and IMAGIS (2010) 
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Figure 3 - Near Westside Food Access & Vehicle Access 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 4 – Near Westside Poverty 

 
Sources: 2005 – 2009 American Community Survey5 – Year Estimates and U.S. Census TIGER / 
Line (2000) 
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Figure 1 – West Indianapolis Food Deserts, Supermarkets, & Buffers 
 
Figure 2 – West Indianapolis Food Desert Tracts & Buffers with Aerials 
 
 Figure 3 – West Indianapolis Poverty 
 
Figure 4 – West Indianapolis Food Access, Vehicle Access, & Supermarket 
Buffers 
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Figure 1 – West Indy Food Deserts, Supermarkets, & Buffers 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 2 – West Indianapolis Food Desert Tracts & Buffers with Aerials 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates, U.S. Census TIGER / Line (2000), and IMAGIS (2010) 
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Figure 3 – West Indianapolis Poverty 

 
Sources: 2005 – 2009 American Community Survey5 – Year Estimates and U.S. Census TIGER / 
Line (2000) 
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Figure 4 – West Indianapolis Food Access, Vehicle Access, & Supermarket Buffers 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 1 – Near Eastside Food Access, Supermarkets, & Buffers 
 
Figure 2 - Additional Food Desert Area in Near Eastside Neighborhood 
 
Figure 3 – Near Eastside Food Access & Vehicle Access 
 
Figure 4 - Near Eastside Poverty 
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Figure 1 – Near Eastside Food Access, Supermarkets, & Buffers 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 2 - Additional Food Desert Area in Near Eastside Neighborhood 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
5 – Year Estimates, U.S. Census TIGER / Line (2000), and IMAGIS (2010 
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Figure 3 – Near Eastside Food Access & Vehicle Access 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 4 - Near Eastside Poverty 

 
Sources: 2005 – 2009 American Community Survey5 – Year Estimates and U.S. Census TIGER / 
Line (2000) 
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Figure 1 – Southeast Food Deserts, Supermarkets, & Buffers 
 
Figure 2 – Southeast Food Desert Tracts & Buffers with Aerials 
 
Figure 3 – Southeast Poverty  
 
Figure 4 – Southeast Food Access & Vehicle Access   
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Figure 1– Southeast Food Deserts, Supermarkets, & Buffers 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
 



Appendix I: Southeast Maps 
 

 
Figure 2– Southeast Food Desert Tracts & Buffers with Aerials 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates, U.S. Census TIGER / Line (2000), and IMAGIS (2010) 
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Figure 3– Southeast Poverty 

 
Sources: 2005 – 2009 American Community Survey5 – Year Estimates and U.S. Census TIGER / 
Line (2000) 
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Figure 4 – Southeast Food Access &Vehicle Access 

 
Sources: Marion County Health Department (2011), 2005 – 2009 American Community Survey 
 5 – Year Estimates and U.S. Census TIGER / Line (2000) 
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Figure 1 – Crooked Creek Supermarkets & Buffers 
 
Figure 2 – Crooked Creek Food Access 
 
Figure 3 – Crooked Creek Supermarkets, Food Access, & Buffers 
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Figure 1 – Crooked Creek Supermarkets & Buffers 

 
Sources: Marion County Health Department (2011) and U.S. Census TIGER / Line (2000) 

 



Appendix J: Crooked Creek Maps 
 

 

 

Figure 2 – Crooked Creek Food Access 

 
Sources: Marion County Health Department (2011) and U.S. Census TIGER / Line (2000) 
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Figure 3 – Crooked Creek Supermarkets, Food Access, & Buffers 

 
Sources: Marion County Health Department (2011) and U.S. Census TIGER / Line (2000) 
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Key Informant Interviews 

 

Contents: 

Information Introduction Used With Key Informants 

Key Informant Questionairre 

Key Informant Interviews with Full Transcripts (alphabetical order)
Adisa, Imhotep. Kheprw Institute Ecocenter 
Armstrong, Scott. Crooked Creek CDC 
Bowling, Joe. John H. Boner Center and Englewood CDC 
Carter, Tim . Butler University Center of Urban Ecology 
Casalino, Peter. Victory CDC 
Duckett, Patrice . Hawthorne Community Center 
Ferroli, Christina. Purdue Extension Marion County 
Gaskill, Jeremy . Office of Faith-Based and Community Initiatives 
Gibson, Beth. West Indianapolis Development Corporation 
Giddens, Denise. Indiana State Department of Health 
Grindean, Colby. Shepherd Community Center 
Hammerand, April. Indy Food, Farm, and Family Coalition 
Harrell, Chris. City of Indianapolis 
Henderson, Laura. Indy Winter Farmers’ Market 
Henderson, Laura. Growing Places Indy 
Henderson, Tyler. Slow Food Indy 
Hermann, Angie. Indy Grows Gardens 
Jose, Matthew. Big City Farms 
Monzel, Greg. Pogue’s Run Grocer(Indy Food Co-op) 
Mulholland, Jim. Southeast Neighborhood Development Inc. (SEND) 
Proffitt, Linda. Global Peace Initiatives 
Roberts, Ginny. Keep Indianapolis Beautiful, Inc./ Purdue Extension 
Saunders, Lincoln. City of Indianapolis 
Wachtmann, Jenna and Molly Friensenborg. Mary Rigg Neighborhood Center 
Wiehe, Sarah. Indy Tilth 
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 Organization Assessing Sustainable Initiatives & Systems of Food 
 
Contact Information  
 
Capstone Team 
Tony Elliot   (317) 965-6892  aelliot@iupui.edu 
Kristen Trovillion   (810) 348-0387  ktrovill@indiana.edu 
Jeanette McGavic  (317) 522-8378   jmcgavic@iupui.edu 
Christina McDougall  (317) 965-6675  cmmcdoug@iupui.edu 
Kayla Wherry   (804) 690-9331  kwherry@iupui.edu 
 
Professors 
Seth Payton   (317) 278-4898  sbpayton@iupui.edu 
Teresa Bennett  (317) 278-9173  tkbennet@iupui.edu  
 
Project Overview 
 
A food desert is a residential neighborhood with little or no access to healthy, nutritious food and 
the concept of food deserts, and their relationship to health, socioeconomic status, and race has 
been the focus of much recent study. However, the solutions to increase food access and food 
security in these areas are not well understood. There has been no comprehensive study of food 
deserts within Indianapolis based on the cooperative efforts of the government, the private sector 
and nonprofit organizations. 
 
The collaboration between IUPUI School of Public Environmental Affairs and the Indianapolis 
chapter of Local Initiative Support Coalition (LISC) will provide an opportunity for the study of 
food access and food systems within Indianapolis in an effort to identify resources and strategies 
to increase the availability of healthy food in Indianapolis. LISC Indianapolis serves as an 
intermediary for community development, capital investment opportunities, and neighborhood 
progress. They are interested in identifying the food system of Indianapolis and their possible 
role within that system.  The SPEA Capstone Group, OASIS Food, will apply their graduate 
coursework and professional experience to this research, in consultation with LISC Indianapolis. 
Upon completion of this project, OASIS food will provide LISC Indianapolis with data, research, 
analysis and recommendations surrounding food access and initiatives in Indianapolis. 
 
Project Objective 
 
The primary objective of OASIS Food is to identify food desert areas in Marion County, 
complete an inventory, characterize the network of engaged actors, and make recommendations 
for effective and comprehensive strategies in funding, communication, coordination, and 
education for food-related initiatives. 
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Key Informant Questionnaire 

 
Name    
Organization Name  
Title    
Time with Organization  
Contact Info     
Website    
Interview Date   
Conducted By   
 

1. Can you share a brief history of your organization (mission, type of organization)? 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
4. How easy do you perceive it is to access healthy food in your service area? 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
6. What other organizations (public, private, nonprofit) do you work of partner with 

in the food community?  
7. How is your organization funded? What is your income breakdown? 
8. What are some challenged your organization has faced? 
9. What are some successes your organization has had? 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
11. What role would you like your organization to have in future Marion County food 

initiatives? 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
13. Can you think of any publication that would be helpful? Does your organization 

have any data that might be useful? 
14. Is there anything else you would like to add? 
15. Who else do you think we should talk to? 
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Key Informant Questionnaire 

 
Name    Imhotep Adisa 
Organization Name  Kheprw Institute (KI) Ecocenter 
Title    Executive Director 
Time with Organization Since 2003 
Contact Info   imhotep_a@yahoo.com; info@kheprw.org  
Website   www.kheprw.org 
Interview Date  March 8, 2010 
Conducted By  Kayla Wherry 
 

1. Can you share a brief history of your organization (mission, type of organization)? 

From article given to be by Adisa from Indiana Living Green by Betsy Sheldon: “Imhotep 
Adisa started the Kheprw Institute in 2003 as a summer youth mentoring program, and 
has guided its growth into a true neighborhood center that promotes  knowledge, 
empowerment, community, health, and—in no small way—environmental responsibility. 
The EcoCenter has connected residents to energy audit training programs, master 
gardener scholarships, a summer-camp garden project, and enterprise initiatives based 
on the reuse of everything from clothing to house paint. 

Adisa established the Kheprw Institute to encourage and develop self-sufficiency and job 
readiness in young African-American males. But he found that the experience pulled 
many other threads, and an eco-focus was a natural outgrowth. One of the Institute’s first 
ventures—the creation of a thrift store—was a lesson in the virtues of re-use. The 
Institute continued to layer on  the green programming and, today, the KI EcoCenter 
draws neighbors of all ages and backgrounds from the near-north Indianapolis area  
known as Highland Vicinity. Adisa describes the center as “a community-based 
information source for all things green.” 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 

 
I am the Executive Director, we are a small organization. It is usually just Paulette 
[Program Director] and I. I just find ways to keep this place open, I try to find funding, 
help run the programs. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

There is no specific area we serve, it is just the residents right around our building (159 
West 28th Street Indianapolis, Indiana 46208), whoever comes to us. We have been in 
this location for 2 years, it used to be a grocery store. Before that we were at another 
location but this is a more visible location. Focus used to be on African American males  

mailto:imhotep_a@yahoo.com
mailto:info@kheprw.org
http://www.kheprw.org/


 

but it is not that limited anymore. We have a strong intergenerational component to our 
programming with a garden through the Ecocamp with elders helping teaching the kids 
how to garden.  
 
The main food source would probably be the Double 8 foods at 29th and MLK. It is the 
only close grocery store. Individuals do go to Marsh, Walmart, Kroger if possible. Some 
receive food through our pantry. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
Food access is not the issue in this neighborhood. It is education and diet. We hold a 
pitch-in for the elderly and what they bring is usually high carb/ high starch/ and high 
sugar, all of which they do not need. For the elderly, access might be an issue. There is a 
residence for the elderly across the street and many of them moved there because this 
building was a grocery store. Now that it is not, food access is a problem since they do 
not have cars. Most also have specific dietary issues that they do not know how to eat 
right for. Bottom line, there needs to be more done with education. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
 

I would classify the food community as very middle class, young, white, and mainly 
women. I am glad they are doing it, someone needs to and they are very open and 
accessible. Just need more diversity. We send representatives, and kids to these meetings 
with the goal and objective of providing them with education and information. We want 
to get residents engaged, and empowered in their own learning. There is a need for a 
collective knowledge base. 

 
6. What other organizations (public, private, nonprofit) do you work of partner with 

in the food community?  
 

April Hammerand- Food Security 
Ivy Tech: trying to build relationship where their culinary arts teacher would offer some 
education about healthy cooking and eating. Nothing is done but would like to start. 
Receive food for food pantry from Wineskin Church  
 
Many of our seniors are a part of the Senior Citizens Community Program (SCCP), 
which funds the Goodwill Researcher Innovation Training Seniors (GRITS)  internship 
program for 55 and older. Food is their current initiative. 

 
7. How is your organization funded? What is your income breakdown? 

 
Self-funded 

 
8. What are some challenged your organization has faced? 

 



 

Trying to change the paradigm, there is a resistance to the change. People like what they 
know, do not want to do things differently. So these initiatives need to be community 
driven, we cannot end up on the extreme, we have to speak to the broad community. 
 

9. What are some successes your organization has had? 
 

GRITS project has had seniors researching, studying, and sharing gardening with others 
in the community. We have a Healthy Food for Healthy lifestyles every Friday. 

 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
 

We would like to make sure we have representation at all the key places. Our 
organization can bring a different perspective and we just want to be at the table.  

 
11. What role would you like your organization to have in future Marion County food 

initiatives? 
 

We have a youth focus so we want to keep going in that direction. We want to get young 
people engaged in healthy living, including food and we just want to have a voice at the 
table. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 

There is always room for more education. There could be broadened accessibility, would 
like to see people growing their own food. We want people to understand the health- food 
relationship and we want them to understand that feeding their children right is 
important. It is also important to educate children so they can make those decisions for 
themselves. 

 
13. Can you think of any publication that would be helpful? Does your organization 

have any data that might be useful? 
 

Indiana Living Green, food-related documentaries (we should them to our community 
members) 
350.org 

 
14. Is there anything else you would like to add? 

 
From Paulette: no one is speaking for the children, they do not get to choose what they 
eat. We have some seniors who have never even seen some vegetables before. One of 
them asked me what that black vegetable is. It was purple, and it was eggplant. She had 
never seen or eaten one before. So many people just eat what is available and none of it 
is good, too many extra hormones, grease, and unnatural things. 

 



 

15. Who else do you think we should talk to? 
 

April Hammerand 
Hospitals because of the food/ health link 
Churches in the area: Broadway Methodist Church, Rev. Mike (food pantry) 
Seed exchange 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name    Scott Armstrong 
Organization Name  Crooked Creek CDC 
Title    Executive Director 
Time with Organization 1 year 
Contact Info   317-338-8460, sarmstrong@crookedcreekcdc.org 
Website   http://crookedcreekcdc.org/  
Interview Date  April 5, 2011 
Interviewed By   Christina M. McDougall 
 

1. Can you share a brief history of your organization (mission, type of organization)?  
 
Crooked Creek CDC follows the Crooked Creek area Quality of Life Plan and works 
along two distinct tracks.  First is housing assistance which consists of down payment 
assistance for low-moderate income first time homebuyers, emergency home repairs for 
low-income senior and disabled homeowners, and purchase of foreclosed homes for 
purposes of rehabbing and selling to low-income first time buyers.   
 
The second track is the revitalization of the Michigan Road Corridor through 
beautification, infrastructure improvements, encouraging proper development, and some 
self-developing. 
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
I am Executive Director of the organization.  I am responsible for all day-to-day 
operations of the organization. Typically I’m the only full time person, but I’m hiring 
right now. I have a part-time person on housing. I do housing management.  
 
Over past several months, I’m catching up with partnerships and funders and those who 
should be partners who aren’t. I’ve attended, held and called a lot of meetings. Our focus 
right now is on infrastructure, public art, creating a business association, and attempting 
to build a CDC building along the Michigan corridor. We want to build a mixed use 
space somewhere and call it “Crooked Corner”. 
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 
 
Our overall CDC area is very large; I-465 to the west and north, 38th Street to the south, 
and Spring Mill Road to the east.  Our area of commercial focus is Michigan Road from 
51st Street to 86th Street.  On 86th Street there are various large and small grocery 
options.  For the rest of the corridor there is only a Marsh Supermarket (rebranded from 
a Lo Bills) at 71st and Michigan and several small ethnic markets. 
 

4. How easy do you perceive it is to access healthy food in your service area?  

http://crookedcreekcdc.org/


 

 
I believe that it is a major problem in our area.  While most areas that have at least a 
Marsh should have access to a basic produce and fresh foods department, since this store 
was originally a smaller, lower-end store for the franchise, these departments are greatly 
lacking even in this store. 
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  
 
I do not know how to define the food community.  I would say at this time, we are not 
involved. 
 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community?  
 
We work with The Glick Multi-Service Center at times.  They have a community 
vegetable garden and sometimes a food pantry.  We intend to work more with private 
developers to bring stronger food offerings to the area. 
 

7. How is your organization funded? What is your income breakdown?  
 
Operationally we are funded nearly equally from governmental program grants, 
corporate support, and other grants.  For our housing programs we are funded almost 
entirely through governmental grants. 
 

8. What are some challenges your organization has faced? 
 
Growing, becoming more active and known in the community, leadership transitions, 
maintain the QOL Plan. The greatest challenge right now is a lack of staff. 
  

9. What are some successes that your organization has had?   
 
Promoting healthier lifestyles by securing funding for walk/bike paths throughout the 
corridor.  We’ve done great housing work. CDC was able to secure federal grants and 
earmarks for the multi-use path. Went to city for support on the rest speaking with Lutz at 
DMD. With housing we’ve been able to take 3-4 houses out of foreclosure and get people 
in there. And with partnerships we’ll do 10 this year. And new housing matches with 
INHP with almost half on down payment. 
 

10. How could you work with other organizations in the county to help improve food 
access?  
 
We are able to do some self-developing.  We could include space in a development for a 
healthy food option.  We could also be part of a partnership with Health and Hospital 
through their Pecar Health Center that centers on healthy living and preventative 



 

medical care. Want to get more involved with them because we’re involved there. Would 
love to work more with their external affairs department. 
 

11. How do you envision the coordinated effort taking shape? 
 
Unsure. I know how Pogue’s started. I live on 10th Street. I always try to support the most 
underrepresented who are also the poorest people. The people who show up are those 
who are involved. I want a full-sized Kroger or Marsh b/c that’s where people without 
means will go. Those with means will go to places like Trader Joes. Full-on grocery that 
has a full-on produce department. South America produce is a start. I look for impact. 
Michigan Rd. isn’t a Pogue’s Run type area. 2nd step is to not have them throw the 
Twinkies and soda up front. That’s market driven. It’s a problem. Many moving parts. 
The people with the biggest issue will never be served by those. There’s no new entry into 
food community. 
 

12. What role would you like your organization to have in future Marion County food 
initiatives?  
 
Since we are a geographically bounded organization, any efforts we took an active role 
in would have to fall within our boundaries.  While I personally support the overall 
mission of healthier eating across the county, our organization has a mission that must 
be followed. 
 

13. How do you envision the Indianapolis food community evolving over the next five 
years? What are the areas for opportunity in the community? 
 
I actually believe that partnering with Kroger and Marsh is the most important step in 
improving access to healthy food.  For every Pogue’s Run Grocer, there are 100 Kroger 
and Marsh [stores].  For every person that goes to Pogue’s Run, there are 10,000 that go 
to Kroger or Marsh.  The impact of getting Kroger and Marsh to market more healthy 
foods and open stores in underserved areas would be so much larger than any grassroots 
effort could ever hope to be.   
 
The next step is educational programs that encourage parents to make better choices for 
their children.   
 
Lastly, financial incentives to make healthy decisions.  As long as soda costs 20% of what 
milk costs, some people are going to choose soda over milk purely for financial reasons. 
 

14. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
No, sorry. 
 

15. Is there anything else you would like to add? 



 

Churches have the people. That’s the way. Neighborhood meetings are going to get it 
there. They have the best interest in the health of their parishioners. Crooked Creek 
bisects through Washington and Pike Townships. I’d like the new person to engage 
churches and Glick. They are good partners. For food it’s important to go to where the 
people are not the other way around. 
 

16. Who else do you think we should talk to? 
 
Kroger, Marsh Community Benefit Departments (John Elliott at Kroger; someone, not 
sure who, at Marsh) 
Pogue’s Run Grocer    
Purdue Extension Services – Ginny Roberts 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name    Joe Bowling 
Organization Name  Near Eastside GINI, Eastside Legacy Project 
Title    Coordinator, Community Builder 
Time with Organization 4 years 
Contact Info   jbowling@enn.org 
Website   www.indyeast.org 
Interview Date  March 8, 2011 
Interview Conducted By Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 

Joe referred me to the LISC GINI Near Eastside Sustainable Communities Report. The 
report defines the Vision by stating: “The Near Eastside of Indianapolis improves the 
quality of life for our neighbors through developing grassroots leaders and fostering 
involvement among community members, embracing our diversity and preserving our 
rich culture, encouraging residents to value and engage in education opportunities, 
promoting growth and business diversity within the area economy, and developing 
affordable and attractive housing for all residents in a safe and attractive environment. 
We accomplish this through collaborating with neighborhood and citywide 
organizations. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

Joe is the point of contact (coordinator) for LISC’s Near Eastside Sustainable 
Community. He is also a Community Builder for the Near Eastside Legacy Project. His 
role in the community is to serve the vision stipulated by the Sustainable Communities 
report. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

The borders of the Near Eastside neighborhood are defined by Massachusetts Ave. and 
21st St. on the north end, Emerson on the east, the railroad just south of Washington St. 
on the south border, and I-70 on the west end. Pogue’s Run grocer at 10th and Rural is 
the touchstone for the local food community. However, his is not yet a popularized food 
source for most residents since it is a new establishment. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
It is generally difficult to access healthy food, although this is changing with gardens, 
Pogue’s Run Grocer, and other community initiatives. 

 
 



 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community? 

 
In Indianapolis, there are many areas with significant needs for food resources with 
healthy, culturally appropriate options. However, the food community is largely ‘talk’ 
and not enough action or individuals to do the work. 
 
The Near Eastside neighborhood is involved in leveraging funds, connecting with people, 
and building the community in terms of collaboration and education. 
 

6. What other organizations (public, private, nonprofit) do you work of partner with 
in the food community?  

 
Pogue’s Run Grocer, LISC. 
 

7. How is your organization funded? What is your income breakdown? 
 
We did not discuss this in any detail. 

 
8. What are some challenges your organization has faced? 

 
Many people talk about the issues related to food access and sustainable communities, 
but there is a shortage of individual and organizational action.  
 
About 25% of eastside residents have no form of reliable transportation, and 10% use the 
bus system exclusively. Therefore, the ability for local residents to access food is very 
limited. 
There are not enough incentives (either through City government or otherwise) to 
encourage residents to grow their own food. Policies prohibiting chickens, bees, etc. 
hinder the ability to create sustainable communities. 

 
9. What are some success your organization has had? 

 
The ability to connect with residents has been successful. Joe fed 150 people with $27 
worth of food from Pogue’s Run Grocer. This was an educational component designed to 
connect neighborhood residents and teach about food sold at Pogue’s. 

 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
 
They could work with LISC more or the City to promote policy changes pertaining to 
backyard gardening, composting, bins for recycling/composting, plans of garden plots, 
tools, and education. 
It is important to create local food cultures—this can be done with neighborhood 
gardens, farmers’ markets, etc. that connect with the neighborhood identity. 

 



 

 
11. What role would you like your organization to have in future Marion County food 

initiatives? 
 

Continuing to facilitate economic and social change in the neighborhood especially as it 
pertains to food. Also, working with the City and LISC to push through barriers 
prohibiting economic growth (big chain stores such as Marsh or Kroger) and gardens. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
The food accessibility issue is very popular right now. This is the time to build the 
infrastructure for the future. This means looking at the issues, making changes 
accordingly, advancing education on healthy food and nutrition, and creating 
neighborhood cultures around food. 

 
13. Can you think of any publication that would be helpful? Does your organization 

have any data that might be useful? 
 
Not at this time. 

 
14. Is there anything else you would like to add? 

 
LISC should continue to keep food issues on the front burner by creating sustainable food 
networks and quality of life plans.  

 
 

15. Who else do you think we should talk to? 
 
Greg Monzel, Lisa Cole, Molly Trueblood 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name    Tim Carter     
Organization Name  Center for Urban Ecology, Butler University 
Title    CUE Director    
Time with Organization 2 years 
Contact Info   317-940-6506, tcarter@butler.edu  
Website   http://www.butler.edu/urban-ecology/      
Interview Date  March 16, 2011 
Interviewed by  Christina M. McDougall  
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 

Mission is to innovatively explore, steward and enhance urban ecology. We do this 
through urban ecosystems with city as human built and natural buildings to construct to 
improve through nature. CUE was formed 6 years ago by the Biology Department. Bio 
profs would publish papers on this through 2008. CUE was awarded $100,000 over 2 
years to help fun the program. Fundraising is complemented by an endowment in 
perpetuity for the Program Director. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

CUE Director. I teach one class/semester. Interns do on the ground work. I champion 
creative problem solving, identify issues and hand these off to the interns. I’ve self-
imposed researching grants both federal and local. It’s a balance between long term and 
project based goal setting. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

Urban areas in general. Not just Indianapolis or Carmel. All cities. Have discussed 
having a regional conference on urban ecology. We are focused on the urban 
environment and how to relate to the rural lifestyle. An example is retail grocers. How 
far is it (from a home) to the nearest grocery? 

 
4. How easy do you perceive it is to access healthy food in your service area? 
 

Food: It’s hard to say or characterize. Food deserts areas, we don’t know why they are 
there. We know it’s not about stores, gardens and poverty. Healthily: Relatively low 
proportion of these residents have a total lack of access to healthy food. I’m guessing less 
than 20% in Marion County. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community?  
 

mailto:tcarter@butler.edu
http://www.butler.edu/urban-ecology/


 

By neighborhood. The question is “What does healthy mean to you?” What’s the 
vernacular? It’s a community based issue. One can look in social science research an 
example is the culture around farmer’s markets. The food we consume is an independent 
choice that is impacted by class, culture and socioeconomic factors. 

 
6. What other organizations (public, private, nonprofit) do you work or partner with 

in the food community?  
 

In the past this was the biology department and community. The Central Indiana Land 
Trust, KIB, IMA. IMA has us do survey work and we’re partnering with them this summer 
to get vegetable gardens at the IMA. Ecology, social sciences and urban health groups. 
IMA is good at capacity building with an artist partnership. Growing Places Indy and the 
“Laura Henderson” brand, Urban Agricultural World. BU Office of Sustainability. They 
have one operations person they’ve supported and an intern with us.  

 
7. How is your organization funded? What is your income breakdown?  
 

Veolia Unified Water, Rain barrel City, NMPCT is huge but we must sustain his during 
the post-grant period. We make two opportunistic grant proposals a year. Interns cost  
$3,000/yr with a 10 week summer commitment and 20 hours each week during the school 
year. They go through an application process. We value the investment of an intern over 
that of a staffer. 
Toyota Gett’er Green award and one from the Audubon Society. 

 
8. What are some challenges your organization has faced?  
 

No sustainable programmatic funds. Salaries are BU supported. Interns and programs 
are soft money. Institution appears more objective. Capacity of urban gardens to execute 
projects in harder; we do not have the capacity. 

 
9. What are some successes that your organization has had?   
 

Not a lack of ideas of what we want to do. There’s a growing critical mass of what we’re 
doing. BU as a liberal arts school allows us to be holistic. 

 
10. How could you work with other organizations in the county to help improve food 

access? How do you envision the coordinated effort taking shape? 
 

Open communication. Community open and who’s interested. We can organize and 
coordinate like this project (OASIS Capstone). Master planning rallying around a vision 
through planning. We want to work with others, to lead, to direct and provide skills. 
Interns are our resources on the ground. We want to remain an education hub that serves 
and promotes the community. 

 
11. What role would you like your organization to have in future Marion County food 

initiatives?  



 

 
Core leadership role. Creatively thinking about direction. Not interesting in being aa 
farming efforts or to expand beyond the current Butler farms. Not interested in being or 
creating more farmers. We want to be a piece, not do it all. We love interesting 
combinations that bring together formerly disparity people. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 

We’ll have a better idea in 5 years. Functionally, need core leadership. We see a 
strategically healthy city and healthy food getting to people. 

 
13. Can you think of any publications that would be helpful? Does your organization 

have any data that might be useful? 
 
Not at this time. 

 
14. Is there anything else you would like to add? 
 

Not at this time. 
 
15. Who else do you think we should talk to? 

 
No comments 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name     Peter Casalino, Jr. 
Organization Name   Victory CDC/ Indy Urban Farm 
Title     Executive Director 
Time with Organization  6 years 
Contact Info    (317) 520-1333 / peter@vicm.org 
Website    www.vicm.org 
Interview Date   March 4, 2011 
Conducted By  Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
See website at vicm.org 
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 

 
Executive Director. We grow vegetables on vacant lots and in doing this we provide fresh 
produce to our community through pantries, farmers markets and retail stores. 
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 
 
There are not any specific geographic boundaries, although Victory Ministries and CDC 
primarily serves the near eastside of Indianapolis. We are open to serving all areas. Gas 
stations and convenience stores are the primary sources of food. 
 

4. How easy do you perceive it is to access healthy food in your service area?  
 
Fresh fruits and vegetables are only available to those with a vehicle. Stores that sell 
them are too far from the areas surrounding downtown.  
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  
 
There are many individuals interested in various capacities related to food, but it is 
disconnected. Victory CDC helps to provide avenues to grow fresh food, education, and 
personal subsistence. 
 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community? 
 
Victory Chapel, Englewood CDC, Pogue's Run, LISC, Victory Acres. 
 

7. How is your organization funded? What is your income breakdown?  

http://www.vicm.org/


 

 
Grants, donations, revenue. 
 

8. What are some challenges your organization has faced?   
 
Insufficient funds and too few committed workers. 
 

9. What are some successes that your organization has had?   
 
Running The Summer Youth Agricultural Program, Farming empty lots  and selling at 
local farmers markets, educating members of the community about better nutrition. 
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort taking shape? 
 
I would like to provide fresh locally grown produce to more members of the community 
through farmers markets, food pantries, and local retailers. We intend to employ and 
educate members of the community by forming a CSA (Community Supported 
Agriculture) and running agriculture and nutrition education programs.  
 

11. What role would you like your organization to have in future Marion County food 
initiatives?  
 
Grow more local food, support locally owned grocers, and connect local growers to 
retail stores. More and more people would chose fresher, healthier foods because they 
have learned how beneficial they are, and these foods would be easily accessible to them. 
 

12. How do you envision the Indianapolis food community evolving over the next five 
years? What are the areas for opportunity in the community? 
 
Available growing plots, available laborers, available distribution/selling points, and the 
lack of fresh healthy foods. 
 

13. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
Not at this time 
 

14. Is there anything else you would like to add? 
 
No 
 

15. Who else do you think we should talk to?  
 

Eric Himelick, (317) 331-0119, eric@vicm.org.  
Mike Bowling – Englewood Christian Church Pastor 

mailto:eric@vicm.org


 

 
Key Informant Questionnaire 

 
Name    Patrice Duckett 
Organization Name  Hawthorne Community Center 
Title    Near West Neighborhood Outreach Coordinator 
Time with organization 2, almost 3 years 
Contact Info   (317) 637-4312 ext. 21 
Website   www.hawthornecenter.org 
Interview Date  March 11, 2011 
Interview Conducted By Kayla Wherry 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 

Hawthorne Community Center has been around for almost 80 years but about 5 years 
ago there was also what was formerly the WestCo coalition of 5 neighborhoods. Then 
they became involved in the Great Indy Neighborhoods Initiative (GINI) and a quality of 
life plan was formed. The organization came about in order to work towards the goals in 
that plan. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

I am in charge of the Quality of Life plan, serving as the convening agent for community 
organizations in these neighborhoods. As the host organization for funding for the Near 
West, I am in charge of providing that funding for community projects. I help to foster 
collaboration between all the organizations, and bring in the funding to the 
neighborhood. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

Our service area is White River Parkway to the East, Raceway Road to the West,   38th 
Street to the North, and Thompson Road to the South. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
I think it is very hard to do. Much of our population is lower income, and transportation 
is a major issue. Many of these individuals are also transient so they do not have major 
furniture items such as refrigerators and freezers in order to buy food for more than a 
few days at a time. Access to unhealthy food is too simple in this area, fast food and 
convenience stores are everywhere. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
 

http://www.hawthornecenter.org/


 

Individuals now are not really focusing on healthy eating or gardens, you don’t see it as 
much as you used to. It is not a skill or hobby that has been passed on so the culture of 
slow food is not there. Our organization is focused on trying to help revitalize gardening. 
The city has given them plots in each neighborhood, they currently have 1 community 
garden and are working on 3 others. They are also trying to provide education programs 
for youth based around gardening and healthy eating. 

 
6. What other organizations (public, private, nonprofit) do you work of partner with 

in the food community?  
 

We work with IUPUI, which provides funding and resources. We also work with Growing 
Places Indy who provides seeds. We are trying to work with the schools regarding 
nutrition education. And we get the plots from the City. 

 
7. How is your organization funded? What is your income breakdown? 

 
We get money through donation letters. We get some from IUPUI, but mostly just 
resources. We also get small pockets of grants but not very many. We are hoping to get a 
grant from LISC. 

 
8. What are some challenges your organization has faced? 

 
It is difficult to find residents that willing to get involved and that stay engaged with the 
urban garden project. It is a lot of work to get enough people.  

 
9. What are some success your organization has had? 

 
We have a very educated core group of individuals that are master gardeners, and we 
have had success in finding that experience in our residents. They are teaching us things 
that we did not know. In addition, we have really good relationships with outside 
organizations that help us out a lot.  

 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
 

Much of our work in very neighborhood specific and internal, each one has its own 
culture so it would be difficult to tie it to a larger Indianapolis area effort. I would like to 
see some kind of community market or healthy food store location in my neighborhood 
that can be a hub for the community. It could help to focus residents on a whole new kind 
of living, with an improved quality of life by providing nutrition and healthy living 
education. 

 
11. What role would you like your organization to have in future Marion County food 

initiatives? 
 



 

I would like our neighborhoods to be one of the main focus points/ spots for healthy 
eating and education in the city. We could be a model for other neighborhoods 
throughout Marion County in that respect. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 

I think that there needs to be changes in our grocery stores, whether in this community or 
city-wide. Particularly with Kroger, there is an opportunity for them to add produce and 
become part of a healthy living community. There needs to be a focus on nutrition 
education and getting the children interested from a young age in healthy eating. I would 
like to see more of a system with links between the gardens, food stores and health 
centers. 

 
13. Can you think of any publication that would be helpful? Does your organization 

have any data that might be useful? 
 

Not at this time but I will try to come up with something for you. 
 

14. Is there anything else you would like to add? 
 

It is an uphill battle for community gardens and healthy eating. It takes so much more 
money to eat better and our residents do not have that disposable income. It is going to 
be a long transition but hopefully one we can make. 

 
15. Who else do you think we should talk to? 

 
IUPUI- Starla Officer (317) 278-3475 
Growing Places Indy 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name     Christina Ferroli, PHD, RD 
Organization Name  Purdue Extension – Marion County 
Title    Extension Educator 
Time with Organization 14 years 
Contact Info   317-275-9255 phone, 317-275-9309 fax, ferroli@purdue.edu 
Website   www.ag.purdue.edu 
Interview Date  March 22, 2011 
Conducted By  Jeanette McGavic 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
Ms. Ferroli first gave me a copy of the 2010 Annual Report. According to the report, the 
mission of the Extension is to “transform lives and livelihoods through research-based 
education.” She then explained that the Extension is a part of the Cooperative Extension 
Service, a network of colleges, universities, and the USDA. She believes the Co-op began 
in the late 1800’s. The purpose of the Co-op Extension was and is to bring research from 
the universities to people not in college, so everyone (not just the privileged in college) 
would have access to it. Through the years the Extension has expanded into the black 
colleges and tribal lands, 4-H was started to engage children, and the Homemakers 
Extension was created to offer information on food, nutrition, and health. She 
emphasized the Extension’s mission, that everyone should have access to research, not 
just the privileged. 
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
Ms. Ferroli is an Extension Educator. She teaches the general public about food and 
nutrition through various programs. She especially tries to reach at-risk populations. She 
provides services to several community centers, non-profit organizations, and most 
groups requesting her services. She gave special mention to her work with the Food 
Stamp Education Program, she teaches Serve-Safe food handler classes to those seeking 
jobs in the food industry, and she teaches about safely making home food preserves 
(canning). She is basically a teacher of all things food: how to prepare it safely, how to 
store it safely, how to handle it, how to eat healthy, how to buy and make it cheaply. 
Other program areas within the Extension teach how to grow food as well. 
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 
 
The geographical boundary is Marion County, Indiana. 
Ms. Ferroli sees the primary food source in Marion Co. as being grocery stores. 
However, she feels that in some food desert areas convenience stores are the primary 
source. As evidence of this she gave an example of seeing some gas stations carrying 

http://www.ag.purdue.edu/


 

Hispanic staple foods (tortillas, spices, peppers). She feels that this is evidence of not 
having enough grocery stores to service an area and its population. 
 

4. How easy do you perceive it is to access healthy food in your service area?  
 
She stated “it depends on where you live.” She said that some areas, such as the example 
listed above, do not have good access. She also stated that some areas have grocery 
stores, but the stores do not have healthy foods in them. Again she gave an example of a 
store on the east side. She had to stop there to pick a few forgotten items up and she 
noticed there was not a large selection of fresh produce in the store. She said nearly 
everything in the store was processed (canned, frozen). She feels access is economically 
based, as the price of fresh health foods is too high for those in poverty to afford. She 
said this is the reason stores such as the one above sell an abundance of cheap processed 
foods. She said some of the Extension’s clients and program attendees have been 
complaining about the cost of fresh food for several years. 
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  
 
Her organization describes a food community very broadly, as “anyone involved with 
food.” This includes producers, processors, restaurants, grocers, retailers, waiters, food 
pantries, farms, gardens, those eating the food. I interpret this to mean the food 
community is everyone, since everyone needs food to live and therefore everyone is 
involved with food. 
 
Ms. Ferroli stated The Extension is a partner, member, and educator in the food 
community. She referred me to the Annual Report for more detailed information about 
specific programs: 

a. Expanded Food & Nutrition Education Program (EFNEP)  
b. Indiana Extension Nutrition Education Program 
c. Member: Mayor Ballard’s Get Fit Indy campaign planning group 
d. Member: Indianapolis Healthy Baby Consortium 
e. Member: Indianapolis Child Hunger Committee 
f. Chair Elect: Public Health Community Nutrition Dietary Practice Group, 

American Dietetic Assn. 
g. Indiana Farm to School Coalition – Co leader with Indiana State Dept. of Health 

(ISDH) and IN Sustainable Ag. Research & Education 
h. Sen. Lugar Family Fitness Challenge Campaign 
i. Member / organizer: Local Food Movement 
j. Member: Indiana Farm Food Family Coalition 
k. Member: Indianapolis Asset Building Coalition 
l. Teacher for dietetic interns, making sure they complete national competencies as 

outline by the American Dietic Assoc. (3 week program) 
m. Expert Resource for topics on Food & Health on radio, print, and television 

 



 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community?  
 
She works mainly with public and nonprofit organizations such as the Health and 
Hospital Corporation (Marion Co. Health Dept.) WIC, SNAP, Gleaners, Second 
Helpings, and other food pantries. She stated they also occasionally teach classes at the 
request of private organizations. She emphasized that her services are for all residents of 
Marion Co. and the target audience is the underprivileged, food insecure, and at-risk 
populations. The Extension receives education requests from a variety of nonprofits and 
community groups. She stated it is “too numerous to list.” 

 
7. How is your organization funded? What is your income breakdown?  

 
From the 2010 Annual Report: 
2010 Revenue = $792,584 (31%) from Purdue (state funds)  
  $837,830 (30%) from Purdue (federal funds) 
  $152,075 (6%) from Grants / Contracts 
  $801,801 (31%) from County funds 
Total =  $2,584,290 
* Total Rev. does not include $720,000 of volunteer service provided by community 
volunteers in Indianapolis & Marion Co., nor $55,071 of in-kind donations. The value of 
volunteer time is based on avg. hourly earnings of all production and non-supervisory 
workers on private non-farm payrolls as determined by the Bureau of Labor Statistics. 
 
**Note: The Annual Report also has the 2010 Expenditures if needed. 
    

8. What are some challenges your organization has faced?  
 
She stated the biggest challenge was funding and she heavily emphasized this. She stated 
there is a good demand for their services and people are receptive to the programs and 
information, but funding limits the amount of people they can reach. She gave an example 
of their summer camp nutrition education programs. She stated it takes 2-3 employees to 
conduct these programs and this, along with other costs, limits the amounts of camps they 
can provide services to. She stated there are currently proposed federal and state cuts 
that further threaten their ability to provide services. She said they have been successful 
in writing grants and these additional funds have allowed them to “leverage our 
resources and take some of our programs to the next level.” 

 
9. What are some successes that your organization has had?   

 
She referred me again to the annual report, which list programs and number of people 
served. Some highlights are: 

a. Professor Popcorn Explores My Pyramid – 1,943 youth taught, with data showing 
improvements in healthy food selection, hand washing, physical activity, eating 
breakfast, and trying new foods. 



 

b. EFNEP – 636 families, with data showing improvements in dietary changes, 
dollars saved on grocery bills(avg. $19.90 per family per month), advanced meal 
planning, reading labels, feeding children breakfast, food resource management, 
food safety, meals eaten together as a family, and physical activity.  

c. Marion County Family Nutrition Program (FNP) – 547 at risk seniors taught 
about Making My Pyramid Mine, Food Labels, Fruits and Vegetables, and Fats 
and Oils. 

d. Dining With Diabetes (DWD) – 71 classes taught,  reaching 468 older adults 
e. The Consumer Horticulture & Urban Garden Program facilitated the 

establishment of 12 community gardens & advised 25 different organizations on 
how to start a community garden. 

f. Member – coalition working on strategies to meet growing resource needs for 
community gardening. 

g. Youth gardening education 
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort taking shape? 
 
She stated the Extension will continue to be active in the Food Coalition and continue 
educating Marion Co. residents on safe, affordable, healthy food. They will also continue 
to work with community centers and food pantries in an education capacity. 
 
She envisions the Food Charter for Indianapolis and Food Coalition taking shape and 
she thinks more people are going to be getting involved with the food community. She 
said she envisions a “utopian” situation where everyone is working together to improve 
the gardens, farm to school program, and creating jobs through a vibrant food 
community. 
 

11. What role would you like your organization to have in future Marion County food 
initiatives?  
 
The Extension will continue in its current role(s) as a partner, educator, and member of 
the food community. Please refer to question #5 and the 2010 Annual Report for specifics 
on that role, especially for memberships on committees, consortiums, groups, movements, 
etc. 
 

12. How do you envision the Indianapolis food community evolving over the next five 
years? What are the areas for opportunity in the community? 

 
She envisions the food community really becoming more of a presence and enhancing 
different cultures and foods. She gave the example of Mayor Ballard’s Indy Cultural 
Corridor near 38thSt. and Lafayette Rd. (International Market Place / International 
Village). She thinks ethnic food stores and the international sector are an area of 
opportunity and would like to see them get more attention so people will try new foods 
from other cultures. More than anything, she just thinks the food community is going to 
grow and become louder, with more of a presence. 



 

 
13. Can you think of any publications that would be helpful? Does your organization 

have any data that might be useful? 
 
She gave me the 2010 Annual Report and the following brochures: 

a. Purdue Extension Marion County – Educational Outreach 
b. EFNEP – Feeding Families Better for Less 
c. Exploring My Pyramid with Professor Popcorn 

 
She also stated the Food Renewal Network put together a food pantry list for 2-1-1 
Connect 2 Help. This is accessible at www.connect2help.org by searching for food 
pantries. This yields 128 locations in Marion and surrounding counties. The list is 
updated regularly. 
 

14. Is there anything else you would like to add? 
 

Ms. Ferroli emphasized “remember the under privileged!) She urged us to remember 
children living in poverty, WIC program, and SNAP / Food stamp recipients and stated 
that these programs are not the end-all / be-all. She stated these programs eventually 
“run out” or end and the entire food community needs to help solve the problem of food 
security and access.  She also mentioned senior citizen and WIC Farmer’s Market 
vouchers. 
 

15. Who else do you think we should talk to? 
 
Tim Carter at Butler University 
April Hammerand 
Ginny Roberts 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.connect2help.org/


 

Key Informant Questionnaire 
 

Name    Jenna Wachtmann & Molly Friensenborg 
Organization Name  Mary Rigg Neighborhood Center 
Title    Manager of Development  (Jenna) 

Hunger Relief and Community Engagement Leader (Molly)   
Time with Organization October 2007 (Jenna)          

September 2010 (Molly)  
Contact Info   317-639-6106 ext 211,  jwachtmann@maryrigg.org 
Website   www.maryrigg.org 
Interview Date  March 23, 2011 
Conducted By  Kristen Trovillion 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
Jenna: MRNC was established in 1911 as the Immigrant Aid Society, a settlement house 
that served to connect recent immigrants (primarily from Eastern European countries) 
with basic needs assistance, educational enrichment, and recreational activities. The 
center was one of the charter members of the Community Chest (which later became 
United Way). Mary Rigg was hired in 1924, one of the first professionally trained social 
workers to receive a degree from the new IU Department of Social Service. After 
emerging from the Great Depression and an intensive assessment of community needs, 
the center was re-located to Morris Street and efforts were re-focused on serving the 
needs primarily of native-born citizens as immigration slowed. Mary Rigg served as 
director of the center for over thirty years, and upon her retirement, the center was 
renamed in her honor. Today, the center continues to be seen as a focal point of 
southwest Indianapolis, a vital center for resources and community supports. Just as in 
the past, MRNC board and staff work hard to continually assess community needs and 
ensure that programs and services are in alignment with these needs.  
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
Jenna: I manage fundraising and communications/marketing for the center. I also help 
assist with program development and outcomes management.  
Molly: I manage MRNC’s food pantry and community engagement events 
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 
 
Jenna: Mary Rigg Neighborhood Center and satellite George T. Goodwin Community 
Center serve residents of southwest Indianapolis who live in two areas pictured below.  
 
The Mary Rigg Neighborhood Center is in the West Indianapolis GINI Neighborhood-the 
center’s service area is shaded below. Boundaries include White River to the east, 
Raymond Street to the south, Holt Road to the west, and the Penn Central Railroad 

mailto:jwachtmann@maryrigg.org
http://www.maryrigg.org/


 

tracks (just south of Washington St.) to the north. Census tract numbers for this area 
include: 18097358100, 18097342400, 18097342600, and 18097342300.  

 
 

  
 

4. How easy do you perceive it is to access healthy food in your service area?  
 
Jenna: We perceive it to be very difficult to find quality, affordable, healthy food in our 
service area (specifically West Indianapolis area). Not only are their few “walkable” 
places to find fresh, healthy foods, the fresh healthy food that is available is quite 
expensive and of a lower quality than one would find in other areas. MRNC’s food pantry 
has worked hard over the past year to bring in healthier options for clients in need of 
emergency food—this has included finding new sources of fresh fruits/vegetables and 
bringing in less sweets.    
 

KENTUCKY A
VE. 

MARION CO.  

Satellite center George T. Goodwin 
Community Center is open to all residents of 
Decatur Township (shaded to left). It is the 
only United Way agency in Decatur Township.  
 
The boundaries for this area include White 
Rive to the east, Morgan/Johnson County line 
to the south, Hendricks County line to the west, 
and the Wayne Township line to the north (the 
line is just north of the I-70 and I-465 
exchange). The census tracts for this area 
include: 1809734370, 18097343702.01, 
18097343702.02, and 18097343703.  



 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  
 
Jenna: MRNC works closely with the “emergency” food community in Indianapolis, 
including organizations like Gleaners, Second Helpings, Midwest Food Bank, etc. We 
receive food from these organizations and, in the case of Second Helpings, provide the 
social work support for students in their culinary job training program. If large amounts 
of food are donated directly to MRNC, we will re-route this food to the food banks as 
appropriate to ensure that it gets used properly. 
 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community? 
 
Jenna: In order to bring emergency food into the community, MRNC works with Midwest 
Food Bank, Gleaners, Second Helpings, and Prairie Farms—these partners work in 
various capacities with MRNC not only to provide food for those most in need, but to 
bring healthier food when/if possible. MRNC now serves 2% milk instead of fruit juice 
when serving community dinners, we try to limit the amount of “junk food” that we 
accept for our food pantry, and we pick up whole wheat/whole grain bread and fresh 
fruits/vegetables at least once/week from Midwest and Gleaners to give access to those in 
our community. On the third Tuesday of the month, Gleaners distributes approx. 130 
USDA commodity boxes to local seniors who pick them up here at MRNC. MRNC also 
works with the EAT Initiative (Elders at the Table) to help address issues of senior 
hunger in the Indianapolis area.  
 
MRNC also works with community groups (WIDC) and churches to help in their efforts 
to feed those in our community, including The Market on Morris, a local farmers market 
which will not be in operation this year. 
 

7. How is your organization funded? What is your income breakdown?  
 
Jenna: MRNC is a $2.4 million organization with funding received from the following

 sources: 
Foundation Grants & Contracts 43% 
Government Grants & Contracts 30% 
United Way 13% 
Community Partners/Rental Income 8% 
Individual Donors 3% 
Program Fees  3% 

 
8. What are some challenges your organization has faced?  

 
Molly: We have found that healthy food can be much harder to come by then unhealthy 
food. Much of the food that can be gotten from food banks are not healthy options for our 
clients. There are often large amounts of bakery items or prepackaged sweets. When we 
do receive fresh produce it is often already near expiration and it is difficult to get out to 



 

clients before it goes bad. This is especially true because even when we do have fresh 
produce it is not typically one of the first things our clients choose. In many cases this is 
simply because it is not food they are used to. Offering healthy food needs to be coupled 
with opportunities to learn more about healthy food habits and choices. 
 

9. What are some successes that your organization has had?   
 
Molly: One program that has been successful has been our evening meal program. 
Monday – Thursday we serve approximately 45 youth and seniors and warm meal where 
they might not have otherwise had one through a partnership with Second Helpings. We 
are currently working to continue improving this program by working to offer even 
healthy more balanced meals.  
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort taking shape? 
 
Molly: I feel that the best place to start with a coordinated effort would be to clearly 
identify what programs are already taking place within the city and the strengths of those 
programs. Mapping what assets are already in the community will allow organizations to 
communicate on best practices and lessons learn. This will also give organizations a 
great place to start to see where interests might overlap and where programs can be 
strengthened through collaboration.  
 

11. What role would you like your organization to have in future Marion County food 
initiatives?  
 
Molly: Mary Rigg Neighborhood Center would like to be a partner in taking innovated 
approaches to fighting hunger though collaborations that waste less and make resources 
go father. We would like to not only continue to offer food services here at Mary Rigg but 
continue to learn more about other programs so that we can inform our neighbors and 
ensure they have access to these programs. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
Molly: I believe that one of the best ways that the food community in Indianapolis can 
evolve over the next five years is through increased collaboration. I think many efforts 
currently going on are isolated and could be strengthened through sharing information 
as well as pooling resources. I think there are many opportunities to be had through 
collaboration with local farmers as well as between hunger fighting organizations. 
 

13. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
-Campus Kitchens Project potential opportunity to expand food rescue/recycling  
-Feeding America 2010 Hunger Survey  



 

 
14. Is there anything else you would like to add? 

 
Nothing added.  
 

15. Who else do you think we should talk to? 
 
Nothing suggested.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name    Jeremy Gaskill    
Organizations  Off. of Faith Based and Community Initiatives 
Title    National Service Program Officer  
Time with Organization 1.5 years 
Contact Info    317-232-2504, jgaskill@ofbci.in.gov  
Website   http://www.in.gov/ofbci/ 
Interview Date  March 18, 2011  
Interviewed By  Christina M. McDougall   
 

1. What is your role in the office? Your specific duties? 
 
I work in two specific areas. First, I facilitate the review process. This includes 
designating and matching available funding, address questions and provide answers. I 
intake, coordinate and provide recommendations. The second aspect is that of 
administrating programs. I work mostly as a consultant here guiding directors, solving 
problems, keeping directors informed of stipulations from national and overseeing 
compliance. 
 

2. Does Indiana have any programs, initiatives or models (inside or outside your office) 
that address food issues, success and/or initiatives? 
 
Public Allies seems likes it is the hub, This is best for one person right now. Or VISTA or 
both. A good place to look is at the model of UW Bartholomew County; they have a good 
volunteer structure. It is challenging to work on your own turf which makes partnerships 
even more important. 
 

3. Has OFBCI been approached by any such food initiatives or programs? 
 

VISTA to strengthen through Public Allies, then build upon with another VISTA program 
[in another program initiative with another nonprofit]. It is best to channel through an 
existing nonprofit with a current VISTA program in the first year or two, then build up 
and out with consecutive VISTAs. FoodCorps did contact OFBCI, but I can’t remember if 
this was FoodCorps or FoodCorps AmeriCorps someone speaking on both. 
 

4. Who do you work, partner with or fund regarding food education initiatives or 
systems? 
 
Mary Rigg, Public Allies is currently with a food bank and also has incorporated elderly 
and youth to come together and eat. I see the best at capacity building [VISTA] through 
LISC. Luis Lopex VISTA officer at IUPUI (prof) has 50 members through national direct 
CNCS. OFBCI has 804 members with grant competitiveness. They need to reapply and 
re-compete after 3 years unless there is justification for a budget increase. 
 

5. What is the National Service structure look like in Indiana? 

mailto:jgaskill@ofbci.in.gov
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The Corporation for National Community Service (CNCS) has three different threads: 

1) State: Governor appointed commission of 21 people that examine and direct the 
process with OFBCI as the funding agent 

2) National: CNCS makes funding decisions for these programs that then direct 
funds through programs to multiple states 

3) Direct: funds NCCC, VISTA and AmeriCorps. Competitive in 1 state, managed by 
commission, but money coming from separate pot. 

i. NCCC-youth and disaster response of 8-12 people per project during a 6-
8 week period in order to boost capacity Ex: clean up work. High impact 
targets, smaller program overall. 

ii. VISTA-exclusively strong on capacity building. Competitive nonprofits 
must apply directly to CNCS 

iii. AmeriCorps-NP, government entity or institution can apply and even sub-
grant out (Example of Public Allies). This can be for something completely 
different, OR if program exists, then program must be a new track with 
new volunteers. 
 

6. Other useful resources to consider? 
 
If wanting FoodCorps for then need number of members outlined. Application would be 
due in May pending the federal budget approval. 
NOFA, Indiana applicationAmeriCorps.gov look at buzz words for grant, design for 
proposal. 
 

7. Other people or organizations to talk to? 
 
Mark McLively, with the local NP scene and is the Public Allies Program Director. Luis 
Lopez and IUPUI VISTA. Both national and state funding. IN is state that considers and 
manages CNCS $. Example: There’s an Ally at LISC—Molly Trueblood. These are 
higher paid members that through State program (ICC). But all must be nonprofit based. 
 

8. Anything else to add? 
 
There are four paths you could take: 

1) FoodCorps with options of either 
i. Public Allies or 

ii. Work through existing organizations 
2) VISTA Existing 
3) Create new program 2012-2013 designed to have manpower to work on 

implementing program/project. Agent fiscal/program to disseminate to initiatives 
with this person in charge of training and mass appeal (like AmeriCorps) 

4) Create new entity that has Indiana base of food actors and entities. 



 

Key Informant Questionnaire 
 

Name     Beth Gibson 
Organization Name  West Indianapolis Development Corporation (WIDC) 
Title    Community Building Coordinator 
Contact Info   317-638-9432 ext. 4; Beth@westindydev.org 
Website   www.westindydev.org 
Interview Date  March 14, 2011 
Conducted By   Kayla Wherry 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
WIDC is a CDC that has been existence for 19 years. We used to just focus on affordable 
housing and repair but we now just focus on having a livable community. Based on the 
GINI, we now have a bigger picture of what that means. Our quality of life plan lays out 
what is needed and we try to make it happen. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

I am a community builder and organizer. My position is funded by a Sustainable 
Communities grant and I serve as the connector/ linkage between organizations. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

The West Indianapolis neighborhood is bound by the White River on the east, Raymond 
Street on the south, Holt Road on the west, and the Conrail railroad tracks on the north. 
We encompass about 10,000 residents, which triples with the corporations that are in our 
service are every day. In total there are about 2,800 rooftops or households. The Safeway 
on Morris is the main food source. It is privately owned, and the owner owns about 4 
other Safeways in the area as well. There are very limited brands and selection there. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
It is very difficult. Produce is limited, it is expensive and often unappetizing. There are a 
few Latino grocers (Oliver St.) which has a huge produce/ meat department. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
 

I’m aware of it, I know there is a movement that is going and other organizations are 
dealing with similar issues. As for our part, we have the Farmer’s Market in West Indy 
that we helped start. It does take WIC/ senior vouchers. We have tried to engage the local 
corporations but this has been difficult to do. This market is not “sexy”, it is a hard sell. 
You have to get 3 farmers to be WIC market, and sometimes that is difficult to do. Our 



 

residents cannot pay premium prices for goods. 90% of the student at schools #46, 49, 
George Washington and Key Learning are on free/ reduced lunch so we try to work with 
the schools. Some of them get meals from Mary Rigg through Second Helpings/ Gleaners. 
Food is a huge issue because kids aren’t getting it at home. For community gardens there 
are a couple of available lots, there is some interest but it really takes someone to 
spearhead and be excited about it. There is a lot of manpower involved. Our 
neighborhoods do have an area by Eagle Creek that has gardeners, I don’t know if it is 
expanding into other areas. They may be doing it just for private use and not really 
sharing knowledge with the community.  

 
6. What other organizations (public, private, nonprofit) do you work of partner with 

in the food community?  
 
Mary Rigg Center: Freezer and milk cooler from Prairie Farms 
SustainIndy: Go to the farmer’s market meetings 
Second Helpings: 2 food pantries get food from Gleaners, give to schools and senior 
population 
West Morris Free Methodist: has a community dinner once a month that offers nutritious 
food, very well attended 
St. John: collect food to donate to Mary Rigg 
Southwest Health Center: would like to partner with more, they have a lot on their plate 
as well, see health issues from poor diet, possibly moving Farmer’s Market to their 
parking lot for more exposure (it is currently in a community parking lot across from 
Mary Rigg near their building) 

 
7. How is your organization funded? What is your income breakdown? 

 
LISC Grant, Early action grant for farmer’s market 
Would like to see if the model for Pogue’s Run grocer is working, could it be replicated 
elsewhere, is that an option for them 
 
*Side note: Angel Food Ministries: Based in GA and we looked into their organization 
but it needs to have a cheerleaders, someone to spearhead. Provide a box of food, 
prepared meals to a church who distributes. It is a coop, all food is individually 
packaged. Possibly a church or two in the city to coordinate. 

 
8. What are some challenged your organization has faced? 

 
The residents do not have the financial resources to be able to support healthy eating and 
healthy food. Southwest medical wants to be involved but their time is limited, so much to 
do so it is hard to be able to focus on the types of community partnerships necessary. 
There is also just a general lack of nutritional knowledge and education. You can preach 
all you want but it always goes back to Maslow’s hierarchy of needs. It is difficult to take 
the time to eat well when you are focused on having a place to live and basic necessities. 
 

9. What are some successes your organization has had? 



 

 
The Farmer’s market has been challenging but rewarding. When you see neighbors come 
together and have positive interactions that is great. The victories are small but they are 
there. We struggled with qualifying to be a WIC market but were given the benefit of the 
doubt because they saw the need in this community. 

 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
 

For this to really succeed need a Public Ally or someone like that who can be really 
dedicated to the cause and focused wholly on that effort. They need to be able to develop 
something sustainable that goes beyond them. 
 
Develop the relationship with Southwest, Peace Park has community garden but also 
getting residents with health issues engaged. 
 
Would like to see a group who has the resources take the lead. It would be nice not to 
have to reinvent the wheel for every type of initiative. 

 
11. What role would you like your organization to have in future Marion County food 

initiatives? 
 

We can help provide a platform for more dialogue. Slow Food is really romantic but not 
always practical/ equitable. I would like people to integrate healthy food into their 
everyday lives. I would also like to talk with grocery stores to see what can be done in 
their stores. 
 
Also, the relationship with the corporate neighbors needs to be developed. Most of these 
workers buy in bulk, live in bulk and are able to buy the high end stuff. With transient 
population, resident are not able to do that since they may not have freezers. There needs 
to be a coop with rock bottom pricing. It should not be run as a business but simply a 
source of low-cost nutritious food.  

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 

The area is glutted with farmer’s markets so maybe more urban gardening. The vacant 
land is available but it needs to be in the right shape. Also, some sort of grocery store 
type interventions. There needs to be cheerleaders for specific areas. It is probably going 
to be on the micro-level; we need self-sufficient neighborhoods. 

 
13. Can you think of any publication that would be helpful? Does your organization 

have any data that might be useful? 
 
Not at this time. 

 



 

14. Is there anything else you would like to add? 
 

It is an uphill battle for community gardens and healthy eating. It takes so much more 
money to eat better and our residents do not have that disposable income. It is going to 
be a long transition but hopefully one we can make. 

 
15. Who else do you think we should talk to? 

 
Jenna Wachtman- Mary Rigg 
Denise Giddons at the State- WIC certification 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name     Denise Giddens 
Organization Name  Indiana State Department of Health 
Title The Emergency Food Assistance Program, Commodity 

Supplemental Food Program, Farmers' Market Nutrition 
Programs 

Contact Info   317-233-7871 
Website   www.in.gov/isdh  
Interview Date  March 30, 2011 
Conducted By   Kayla Wherry 
 
Infrastructure does not support local grassroots food. Eating as a family is not as important 
anymore. The Emergency Food Assistance program has commodities like canned beans, dates, 
fruits, nuts but people do not know what to do with them. Generational notions of cooking didn’t 
get passed down.  
 
How easy do you perceive it is to access healthy food in your service area? 
 
Access is most certainly an issue. Farm Bill wants to cut WIC/ SNAP benefits off for 18 million 
people, that is a huge impact. Access is definitely an issue; some of the outlets especially in the 
city for food are just not good foods. I would never shop at some of these places. GE got a huge 
tax credit this year, why can’t we give stores credits for working with farmers, for stocking 
healthier foods, for providing it at lower prices. 
 
What is the process to be a certified farmer’s market able to take SNAP/ WIC? 
 
WIC is a simple process the farmer’s just take a check and they can cash it just like any other 
check, it is easy for them to get their money. For SNAP, it is a much bigger process to accept. It 
is an administrative hassle/ headache to do. Not even the City Market takes SNAP, you have to 
have a person there that is dedicated to doing it. Have to take benefits, give vouchers, pay cash 
to the farmers before they leave. There are 90 WIC certified farmer’s markets in the state, and 
only 15 SNAP markets. The one on Morris failed, we tried really hard to keep it going, we 
couldn’t get three farmers there every week. We tried a partnership with the library, we tried 
everything. The farmers didn’t want to go that far, were afraid of the neighborhood, didn’t think 
it was worth the time, weren’t making enough money. Urban gardening is not an option 
sometimes. Bloomington has set a great example of a farmer’s market that works. They see the 
persons on SNAP benefits as adding to their revenue, they are getting money by doing it and 
participating. Those people are a part of their market. 
 
Not everywhere is great about having everyone be a part of that community. It is difficult to get 
people to come together and see the commonalities they have. We are not good at seeing how we 
can bring people together.  
 
Other comments? 

http://www.in.gov/isdh


 

Money is the driver. There are lots of contributing factors including socioeconomic status, 
education gaps, societal norms but money is always the bottom line. 
 
There is a Mexican grocery on Lafayette that I always go to, it is a gathering place for the 
community, it is a part of the religious culture as well as community. Serraga is also like that. 
Most communities do not have that anymore, there is no food cultural. We eat and that is that, it 
is not a gathering point anymore for people.  
 
The government should be able to act as a resource. Be the provider of programs like WIC, 
emergency food programs, we can help connect people to other resources. But imposing policies 
on people is not productive. A food policy counsel of talking heads would not be productive, 
would not work. It needs community leaders and all the stakeholders at the table in order to be 
successful. 
 
We are forgetting about people that are falling through the cracks, there is a whole group of 
people that do not qualify for benefits but still barely make enough to live, they have food issues 
too. There are also the elderly and kids for whom food is a big problem but they can’t 
necessarily help themselves.  
 
Other organizations? 
 
Elders at the Table 
Why Hunger 
Tufts University listserv 
Lisa Cole- Garden on the Go 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name    Colby Grindean     
Organization   Shepherd Community 
Title    Youth Pastor, Church; H.S. Director, Center   
Time with Organization 11 years 
Contact Info   (317) 375-0203, colbyg@shepherdcommunity.org  
Website   http://www.shepherdcommunity.org/ministries/youth/gardens.html 
Date Interviewed  March 21, 2011 
Interviewed by  Christina M. McDougall   
       

1. Can you share a brief history of your organization (mission, type of organization)? 
 

Garden Program has been active for the past 5-6 years. It has had many faces. This year 
it feels like we’re getting there. Our Part-time person, Angela, works on plots, layout, 
planting and educational pieces. Her focus is on teaching the high school, then have the 
high school hopefully mentor the elementary kids. We want to get the little ones out 
picking. Now DAO Recycling is also a Youth Preparedness Program partner, so kids will 
be able to work there as well. 
 
Our focus is on the continuum of care. We have focus ages of 0-3, elementary, middle, 
high school, summer camp and 13 college kids.  
The garden today started because we needed something for the kids to work for YPP, so 
we planted a garden. 2008 Indian Creek Christian Church donated land behind the 
church; we planted pumpkins. 2009 we planted at Grace Church in Noblesville, a small 
plot. In 2010 we planted at Mt. Pleasant at 37 and Fairfield Road. It’s by Waterman’s 
and is worked by a co-op who rents the land. They tilled the land for us, the kids planted. 
It’s good land. 
 
We serve 500-600 kids at four locations. The other two are Brookside Community Church 
and College Park Church. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

I track grades, GPAs, do intervention and counseling. I translate with the schools and the 
parents when the families need it. We work through young adulthood an make sure these 
kids graduate from college. As high school director, I have summers and school year. In 
the summer, it is 8 hours a day, 5 days a week. We take the kids on 6-7 college visits, job 
site visits, and have job matching and counseling sessions. It’s our goal to keep high 
school kids through the summer and the school year. They have to commit to both, but 
it’s high turnover, so it doesn’t always happen. For the school year I work with them 3-
6pm Monday through Thursday. We do homework, tutoring, club time which includes 
making bracelets, cooking, soccer, and photography. 
 

mailto:colbyg@shepherdcommunity.org
http://www.shepherdcommunity.org/ministries/youth/gardens.html


 

I do Hispanic outreach with the Hispanic pastor and his wife. We offer Spanglish 
financial and coaching classes that are free. I volunteer at Tech, Howe and Herron on 
grief clubs. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

46201, 46203 are main. Then some 46202. Jireh sports is now a part of Shepherd so 
we’ve added 46218 and 46219 up to Emerson Ave. 
 
Food: it used to be gas stations, probably because they charge so much and with the 
influx of them now it’s supermercados. They’re cheaper than gas stations. We’ve lost the 
Sherman Commons Marsh, which was for a time a LoBills then that was gone. Nearest 
full groceries are the Krogers 1.5 miles north or south of here. We were working and had 
Walmart commit to putting in a small grocery only store here at Sherman, but NESCO 
and CC rejected their bid, so we got nothing. When you live your life at a grocery you 
don’t think about where food comes from. 

 
4. How easy do you perceive it is to access healthy food in your service area? 
 

Limited. It’s not. IndyGo limits patrons to 2 bags of groceries each on a bus. Well, I think 
it’s an IndyGo policy. Shepherd Community food pantry and the gardens don’t have 
enough produce to go around. We don’t like that people can buy anything they want with 
food stamps these days. We want to limit it to no junk food just the good stuff. Jay’s been 
working on the state with this. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community?  
 

Lacking for the healthy and fresh stuff. We need a grocery in walking distance. 
CVS/Walgreens/Speedway all charge at least two times as much as a grocery store plus 
it’s crap food, not real food. 

 
6. What other organizations (public, private, nonprofit) do you work or partner with 

in the food community?  
 

Indy Fruit the delivery guys, brings this good food that’s “perfect for right now”. We 
then give it to families and kids of any of our programs. We must buy from Gleaners. 
Northview and Traders Point help with the Brookside location. College Park maintains 
16th and Gladstone. The Nazarene Church donated that building to us, and we do the 
programing there. Molly Trueblood at LISC has been great at getting us urban garden 
resources. Big City Farms we’ve talked to them a lot lately. 

 
7. How is your organization funded? What is your income breakdown?  
 



 

Summer Youth Program Fund Grants. Jim Bradford our kitchen manager and his mom, 
Mrs. Bradford raise money for Angela and his kitchen staff. 4-H and Purdue Extension 
donate plants and seeds so we don’t have to buy anything. The Co-op provides manure; 
they till and also give seeds. Over the years, we’ve bought some equipment. Most is 
donated. Jay or I will ask the church for hoes or shovels and people provide. We’re 
building a greenhouse and the grant is somehow connected to KIBI. It might be the 
hoophouse girl? I’ve never met her. 

 
8. What are some challenges your organization has faced?  
 

Transportation is the primary concern in the summer. We’ve had to drive to get to our 
sites. Driving, community ownership, we want an afterschool program where kids can 
plant here in the neighborhood. But we need land. The high school kids who work on the 
gardens in the spring can count that as paid time and get their matching money. We need 
parental support of high school kids who are in the program so that they stay committed. 
An awesome problem is one of exploding growth. We just weren’t ready for it financially 
or with staff. Wheeler Mission shut down its student ministries and Shepherd absorbed 
these families, too. 

 
9. What are some successes that your organization has had?   
 

We want more gardens in the neighborhood. We have a nice large garden now along the 
back side of the building. The Co-op people are wonderful. They’ve taught soil and 
cooking tips to our kids. We plan to expand the garden this summer. We’re gaining more 
8th graders so the program is expanding. The El Ed program is focused now on health, 
education and food: what is food? Where does it come from? Why do we eat it? And what 
makes up the stuff we put in our bodies. 

 
10. How could you work with other organizations in the county to help improve food 

access? How do you envision the coordinated effort taking shape? 
 

Big City Farms supplements student work hours or at least we hope it will this summer. 
Education role. Resource targeted to Shepherd families about food and gardening. Tech 
High School has a cooking program, a culinary program where students cook, serve and 
seat in their restaurant and school. We’d like to work with them to grow their own food. 

 
11. What role would you like your organization to have in future Marion County food 

initiatives?  
 

Get families doing own gardens and that will create community and will expand out. We 
want to partner with Englewood Church and partner with urban gardens. Felege Hywoit 
and Aster are great. Big City Farms is good. Want to keep it community. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 



 

Want families to garden more. Expand the middle school and high school programs. 
Hispanic families love produce and know how to use it. Chef is teaching them how to 
cook. Hoping to get a greenhouse here to get starts in early and maybe do flowers and 
expand the space to families so they have a space in the garden. We want vacant land to 
make is fairly local so it’s easy to get. Some neighbors don’t take care of their gardens. 
It’s important to have neighborhood ownership. Hope to have greenhouse this fall. 

 
13. Can you think of any publications that would be helpful? Does your organization 

have any data that might be useful? 
 

4-H Curriculum for the kids. 
 

14. Is there anything else you would like to add? 
 

No. 
 

15. Who else do you think we should talk to? 
 

Jim Bradford – jimb@shepherdcommunity.org – He is our Food Service guy 
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Key Informant Questionnaire 
 

Name     April Hammerand 
Organization Name  Indy Food, Farm, and Family Coalition 
Title    Program Manager 
Time with Organization 1 year 
Contact Info   april@indyfoodfarmfamily.org 
Website   www.indyfoodfarmfamily.org 
Interview Date  March 21, 2011 
Conducted By   Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
Indy Food, Farm, Family Coalition is now being called Central Indiana Food Coalition. 
It originally started as a group focused on food security in Indianapolis. Now, the 
coalition serves to help the community understand the food system, the components, and 
to connect resources toward bettering food resources, access, and nutrition. 
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
Ms. Hammerand is the program manager for the coalition. She is primary responsible for 
facilitation communication among food-focused organizations. She is also an informal 
mediator and conflict manager between groups. In many cases she is a translator and 
liaison between group. The purpose of her role is to capture interests of various food-
focused groups and help develop a common strategic direction—this includes urban 
gardening, farming, education, collaboration, advocacy, connecting with city 
government, and information sharing. 
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 
 
There is no formal geographic boundary for IFFFC.  The coalition aims to connect all 
groups in Marion County in an organized way, but is also open to regional farmers and 
food support organizations. 
 

4. How easy do you perceive it is to access healthy food in your service area?  
 
She said it really depends where a person lives. Her goal is to have a market within 
walking distance of every home in Marion County. 
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  
 
Not sure how to define it exactly, but there are opportunities to connect organizations, 
share resources including tools, information, volunteers, etc. Also, the coalition is not 

http://www.indyfoodfarmfamily.org/


 

attempting to take over the leadership role within the food community, but it is trying to 
facilitate collaboration and a common mission. 
 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community?  
 
She primarily works with Molly Trueblood at LISC, Tim Carter at Butler Center for 
Urban Ecology, Laura Henderson at the Winter Farmers’ Market, and Linda Proffitt at 
Global Peace Initiatives. 

 
7. How is your organization funded? What is your income breakdown?  

 
Funding for April’s salary comes from Earth Charter Indiana and a grant from the 
Efroymson family. IFFFC does not have a funding or a current budget. 
 

8. What are some challenges your organization has faced?  
 
Funding is always the biggest challenge. Also, many people in the community do not 
understand the connection between poverty, nutrition, food resources, and social justice. 
Bridging the education/knowledge gap is one of the biggest issues. 
 

9. What are some successes that your organization has had?   
 
Highlights from the past year include publishing the Local Food Guide, local food 
potlucks, and the development of the Coalition. The potlucks have served as a gathering 
for stakeholders and individuals involved in the local food movement. This has been an 
opportunity to network, share ideas and resources, and brainstorm for the future. Bring 
visibility to the coalition has been another key success. Bring people together to develop 
a common mission is a fundamental success. 
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort taking shape? 
 
Development of the Coalition is the key. This effort will increase education/knowledge of 
food related issues, advance nutrition, build community, improve food security, and 
expand food options. The coordinated effort will build the technical, organizational, and 
spiritual side of coalition for the future of Indianapolis. 
 

11. What role would you like your organization to have in future Marion County food 
initiatives?  
 
The Extension will continue in its current role(s) as a partner, educator, and member of 
the food community. Please refer to question #5 and the 2010 Annual Report for specifics 
on that role, especially for memberships on committees, consortiums, groups, movements, 
etc. 



 

12. How do you envision the Indianapolis food community evolving over the next five 
years? What are the areas for opportunity in the community? 
 
Coalition aims to reach underserved individuals, not just affluent people interested in 
natural foods. The way to do this is by the continuing formation of the coalition to adjoin 
stakeholders, resources and build a more organized system for the future. She envisions 
markets within walking distance of every home in Marion County; a common 
understanding that agriculture can be urban and not just by farmers far out in the 
country. In particular this means respecting where food comes from, how it is grown, and 
ultimately what we are eating. Finally, strengthening the regional food system is a major 
point we must consider. We must figure out how to benefit localities, keep money local, 
and create food culture. People should be passionate about cooking, food quality. 
 

13. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
She gave me the organization’s tentative mission and vision: 

We envision a community in which: 

• We are conscious consumers of nutritious food. 
• We understand the role of food in building the community, strengthening the 

economy, and valuing the environment. 
• We have access to a diverse range of healthy, affordable food.  
• We have the opportunity, means, and skills to grow and prepare healthy foods.  
• Consumers, producers, planners, and policy makers align and support each other to 

fulfill this vision. 

Our organizational vision is: 

The Central Indiana Food Coalition is a crucial player in leading this effort. 
We are a member-based organization working to establish universal best practices in our 
community. 
We are committed to earning the respect and trust of community members in all sectors 
of the food system in order to encourage communication and collaboration. 
Our members support the broader food community by fostering shared knowledge, 
developing resources, and promoting culture that benefit all. 
We leverage the strengths of our members in recognition that access to healthy food is 
vital to improving the quality of life of entire community. 

14. Is there anything else you would like to add? 
No. 
 

15. Who else do you think we should talk to? 
Molly Trueblood 
Greg Monzel 



 

Key Informant Questionnaire 
 

Name    Chris Harrell 
Organization Name   City of Indianapolis—Dept. of Metropolitan Development 
Title     Brownfields Redevelopment Coordinator 
Time with organization  7 years 
Contact Info   charrell@indy.gov 
Website    www.indy.gov 
Interview Date  March 23, 2011 
Conducted By  Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 

The City of Indianapolis refers to the city government of the consolidated 
Indianapolis/Marion County. 
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
My job is to identify, assess, cleanup, and redevelop city-owned properties. I have 483 
square miles in my sandbox. There are 1100 sites of concern, and my job is to figure out 
how to get them back into usage. I have to get them development-ready, then 
redeveloped. This leads to a greater tax base, reduced contamination, and overall vitality 
for the city. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 
The consolidated Indianapolis/Marion County. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
Food access is difficult in several areas, although my work doesn’t address one 
particular area. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
 
The city has the ability potentially to help with funding, land use, zoning, policy, leverage 
of resources, and direction within the food community. We try to determine what is the 
cost of inaction, so that we can set priorities of land use. 

 
6. What other organizations (public, private, nonprofit) do you work of partner with 

in the food community?  
 

We partner with LISC, KIBI 

http://www.indy.gov/


 

 
7. How is your organization funded? What is your income breakdown? 

 
It is funded by tax dollars, which is why it is important to redevelop brownfield sites to 
increase tax base. 

 
8. What are some challenges your organization has faced? 

 
Bureaucracy of redevelopment, securing grants, lack of full-time staff, lack of urban 
agriculture protocols. 
 
The food system is stunted—it is auto dependent, truck dependent. It fulfills some needs, 
while ignoring others. 

 
9. What are some success your organization has had? 

 
Partnering with other organizations, land bank for potential urban gardens. 

 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
 

Aid in outreach, funding, land acquisition, technical assistance for CDCs, transportation. 
 

11. What role would you like your organization to have in future Marion County food 
initiatives? 
 
Take a two-pronged approach: Address what we can do to better the current food system, 
and address how to change the overall system in the long term. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
Address how the Indy food system used to look in the late 1800s through the 1950s. What 
has changed? Why? Create a food system in Indianapolis that is community-based or 
centralized in local neighborhoods. This ensures food security, takes a holistic approach 
to planning, makes the best use of the land, makes sure people get healthy, locally-grown 
food, and creates local cultures. 
 
A food coalition is important toward better the current system and driving towards a 
better overall system in the future. Community commercial development is an integral 
part of the equation. 
 
Ongoing data gathering and analysis is critical to making wise decisions going forward. 

. 
 



 

13. Can you think of any publication that would be helpful? Does your organization 
have any data that might be useful? 
 
Not at this time. 

 
14. Is there anything else you would like to add? 

 
No. 

 
15. Who else do you think we should talk to? 

 
Tim Carter at Butler CUE. 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name    Laura Henderson     
Organizations  Indy Winter Farmer’s Market 
Title    Founder/Director     
Time with Organization  3 years 
Contact Info    laura@indywinterfarmersmarket.org 
Website   http://indywinterfarmersmarket.org/  
Interview Date  March 16, 2011  
Interviewed By  Christina M. McDougall   
 

1.  Can you share a brief history of your organization (mission, type of organization)? 
 

Since November 2008. Provide a place for growers, producers and consumers who want 
more access in cooler months. Vision is to improve quality of life for region, so we can 
meet a large portion of urban and suburban dwellers directly interacting with growers 
and producers during the winter months. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

I direct the one paid manager we have at the market. I figure out fundraising and fees, 
sell produce and generate income so both (GPI and IWFM) can happen. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

June-July is high school and college students. Goal area is the area around the farmer’s 
market, but in effect it is more regional. 

 
4. How easy do you perceive it is to access healthy food in your service area? 
 

Economics is the biggest impact followed by variety and proximity. The farmer’s market 
adds another piece. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? [Answered for both organizations 
here] 

 
Support, energize, many binding relationships. I see it as family, block, neighborhood 
and zone communities. There are many constraints though. What models work: An older 
community that can be reintegrated, an integrated approach to community, and 
something holistic works well here. 

 
6. What other organizations (public, private, nonprofit) do you work or partner with 

in the food community?  

http://indywinterfarmersmarket.org/


 

 
Vendors and community. Neighborhoods. Working on a huge partner right now hoping to 
come into fruition in April and establish some fundraising. I think we need better 
relationships to build and redistribute. 

 
7. How is your organization funded? What is your income breakdown?  
 

100% of income is generated from vendors and fees. 
 
8. What are some challenges your organization has faced?  
 

Work in budget of vendor fees. Vision to be more than a market to “How do we improve 
food access in the city?” 
 
Credibility. 

 
9. What are some successes that your organization has had?   
 

Sounding boards for one another. It’s important to work together. Partnerships are 
critical. 

 
10. How could you work with other organizations in the county to help improve food 

access? How do you envision the coordinated effort taking shape? 
 

A project that gives tangible product differential. To communicate a broader point of 
view of food. 

 
11. What role would you like your organization to have in future Marion County food 

initiatives?  
 

Unsure. Be available as a resource, share how projects work and share information. 
Train new farmer’s market workers, managers and vendors. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? [12-15 are all included 
in this IWFM interview] 

 
Dramatically in impactful ways. It depends on how much other leaders and organizations 
are interested. We have a city that’s not fed with healthy food access. We need a shift in 
thinking. 

 
13. Can you think of any publications that would be helpful? Does your organization 

have any data that might be useful? 
 

No. 
 



 

14. Is there anything else you would like to add? 
 

Are you interviewing anyone from Gleaners or Second Helpings? 
 
15. Who else do you think we should talk to? 

Concord CDC/South Circle Farms - Amy Matthews & Mark (?Flannery?) I'm not sure of 
his last name, but Mark is the CDC director and Amy is starting a for profit farm at the 
CDC offices in an innovative relationship with the CDC. Her email 
is, amescm@hotmail.com. 

Michael Kaufmann - Health & Hospital/Wishard Health 
Services, MKAUFMANN@hhcorp.org 

Aster Bekele - Felege Hiywot Center, aster.bekele@felegehiywot.org 

Andy Borst, aborst@iupui.edu, perspective of an individual, purchasing property and 
building a farm 

Stuary Lowry, Stuart.Lowry@indy.gov, or Don Colvin, don.colvin@indy.gov - Indy 
Parks, developing 1st Indy Parks Farm this year. 

Lisa Cole, IU Health, lcole3@iuhealth.org 

Annie Schmelzer, ISDA, aschmelzer@isda.in.gov - Does ISDA see a role in the 
development of urban farming or otherwise improving urban food access? 

Maria Figueroa, figueroa2012@comcast.net, Maria works with resettling refugees in 
Indy, and has been trying to help those who have agricultural background and wish to 
continue farming to gain land access. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3aamescm%40hotmail.com
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3aMKAUFMANN%40hhcorp.org
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3aaster.bekele%40felegehiywot.org
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3aaborst%40iupui.edu
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3aStuart.Lowry%40indy.gov
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3adon.colvin%40indy.gov
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3alcole3%40iuhealth.org
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3aaschmelzer%40isda.in.gov
https://www.exchange.iu.edu/owa/redir.aspx?C=85c57daade2748a086d19722c6c5d539&URL=mailto%3afigueroa2012%40comcast.net


 

Key Informant Questionnaire 
 

Name     Laura Henderson    
Organizations   Growing Places Indy 
Title     Founder/Director    
Time with Organization  1.5 years 
Contact Info     317-233-2434 , laura@growingplacesindy.org  
Website    www.growingplacesindy.org  
Interviewed By   Christina M. McDougall   
Interview Date   March 16, 2011  
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 

A domestic state nonprofit, not a federal 501c3. Cultivate food and urban agriculture in 
Indy. Formed around a small food garden and want to develop this visible public space. 
Thinking about agriculture outside of a typical perspective, and thinking about what it 
means in a food system at large. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

Vision. Direction. Goals. I ask myself who do I involve to make it happen? I’m not paid 
for GPI. I figure out the best programming to target the most energy. 
 
This tear we have a 10 week internship that I’m directing. Six interns to develop 
curriculum and learning. I have to raise money to hire them, but last year other 
organizations funded these people. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

Anyone who comes to a workshop. 
 
The challenge is in thinking AND getting it done. 
 
Food source depends on the proportion of healthy v. not healthy options, price points and 
calories. People will look at how many calories they can get for the cheapest price. 

 
4. How easy do you perceive it is to access healthy food in your service area? 
 

Healthy? Well, there’s no one definition. There are layers of what makes food healthy. 
It’s a question of food access at any one point in time. There’s no adequate access to 
produce. The best place downtown is Marsh. Other people are limited without vehicles. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? [See IWFM] 

mailto:laura@growingplacesindy.org
http://www.growingplacesindy.org/


 

 
 
 
 
6. What other organizations (public, private, nonprofit) do you work or partner with 

in the food community?  
 

KIBI for volunteer days. Slow Food Indy, CSL Starla at IUPUI. Matt Grocick at CLAS 
and Herron IUPUI. White River State Park for land, water and they even go out and 
spread leaves if we ask them. CUE interns. 

 
7. How is your organization funded? What is your income breakdown?  
 

Efroymson Family Fund. CICF. Indiana Humanities Council. Whole Foods. Jack 
Johnson Foundation. Indiana State Department of Agriculture which is the only state 
funds we can access without formalized structure. Largest income source is grants. We 
sell some produce and we make a little income off of selling t-shirts. 

 
8. What are some challenges your organization has faced?  
 

Getting people to think this way. Credibility here too. Improving the city. This makes 
partnerships tricky. People don’t trust, they are protective of their self-interest. IT’s even 
harder when one person tries to do a lot of different things. 

 
9. What are some successes that your organization has had?   
 

Internship program and that garden. If another organization would want to take it on, 
then I’m all go. The internship program has funding. I like not being part of an institution 
or board because I can move quickly and get things done. 

 
10. How could you work with other organizations in the county to help improve food 

access? How do you envision the coordinated effort taking shape? 
 

Doing what we’re doing. Share with city, planners, policy makers about the real issues 
around food and adversity. What happens on the ground isn’t in the planning. We need 
layering of info and effectiveness. I’m trying to figure this out every day. We’d like to do 
community outreach, an educational pilot and include work [employment piece] as a 
model. 

 
11. What role would you like your organization to have in future Marion County food 

initiatives?  
 

I don’t want to do it all. I want other people to take action. 
 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 



 

 
See above 

 
13. Can you think of any publications that would be helpful? Does your organization 

have any data that might be useful? 
 

See above. 
 
14. Is there anything else you would like to add? 
 

See above. 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 
Name    Tyler Henderson 
Organization Name  Slow Food Indy 
Title     President 
Time with Organization 3 Years 
Contact Info   317 652-5745 or tylerhenders@yahoo.com  
Website   http://slowfoodindy.com/   
Interview Date  March 22, 2011 
Conducted By  Kristen Trovillion 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
The local chapter of Slow Food Indy started approximately in 2004 by a group of people 
concerned about access to good, clean, and fair food.  Slow Food Indy gives context to 
the work that people in the food community already do.  Instead of being an active 
organization with a new mission, it provides a forum for collaboration and 
communication regarding slow food.  
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
I serve as a member of the 9-person board of Slow Food Indy.  Board terms are for three 
years with three seats available each year. I respond to requests for public education, 
advocacy, and outreach events.  I communicate with Slow Food Indy members about 
upcoming events, issues, and resources.   
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 
 
The organization serves the Indianapolis area.   
 

4. How easy do you perceive it is to access healthy food in your service area?  
 
I think it is actually quite easy, as long as people are willing to commit to shopping at 
farmer's markets every week. 
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  
 
The food community is a collection of many actors engaged in some sort of food activity – 
farmers, food artisans, consumers, advocates.  Much of this community is entrepreneurial 
or grassroots in its development and organization.   
 
Slow Food Indy is an organization that brings together farmers, food artisans, producers, 
advocates, and consumers around a central desire to increase access to good, clean, and 

http://slowfoodindy.com/


 

fair food.  The organization focuses on education and outreach with some advocacy on 
local food access issues.  
 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community? 
 
Slow Food Indy partners with Earth House for film screenings, local farms for tours and 
farm-to-table dinners, the Indianapolis Museum of Art (IMA), New Day Meadery, the 
Indy Winter Farmers’ Market (IWFM), Spirit & Place, Growing Places Indy, Big City 
Farms, Christian Theological Seminary, and local food artisans and retailers, such as 
Goose the Market. 
 

7. How is your organization funded? What is your income breakdown?  
 
Slow Food Indy is a membership-based organization and is funded through dues and a 
few fundraising events each year.  Members affiliate with the national parent 
organizations, Slow Food USA, and a portion of the membership dues are funneled to the 
local chapter based on membership.  The fundraising events serve primarily to fund a 
modest Farmer Emergency Fund to sustain a farmer for a short time in the event of an 
emergency.  

 
8. What are some challenges your organization has faced?  

 
One of the key challenges lies in maintaining and accommodating the interest people 
have in the concept of slow food.  Many people are interested and a few people want to 
volunteer or start their own urban farms.  How do we connect these individuals with the 
right organization and opportunities to convert their interest into action?  It would be 
ideal to have a clearinghouse for food, farms, and access issues that could connect 
organizations and interested people.  
 
It is difficult to for the current involved farmers to meet the consumer demand for their 
products.  The IWFM has many more customers and demand than is currently met.  We 
need to have more people start urban farms and gardens to meet this demand.  There 
needs to be some sort of funded internship or apprentice program to train new farmers 
(urban and rural) and connect them with opportunities.  
 

9. What are some successes that your organization has had?   
 
We're good at raising funds for farms and farmers in need. 
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort taking shape? 
 
First, organizations need to work in executing their mission well before connecting and 
collaborating with other organizations. It might make sense to be part of a consortium of 
advocacy organizations. 



 

 
11. What role would you like your organization to have in future Marion County food 

initiatives?  
 
Slow Food Indy may be part of an advocacy coalition.  It may become a 501(c)(3) 
organization.  Or, it may be replaced by another organization with a similar mission. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
Indianapolis has the potential to be a model for the Midwest food access.  Indianapolis 
could be known for urban farming and local food artisans.  This would require a 5-15 
year funding commitment, farmer training programs, and increased land access for 
urban farming. 
 

13. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
Nothing to add. 
 

14. Is there anything else you would like to add? 
 
Permitting is an issue that is not well understood by the entrepreneurial food community 
in Indianapolis.  Very few urban or suburban farmers understand the zoning regulations 
and permitting requirements that govern the land they tend.  
 

15. Who else do you think we should talk to? 
 
Amy Matthews (317-446-9448) – She is just starting South Central Farms with Concord 
CDC.  She is starting the farm for the CDC and then will be farming it.  
 
Kay Grimm & Sue Spicer – They run Basic Roots Community Foods CSA, which 
consolidates several farms into one CSA. 
 
Green Bean Delivery 
 
Linda Proffit – Global Peace Initiative 
 
Becky Hostetter – She runs Duo’s Food Truck (Slow Food Fast). 

 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 

Name     Angela Herrmann 
Organization Name  Indy Grows Gardens 
Title    Developer 
Contact Info   317-709-3440 
Website   www.indygrowsgardens.org 
Interview Date  March 30, 2011 
Conducted By   Kayla Wherry 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 

I came at it through community gardening. About 5 years ago, I did my thesis on how 
community gardening relates to food security in Indianapolis. I met a ton of people 
through working on that and eventually met up with some others to form the Indy 
Sustainable Food Alliance, it eventually went away just as people came and went but it is 
sort of revived in April’s group, the Indy Food, Farm, Family Coalition. The Indy Grows 
Gardens website itself came about because at the time I saw Purdue extension as being 
stretched thin, not enough people there as resources for those wanting to start community 
gardens so I put together the website as a resource. The website will now be merging 
with the Community Garden Resource Center of the Extension. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 

I started the website, and I am just sort of all over the place. I know a lot of the people 
involved with food in Indianapolis and I volunteer with a lot of these organizations. I just 
want to advocate a return to the garden and encourage gardening. There are a lot of 
people with health problems going to food pantries and canned food doesn’t work for 
them, it is too high salt.  

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 

N/A 
 

4. How easy do you perceive it is to access healthy food in your service area? 
 

It depends on where you are. Some farmer’s markets do take WIC vouchers, others do 
not. Some of them like the one of 28th Street are only in the summer. There are winter 
ones like the new one at Delaware and 15th street. At the farmer’s market the prices seem 
“high” to people but the reality is that at the grocery store they are artificially low, since 
they are highly subsidized. Public transportation definitely factors into it. Free wheeling 
community bikes has tried to help with this. 

 



 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community? 

 
The food community here is in growth mode. When I started my thesis, there was very 
little going on (around 2006). During times of economic downturn the interest in food 
security and food access increases. For some, there is the perception of competition. 
Everyone is doing something really different and I think there is a niche for everyone. It 
will become more solidified over time. I know a lot of the people involved from working 
on my thesis, and volunteering, just being around. I kind of see myself as the neutral 
person in the middle. I think Indy Grows Garden and the Community Garden Resource 
Center are where some of this partnership and collaboration could take place.  

 
6. What other organizations (public, private, nonprofit) do you work of partner with 

in the food community?  
 

The Extension- Community Garden Resource Center 
Volunteered with Aster Bekele (gardening with youth, African American and Ethiopian 
communities) 
Growing Places Indy 
Community garden in Rocky Ripple 
Chow Chow community garden 
Purdue Extension: Master Gardener Program 

 
7. How is your organization funded? What is your income breakdown? 

 
*Note: more about how she knows other organizations are funded 
Efroymson 
USDA 
Master Gardener Association (makes small grants available) 
Nature’s Crossroads (provides organic seeds from Bloomington) 
FedCo 
Clarian- IU Health 
Indy Parks: hiring farmer to manage 

 
8. What are some challenged your organization has faced? 

 
So new to this, it is hard for organizations not to feel like there is competition. We need to 
redefine the perception of what your yard can look like. There was one lady who was 
fighting with the City over her yard because they thought it was weeds but really if you 
looked closer it was native plants. There are also lots of soil contamination issues that 
have to be dealt with. Lead is a known entity but there are actually a lot of places in the 
city that use to have Laundromats on them and there is a chemical present know as 
perhclor that acts like radon. I am trying to figure out if there are plants that can grow 
there without absorbing that chemical. 
 

9. What are some successes your organization has had? 



 

 
The City administration has been friendly towards these ideas but like I said perceptions 
still may be a little off. There are also just so many people interested, there is much more 
happening in schools than there used to be. Now is a good time to learn: right now it is a 
luxury but in the future it might be a necessity. Peak oil, ½ of all known reserves has been 
used, what will we do in the future. There are problems with the GMO of seeds, climate 
instability will also be future problem, it is easier to manage a microsystem. So it is good 
that people are coming around to the ideas of community gardens because they may 
become necessity. 

 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
 

It is also dependent on what happens on a larger scale. If oil and energy no longer is a 
problem, people will be less interested. If the economy continues to not be good, then 
gardening may continue to be a hot topic like it was in the 1970s. It is all driven by the 
larger level. 

 
11. Can you think of any publication that would be helpful? Does your organization 

have any data that might be useful? 
 

Resources on the Indy Grows Gardens website 
Farm guide from April 

 
12. Is there anything else you would like to add? 

 
Used to work with the Disciples of Christ, at the end of every project we planted flowers. 
People liked it and things like pocket parks, all a part of beautification. Now there is 
much more with community gardens. KIB has a tree initiative, why can’t they be fruit 
trees such as paw paws or nuts. 
 
In order to have a healthier agro-ecology we need to get out of the pesticide mindset. We 
should take advantage of the climate we have, work with it, naturally have stronger 
plants, we won’t need pesticides. It is cheaper to compost, will have stronger plants. The 
City offers free compost for pick up at city landfill. 

 
13. Who else do you think we should talk to? 

 
Ginny Roberts 
Allen Archibald 
Linda Proffitt: brought Will Allen to town 
Urban Mountain Farms 
Arbor Day Foundation: has a map of climate change, Indiana has actually changed 
climate zones, warmer climates are shifting north 

 
 



 

Key Informant Questionnaire 
 

Name    Matthew Jose 
Organization Name  Big City Farms CSA 
Title    Owner/Farmer 
Time with organization 2 years 
Contact Info   matthew@bigcityfarmsindy.com 
Website   www.bigcityfarmsindy.com 
Interview Date  February 28, 2011 
Conducted By  Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
Matthew and Tyler Henderson started Big City Farms Indy in 2009 in an effort to meet 
growing demand for nutritious, tasty, locally-grown produce. BCF is a community-
supported agriculture organization, which offers shares (large and small) of products to 
members based on prices selected by the members. It grows vegetables for approximately 
70 households, 5-7 restaurants, and sales at farmers’ markets. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 
Matthew is the owner and full-time farmer. He grows and tends the farms, and manages 
the organization. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 
Located in the Cottage Home neighborhood on two acres of private land. BCF does not 
have formal geographic boundaries, rather it serves any members wanting to participate 
in the CSA. The farm is located on the near eastside although its membership or clients 
are not restricted to this area. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
Overall, it is not easy in some locations. BCF is an individual initiative, but the overall 
food infrastructure is lacking in most parts of Indianapolis. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
 

BCF offers an opportunity for locally-grown food based on a rate that is determined by 
the purchaser. Overall, this type of organization could serve the underserved community, 
but doesn’t do so necessarily at this time.  
 



 

Indy is lacking a centralization of farms. It could be useful to have a local food source in 
every neighborhood to promote community, culture, nutrition, and good health. 
 

6. What other organizations (public, private, nonprofit) do you work of partner with 
in the food community?  
 
BCF works with several restaurants to provide produce, as well as farmer’s markets, and 
individuals such as Tyler and Laura Henderson. 

 
7. How is your organization funded? What is your income breakdown? 

 
BCF earns income by selling shares of produce grown at the farm. The rates are 
suggested by the website (large share = $850 fair wage rate, small share = $500 fair 
wage rate). 

Per the website: “The Market Rate is set at an amount that will allow Big City Farms to 
operate and compete on price in the Indianapolis-area CSA market. The Fair Wage Rate 
is calculated against our time and expenses and reflects what we view to be a fair wage 
compensation for the time and work we put into Big City Farms. Our intention with the 
price range is not to guilt members into paying more, but to allow members to self-
identify their comfortable price point in relation to their weekly vegetable budget. 

8. What are some challenges your organization has faced? 
 
It is difficult for people to identify with something that is unfamiliar to them. Therefore, 
getting underserved people to farmers’ markets, CSAs, etc. is difficult because they 
cannot necessarily relate to the organization or people. 
 
BCF is not the most lucrative business in the world. Some of the supplies, tools, etc. are 
acquired by donation. Also, the fair wage rate versus the market rate tends to favor the 
latter because it is a lower amount. This does not necessarily cover the true cost of 
producing. 

 
9. What are some success your organization has had? 

 
Connecting with outlets to sell (restaurants, markets, etc.) and the continued success of 
the farm. 

 
10. How could you work with other organization in the county to help improve food 

access? How do you envision the coordinated effort? 
 

Continue to partner with organizations to share resources, information, and build the 
food infrastructure for the future. 
 

11. What role would you like your organization to have in future Marion County food 
initiatives? 



 

 
Similar to answer to question #10. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
Purdue Extension could facilitate the development of the food infrastructure—talk to 
Ginny Roberts. 
Urban gardening can be a supplemental income for individuals or organizations. 
It is important for farmers’ markets to accept vouches such as WIC, and be of sufficient 
value to incentivize people to use them at such markets. 
The ability to identify with something is critical, especially in regards to farmers’ 
markets, but also gardening and the overall food culture—it is important to build 
communities around the idea of healthy food. 
These ideas have to be mainstream—less foreign, more enjoyable, and part of the 
community. 
 
LISC can connect with neighborhood coordinators to connect resources in a very 
localized way. 
LISC can also conduct meetings as sounding boards for local communities—combine 
ideas then appoint a manager for the ongoing operation of an initiative. LISC, 
Efroymson, Glick, etc. could help fund these efforts. 
 
A funder’s summit with a well-defined list of organizations (what types of organizations) 
could connect capital with specific types of work. 
 
Neighborhood centralization of farms, and urban planning would also makes the best use 
of land, take a holistic approach, and address the food culture/community. 

 
 

13. Can you think of any publication that would be helpful? Does your organization 
have any data that might be useful? 
 
Not at this time. 

 
14. Is there anything else you would like to add? 

 
No. 
 

15. Who else do you think we should talk to? 
 
Laura Henderson, April Hammerand 

 
 
 
 



 

Key Informant Questionnaire 
 

Name     Greg Monzel 
Organization Name  Pogue’s Run Grocer 
Title    Manager 
Time with Organization 1 year 
Contact Info   greg@poguesrungrocer.org  
Website   www.poguesrungrocer.org 
Interview Date  March 22, 2011  
Conducted By  Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 

Marsh and Kroger that were located on the east side near 10th and Emerson closed and 
the neighborhood needed a new local grocer. 
Two main groups formed Pogue’s Run: A group of individuals interested in creating a 
healthy foods cooperative in Indianapolis, and another group interested in creating a 
food resource for the east side neighborhood. 
Kyle Hendricks and Julie Rhodes were the leaders of the first group, and Josh Bowling 
spearheaded the efforts of the second group. 
In late 2006, Pogue’s Run Grocer was developed as a community controlled grocer, 
selling healthy, natural, and local foods. 
LISC, as a part of the east side quality of life plan, helped Pogue’s Run get off the ground 
with a $45,000 grant and a $50,000 startup amount. 
The city’s 10th St. redevelopment corridor project on east 10th street helped lead to the 
establishment of Pogue’s Run at 10th and Rural St. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 
Education and experience in natural food store management, organic farming, 
agriculture, clinical herbalist, Whole Foods herbalist, work with CDCs on start up, and 
so on. 
Goals on agenda: Build partnership with Paramount School for Excellence. This will 
teach children how to grow food, may establish a source of local food to be sold at 
Pogue’s, increased food security, etc. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 
Pogue’s Run is currently frequented by individuals interested in natural foods, and not a 
lot of low income people from the surrounding neighborhood. 
There is a perception that the grocer is a rich, white store. 
There is an education gap such that people don’t know what many foods sold at Pogue’s 
Run are, why they cost so much, and how to prepare them. 

mailto:greg@poguesrungrocer.org
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Pogue’s could use better outreach and marketing to attract neighborhood people to the 
store, and also demonstrate that the food is affordable, nutritious, etc. 
 

4. How easy do you perceive it is to access healthy food in your service area? 
 
It is not easy. Marsh and Kroger left neighborhood, and not anything else close—at least 
within walking distance. 
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  

 
Pogue’s Run takes an educational and environmental approach to offer and promote 
natural, local foods, which keeps money close to the neighborhood in an environmentally 
efficient way. It also connects local growers and residents with a community grocer 
rather than a large chain store. 
 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community?  
 
LISC, as a part of the east side quality of life plan, helped Pogue’s Run get off the ground 
with a $45,000 grant and a $50,000 startup amount. 
 

7. How is your organization funded? What is your income breakdown? 
 
Did not discuss in detail. Pogue’s Run Grocer is a co-op, which is community supported, 
therefore it receives membership fees from those individuals who are members. Non-
members pay slightly higher prices.   

  
8. What are some challenges your organization has faced?  

 
Pogue’s Run is currently frequented by individuals interested in natural foods,  
and not a lot of low income people from the surrounding neighborhood. 
There is a perception that the grocer is a rich, white store. 
There is an education gap such that people don’t know what many foods sold at Pogue’s 
Run are, why they cost so much, and how to prepare them. 
Pogue’s could use better outreach and marketing to attract neighborhood people to the 
store, and also demonstrate that the food is affordable, nutritious, etc. 
 

9. What are some successes that your organization has had?   
 
Getting the co-op started and opened 

 
10. How could you work with other organizations in the county to help improve food 

access? How do you envision the coordinated effort taking shape? 
 



 

Get more people to grow their own food in Indianapolis, and eat more vegetables. 
Work with existing grocers to improve capacity, increase food production. 
Get more growers, build wholesale base of growers, for example co-op wholesalers to 
promote tool sharing, tractors, equipment sharing, etc.  
One of the key thresholds of starting a garden is the access to these resources. 
A key element from the city’s perspective would be to offer plots of land to potential 
farmers for periods of more than 5 years. This would encourage more investment and 
more time to garner a fruitful, profitable harvest. A 10-20 year period would incentivize 
farmers to install a water spigot and make more investments. 
Would also like to see increased production of perennials (fruits, bees, etc) 
Also need pest controls (gypsy moths)...Co-op gardeners could address these issues. 
 

11. What role would you like your organization to have in future Marion County food 
initiatives?  
 
See comments for Question 12. 
 

12. How do you envision the Indianapolis food community evolving over the next five 
years? What are the areas for opportunity in the community? 
 
Expand capacity of value-added products such as grains, nuts, etc. Instead of importing 
these from Italy, Canada, California, we could grow in Indiana. 
The issue with this is that its costs a lot (hundreds of thousands if not millions) to start a 
large scale farm for these types of foods. State policy could provide farm equipment offset 
grants to help encourage development of these farms. 
Ability to re-zone light industrial sites to agricultural use—make this a viable option for 
medium scale agriculture. Also consider the variance costs, so that farmers are not 
discouraged to pursue this. 
Self-employment tax is also a potential issue that could be addressed, which might 
encourage more farmers. 
LISC Metro edge demonstrated a leakage of $70 million out of the east side. 
A big problem with farm to school programs is the cost. School kitchens are not set up to 
handle fresh produce, but rather frozen, processed types of foods. 
An important key is the budget—more funding could help provide amenities necessary to 
handle fresh produce and help mitigate the risk associated with spoiled foods. Paramount 
School is currently applying for grants to get funding for this type of project. 
LISC should continue to be a leader to help facilitate new farms, co-ops, neighborhood 
growth, as well as help with funding. 
A food coalition in Indy should be about suppliers and producers, not so much about the 
consumers. Maybe create a board of consumers within the coalition. 
Parties within the coalition are sometimes lost because large groups/entities overpower 
their cause or mission. 
The nine county Indianapolis area could easily grow all the food the city needs 
Life Farms is an example of an integrated method for food access, security, etc. 



 

LISC should take a role in education of healthy food, offer an internship program to 
teach how to farm, micro-financing for various projects, finance and econ (small-
business) education for farmers. 
Create a map of Indy farms and regional farms. 
 

13. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
No. 
 

14. Is there anything else you would like to add? 
 
No. 
 

15. Who else do you think we should talk to? 
 
April Hammerand 
Molly Trueblood 
Tim Carter 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Key Informant Questionnaire 
 
Name    Jim Mulholland 
Organization Name  Southeast Neighborhood Development, Inc. (SEND) 
Title     Community Builder 
Time with Organization 2.5 years as Community Organizer; 10 years as a Board Member 
Contact Info   317 503-5852 or jim@sendcdc.org 
Website   http://sendcdc.org/ 
Interview Date  March 25, 2011 
Conducted By  Kristen Trovillion 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
SEND is a CDC that serves the Southeast Indy community. The mission and activities of 
SEND have primarily focused on housing. However, SEND has expanded its mission and 
services to encompass work in community organizing and economic development. 
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
Jim is a Community Organizer. 
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 

The SEND area is located on the near southeast side of Indianapolis, bordered by 
Washington Street on the north, Raymond Street on the south, Keystone, Pleasant Run 
and Sherman Drive on the east, and Madison Street on the west. 

There is only one grocery store, Bud’s Market, in the middle of the neighborhood. There 
are some grocery stores on the edge of the community, including SafeWay on 
Raymond/Shelby, O’Malia’s downtown, and a distant Kroger. A more convenient and 
common source are the Village Pantry convenience stores. Regardless of the type or 
location of these few grocery stores in the community, they all are known for being very 
expensive. Many people don’t have access to good transportation; they shop where it is 
closest, which is likely not the best quality cheapest option. 
 

4. How easy do you perceive it is to access healthy food in your service area?  
 
It is not easy for access healthy food in this area. For example, [I]Went to Bud’s market 
to get Baked Lays, but they didn’t carry them. Produce is very limited at most of the 
grocery stores in the area.  
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  



 

 
The food community is grassroots and growing locally.   
SEND is supportive of local efforts to develop a food co-op.  They have been involved 
throughout the planning phase and may help with building development. 
 
SEND is supportive of urban gardening initiatives and provides vacant lots to gardeners. 
The program is in the beginning stages and has only been in existence for about 3 years.  
There are many new people interested in participating this year and there is a study 
group looking at the issue in the neighborhood. 
 
SEND works with Southeast Community Services to promote their farmers’ market. 
 

6. What other organizations (public, private, nonprofit) do you work or partner with 
in the food community? 
 
Southeast Community Services (farmers’ market) 
Local Initiatives Support Corporation 
Indianapolis Neighborhood Resource Center (funding for urban gardens) 
Purdue Extension 
 

7. How is your organization funded? What is your income breakdown?  
 
SEND is funded primarily through federal, state, and foundational dollars with some 
development funds. 

 
8. What are some challenges your organization has faced?  

 
Sustainability is a challenge for programs as people tend to be very excited about 
planting a garden, but it is hard to maintaining these gardens. Also, many soils in the 
neighborhood are contaminated, which raises concerns over using those lots for gardens 
 
With the food co-op development, a key challenge has been how to make food affordable 
and also healthy. Their concern is that the co-op will only be accessible to the middle 
class in our neighborhood and not meet the needs of the low-income residents.  
 

9. What are some successes that your organization has had?   
 
The Farmers’ market is in its third year and is going well. The food co-op plans area 
success and have a strong cadre of residents working and moving the plan forward. 
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort taking shape? 
 
A new organization to coordinate all of the efforts surrounding food access is likely not 
necessary. Purdue Extension already has this standing, but may not want to take a more 



 

formal role. Much of the grassroots organizations and involved individuals do not 
necessarily want more formal organization.  The main need is for resources. 
 
 

11. What role would you like your organization to have in future Marion County food 
initiatives?  
 
SEND’s approach is to be responsive to the needs and wants of the community.  SEND is 
not necessarily taking the lead on specific initiatives, but could be supportive of actions 
and initiatives of other organizations. SEND does not have the staffing to take the lead on 
many food-related initiatives.  

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
I imagine more middle-class people will be aware of their food habits and decisions 
which is good, but doesn’t address the access of those in low-income neighborhoods.  
The success will lie with how well we can address the millions and millions of dollars for 
foods that are easy & convenient, but not healthy. 
 
In addition, you have to address other needs related to food access.  You can give people 
access to fresh produce, but if they don’t have anything more than a microwave or don’t 
have pots and pans, it won’t solve anything. One urban garden group is looking to start 
canning vegetables, but this can be expensive and still doesn’t completely solve the food 
accessibility issue.  
 

13. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
Nothing to add. 
 

14. Is there anything else you would like to add? 
 
Jim would like to receive a copy of the report. 
 

15. Who else do you think we should talk to? 
 
Angela Hog (317 440-0828 or anrader@gmail.com)- Urban gardening  
 
Jerry Keyes (317 796-4378 or kwangpzu@hotmail.com) – Food Co-op 
 
Greg Allen (317 697-7375 or gregallen37@sbcglobal.net) – Urban Garden study 
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Key Informant Questionnaire 

 
Name    Linda Proffitt      
Organization   Global Peace Initiatives 
Title    Executive Director, Founder    
Time with Organization 6 years 
Contact Info   317-319-4368, linda@globalpeaceinitiatives.net  
Website    http://www.globalpeaceinitiatives.net/ 
Interview Date  March 12, 2011 
Conducted By  Christina McDougall 
 

1. Can you share a brief history of your organization (mission, type of 
organization)? 

 
Nonprofit. 501c3. The purpose of GPI is farming food to feed the hungry. This is done 
by providing accessible land and then giving product away to those who most need it. 
I come from a social work perspective using food as the service to help the 
disadvantaged. The organization exists to create a food system that helps them create 
their own food initiatives. 
 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 

 
I put seed in the ground and identify locations that are familiar to people in the stated 
community. Examples are community centers, churches and food pantries. I organize 
volunteers having more than 1,000 individual people volunteer in 2010. 
 

3. What are the geographic boundaries of the area your organization serves? In 
your area/ neighborhood, what do you see as being the primary food source for 
residents? 

 
Indianapolis and Carmel. At St. Peter’s United Church of Christ [in Carmel] Beth 
Meyerson maintains three rows each 3’x25’ 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
It’s not easy to get fresh food or inexpensive food or fresh and inexpensive food 
especially for the homeless or those living in poverty. Buying directly from 
warehouses and wholesalers it the least expensive option for large families. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community?  
 

There’s not a lot of trust between people. Some people steal other people’s ideas 
instead of working together. I don’t like that. That’s not peaceful. It’s about food. A 
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40 pound bag of rice from a wholesaler can stretch a family of four for a month. It’s 
cheaper than vegetables. 
 
Global Peace Initiatives provides social justice to those living in poverty without 
food. This leads to social entrepreneurialism. We grow good food that is good for the 
community. We have a collaborative relationship with community members in profit 
sharing. At Manual high School the STAR Academy for Agriculture and 
Environmental Sciences yields 1/3 of profits from produce sales to their program, 1/3 
for an academy scholarship and 1/3 to Global Peace Initiatives. At Light of the World 
Christian Church—the largest black church in Indy—1/3 goes to the church, 1/3 is 
dedicated to missions and 1/3 goes to Global Peace Initiatives. I like the balance of 
education, faith and social justice. 

 
6. What other organizations (public, private, nonprofit) do you work or partner 

with in the food community?  
 

Greg Monzel is going to exchange his compost for Global Peace greens. 
Talking with Matt Jose about land and food growth opportunities. 
I want to work with Tim Carter at CUE. 
We work with Food Farm and Family Coalition, Laura Henderson and Sue Spicer as 
well as Martin University. 
We have relationships with Concord CDC and Amy as well as Hellen Lands at 
Crooked Creek Community Council and the Crooked Creek Senior Community. One 
of the best ways to change a community is through older people. They can teach us a 
lot. We’re exploring building beds with Big Car at Firestone. 
We work with Fields of Green who provides labor and plows. 

 
7. How is your organization funded? What is your income breakdown?  

 
Efroymson Family Fund, volunteers, operating expenses, major gifts from the 
Herbert Simon Family Fund, and board members. Individual donations are able to 
match Efroymson Fund. Contributions are from people everywhere all over the 
country. 

 
8. What are some challenges your organization has faced?  

 
At full farmer’s markets producers have excess that doesn’t sell. Why not give this to 
consumers? There’s competition. Lisa Cole at Clarian specifically wrote the 
language of a $150,000 grant to exclude Global Peace. The grant went to Indy Parks 
and the community gardens with KIBI contracting out to Global Peace students to do 
much of the planting. There’s an angry assault. It depends on who sits at the table for 
neighborhood stabilization. There’s little accountability of CDCs. Marion County 
Purdue Extension, 4-H and FAA gave KIBI $50,000 and KIBI asked STAR kids to 
volunteer to build raised beds.  

 
9. What are some successes that your organization has had?   



 

 
Received a $46,000 Commercial Agriculture 5 month training grant. Training takes 
place in Milwaukee and Global Peace will then be certified as a training center. 
There is the formation of an advocacy coalition that lobbies at the state and national 
level. PCARET and the Purdue Extension. There’s a difference between build and 
sustain. FFA a premier agriculture mechanism and it’s headquartered right here in 
Indianapolis. They increase the capabilities of and leadership aspect of education. 
I’m currently negotiating space for a distribution site to the public. We would manage 
it. Producers would bring product, we’d establish an agreed upon profit mechanism 
in thirds. They can go back to the farm and produce. The remaining food at week’s 
end would be given away. Someplace between I-65, Southport Road and Madison 
Avenue. 

 
10. How could you work with other organizations in the county to help improve food 

access? How do you envision the coordinated effort taking shape? 
 

Fiscal agent or advocacy and lobbyist. Want to set something more sustainable. I 
envision at Light of the World that congregants would bring in compost or refuse, 
then take home greens. I see a microbusiness at Manual High School specific to the 
school that produces for local restaurants. The kids would market, drop off product, 
they’d run the business. I see Julie Land not having just a farmer’s market at Jubilee 
Bowl, but have it be an event with food as one piece. Have it be a place where you 
can get everything you need but locally produced. 

 
11. What role would you like your organization to have in future Marion County 

food initiatives?  
 

Advocacy, fiscal agent, local food growers. Peace Gardens will continues and 
diversify into Peaceful Foods that would produce products sold under the phrase 
“Good Food That’s Good for the Community.” With a profit share sold in their 
market place. I want to have gardens with expanded space. More gardens grow more 
food to feed the hungry. I want to talk more about hunger. 

 
12. How do you envision the Indianapolis food community evolving over the next 

five years? What are the areas for opportunity in the community? 
 

Agribusiness v. agriculturalistsraise people here who have a conscience and an 
understanding of organic to then impact agribusiness. It’s a cycle. 

 
13. Can you think of any publications/resources that would be helpful? Does your 

organization have any data that might be useful?  
 

There’s a 60 minutes episode on food; it states that 14.3% of people in the United 
States live in poverty and 1 in 6 people go to bed hungry. This is something you 
should watch. Workshop Growing Power with Will Allen. On diversity and social 
justice. Social economics. 



 

 
14. Is there anything else you would like to add? 

 
In times like these it’s about honesty and courage. 

 
15. Who else do you think we should talk to? 

 
Jeremy Efrymson, his fund is about arts, disadvantaged, and environment all through 
Jewish population and/or education.  
Will Allen Growing Power.  
Surachate Pimich (Thai) IUPUI Garden (they’re giving produce to Global Peace).  
Ginny Roberts ½ PU Extension, ½ KIBI, Citizens Multi-service Center.  
Neehema Jackson, CDC NESCO.  
Ag Magnet at IPS, Emma Donnan.  
Travis Studman at Manual High School.  
Kay Grim, grandmother of local garden Indy movement who drives with a purpose. 

 
16. Additional Information 

 
Linda is also on the board for Purdue Extension. She considers herself an 
“accidental farmer”. Her stipend from Global Peace Initiatives is $1,000/month. 
June 20th is Green Night with the Indiana Fever. 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
Key Informant Questionnaire 

 
Name     Ginny Roberts 
Organization Name  Keep Indianapolis Beautiful, Inc. (KIBI) 
Title    Director of Urban Gardens 
Time with Organization 4 years 
Contact Info   groberts@kibi.org 
Website   www.kibi.org 
Interview Date  February 28, 2011 
Conducted By  Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 

Information from KIBI website: 

“Founded in 1976 as Indianapolis Clean City, Keep Indianapolis Beautiful changed its 
name in 1997, to better reflect its efforts in the community. Keep Indianapolis Beautiful is 
a 501c(3), private, not-for-profit organization, and an award-winning affiliate of Keep 
America Beautiful, Inc. (KAB), the national organization dedicated to preserving the 
natural beauty and environment in American communities. Keep Indianapolis Beautiful, 
Inc. sees a vibrant city, with every neighborhood landscape thriving and well, and its 
people empowered, mobilized, and devoted toward that vision. The result: a city defined 
by strong neighborhoods; inspired places; and a clean, flourishing environment.” 

2. What is your role in the organization? What are your specific duties and 
responsibilities? 
 
Ginny’s role is to help individuals get off the ground with urban garden, and assist those 
individuals over the course of the first 1-2 years of the garden. This is sometimes done 
just with a phone call, or it may involve a meeting at a particular site for a garden. If 
issues arise, Ginny is the point of contact. She provides verbal help to these gardeners 
over the first couple years of the garden. 
 

3. What are the geographic boundaries of the area your organization serves? In your 
area/ neighborhood, what do you see as being the primary food source for residents? 
 
The geographical boundary is Marion County, Indiana. 
 

4. How easy do you perceive it is to access healthy food in your service area?  
 
Not easy in many food desert areas. 
 

5. How would you define the food community in Indianapolis? How is your 
organization involved in that food community?  
 

http://www.kibi.org/
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KIB is sometimes an intermediary, leader, or supporter of different projects. 
 
6. What other organizations (public, private, nonprofit) do you work or partner with 

in the food community?  
 
KIB partners with many groups, but the primary groups as of now are the City of 
Indianapolis, IPS school system, IU Health/Clarian, State of Indiana Landscape 
Association, and Eli Lilly. 
The City offers in kind services including land for gardens, hauling services around town, 
provides water at some locations. 
IPS (10 IPS schools have gardens) provides daily resources, labor on the gardens from 
the school children, STAR program at Manual H.S. kids are mentoring younger kids at 
other IPS schools. 
IU Health has the Riley School Garden Project and is starting Food to Go (mobile food 
market) 
State Landscape Assoc. provides free landscape plans for urban gardens 
 

7. How is your organization funded? What is your income breakdown?  
 
KIB is funded by donors, members, and a contract with the City of Indianapolis. 
 

8. What are some challenges your organization has faced?  
 
Biggest Issues: Mayor wants 2,000 gardens, and there is plenty of land, but not enough 
people to actually tend or manage the garden. Lacking interested people and volunteer 
labor. The need is to educate people, connect them with a resource such as IFFFC or 
LISC to learn how to start a garden, how to make is sustainable (long lifespan of a 
garden in a community). Sustainability and self-sufficiency of a community garden 
program is key. 
Also, welfare options for urban gardens and farmers markets—WIC is only $18 per 
month for fresh fruits and veggies from farmers market.  
 

9. What are some successes that your organization has had?   
 
Didn’t address this question specifically. 
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort taking shape? 
 
Potential connection between IPS gardens and the IU Health mobile food market –
vegetables grown at IPS schools could be sold to IU to be sold in the mobile market. 
Urban gardens and farmers markets could potentially be on same property…think 
Waterman’s or apple orchard where food grown is also sold on site in a store. 
 

11. What role would you like your organization to have in future Marion County food 
initiatives?  



 

See answer to Question 12. 
 

12. How do you envision the Indianapolis food community evolving over the next five 
years? What are the areas for opportunity in the community? 
 
Urban gardens and farmers markets are not currently viable solutions for alleviating 
food access problems in food desert areas. This is because people don’t know about 
gardens, what good nutrition is, where to go, how to garden, how to start a garden. This 
is changing though. 
(IDEA: do a survey at a farmers market or a few of them. Get an idea of who goes to 
them, how often, etc. With this data, show the lack of certain demographics and develop 
strategies to best serve those groups—i.e. with informational pamphlets, etc. in 
barbershops, etc. 
 
The key to utilizing urban gardens and farmers markets as a food resource (solution) is 
to education the people in the neighborhoods—this means having information at local 
churches, beauty/barbershops, and schools. This will educate people on local sources 
including gardens and farmers markets. This will also encourage people to grow their 
own garden and learn how to provide a food resource in their own community.  
 

13. Can you think of any publications that would be helpful? Does your organization 
have any data that might be useful? 
 
Not at this time 
 

14. Is there anything else you would like to add? 
 
LISC could use current communications strategies with CDCs and neighborhoods to 
provide a pamphlet or some type of information for people at these strategic locations 
 

15. Who else do you think we should talk to? 
 

Tim Carter 
Molly Trueblood 

 
 
 

 
 
 
 
 
 
 
 
 



 

 
 

Key Informant Questionnaire 
 

Name     Lincoln Saunders 
Organization Name  Indianapolis Office of Sustainability 
Title    Fellow 
Time with Organization 1 year 
Contact Info   jsaunder@indy.gov 
Website   www.sustainindy.org 
Interview Date  March 7, 2011 
Conducted By  Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
The Office of Sustainability (OoS) was created by Mayor Greg Ballard in 2008. The 
office works closely with the Department of Public Works, Metropolitan Development, 
Mayor’s Office and Engineering. 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 
Lincoln’s role focuses primarily on the Indy food system and development of urban 
gardens through the city’s urban garden program. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 
The OoS serves the consolidated Indianapolis-Marion County area. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
The OoS does not have a specific area of service other than the broad City-County. 
Overall, there are areas with many food source options and where people have personal 
transportation. But there are many other areas too in food deserts where people have 
very poor access. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
 
The OoS provides information on urban gardening, contacts to Indy resources and 
organization, and composting information. The City is able to help offer land through the 
Land Bank for development of urban gardens. Also, in some cases the City is able to help 
with issues related to land use, permitting, variances, and so on to help facilitate 
development. 

 



 

6. What other organizations (public, private, nonprofit) do you work of partner with 
in the food community?  
 
The Office works with Keep Indianapolis Beautiful, Brownfields Redevelopment, and 
individual garden applicants. 

 
7. How is your organization funded? What is your income breakdown? 

 
OoS is basically a subsidiary of the DPW. Funding is limited at best, but the Office is 
able to leverage resources, grant funding, etc. and work in partnership with other 
programs to operate. 
 

8. What are some challenges your organization has faced? 
 
It is difficult to attract people to farm the available land—this is due to personal time 
constraints, policy limitation including lease times and water access, and disinterest in 
farming. 

 
9. What are some success your organization has had? 

 
Development of urban garden program, ease of permitting/leasing process, increased 
awareness in the benefits of urban farming. 

 
10. How could you work with other organizations in the county to help improve food 

access? How do you envision the coordinated effort? 
 
Continue to facilitate development and re-use of land for urban gardens and help farmers 
with technical/legal issues. Continue to connect interested individuals with other 
organizations such as KIBI or Purdue Extension for resources. 

 
11. What role would you like your organization to have in future Marion County food 

initiatives? 
 
Develop a comprehensive plan for food initiatives; continue research on the current 
environment. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
I think that there are two trends that will define the growth of the Indianapolis Food 
community over the next five years. First, the exponential growth of urban gardens and 
community project around gardens will lead to vast number of Indianapolis residents and 
families becoming involved in the food community that might otherwise have never been 
able or interested in joining these types of projects. Leaders in the urban gardening 
community will do much to bring fresh faces into the mix and provide opportunities that 
might never have presented themselves otherwise. The Indy Urban Garden Program is 



 

just one example of new ways for folks to get involved and reconnect with where their 
food comes from.   
 
Second, I am also encouraged by the nascent efforts to coordinate and connect the many 
various efforts going on in the Indianapolis food community. When we first brought 
together urban gardeners and farmers’ market managers in the fall of ’09, many had 
heard of or were aware of one another but had never met. Now it seems that they have 
begun to form a community among themselves, and I believe that by working together, 
rather than independently, their potential for growth will only improve.  
 

13. Can you think of any publication that would be helpful? Does your organization 
have any data that might be useful? 
 
A publicly accessible website or publication that provides as much information as 
possible about the many various food related projects in Indianapolis would, I think, be 
incredibly useful. Right now, no single clearinghouse exists with information about the 
various ways Indy residents can get involved or benefit from food projects exists.  
 

 
14. Is there anything else you would like to add? 

 
Leadership. The Indy Food Community is comprised of many people involved in an array 
of worthwhile projects. These leaders are often strapped for time and finances and have 
only a limited capacity to take on the additional burden of considering the Indianapolis 
food community as a whole. Somehow, there has be a system or organization in place 
with the capacity to consider the big picture and provide leadership on a city-wide basis.   

 
15. Who else do you think we should talk to? 
 

People who benefit, or stand to benefit, from these projects. Food insecure families, 
economically depressed neighborhoods etc. Often the obstacles to a healthy diet are 
more than access, but often attitudinal. Understanding why things are as they are could 
help provide insight into how they can best be addressed.  

 
 
 

 
 
 
 
 
 
 
 
 

 



 

Key Informant Questionnaire 
 

Name     Sarah Wiehe 
Organization Name  Indy Tilth 
Title    Director 
Time with Organization 5 years 
Contact Info   swiehe@gmail.com 
Website   www.indytilth.org 
Interview Date  March 7, 2011 
Conducted By  Tony Elliot 
 

1. Can you share a brief history of your organization (mission, type of organization)? 
 
Indy Tilth is a grassroots organization focused on gardening and urban sustainability. 
The website states, “Together we will grow and foster a strong community of urban 
farmers while promoting a healthier environment in Indianapolis.” 

 
2. What is your role in the organization? What are your specific duties and 

responsibilities? 
 
Sarah is a Near Westside CDC volunteer and MD at Indiana University Health. She 
operates an urban garden in conjunction with Keep Indianapolis Beautiful (KIB) at 34th 
and Broadway in Indianapolis. 

 
3. What are the geographic boundaries of the area your organization serves? In your 

area/ neighborhood, what do you see as being the primary food source for residents? 
 
Indy Tilth does not have boundaries, but aims to address food issues all over 
Indianapolis. 

 
4. How easy do you perceive it is to access healthy food in your service area? 

 
There are clearly underserved areas across Indianapolis. The key is to create food 
cultures and build community around food and cooking to address these issues. 

 
5. How would you define the food community in Indianapolis? How is your 

organization involved in that food community? 
 
There is so much fast food that it’s possible that the current and future generations will 
have no idea where food comes from. Indy Tilth believes that the critical element in the 
food community is education of nutritious food and how it is grown and prepared. 

 
6. What other organizations (public, private, nonprofit) do you work of partner with 

in the food community?  
 



 

Keep Indianapolis Beautiful, and others. The Indy Tilth website has a variety of contact 
information for other organizations involved in the food system. 

 
7. How is your organization funded? What is your income breakdown? 

 
We did not discuss this. 
 

8. What are some challenges your organization has faced? 
 
Education on nutrition is lacking, and convincing people that growing food is not dirty or 
gross can be challenging. Educating people on healthy foods, cooking, farming, food 
security, and the environment are some of the biggest issues. 

 
9. What are some success your organization has had? 

 
Working with other organizations such as KIB on community gardens. 

 
 

10. How could you work with other organizations in the county to help improve food 
access? How do you envision the coordinated effort? 
 
Continue to connect organizations and build the farming community. Working with the 
City is important to ensure policies encourage urban farming and good nutrition, instead 
of discouraging it. This includes addressing water access on potential urban garden sites, 
waste pickup, taxing low nutrition foods, etc. 

 
 

11. What role would you like your organization to have in future Marion County food 
initiatives? 
 
Being an advocate on food security, healthy food, and education. 

 
12. How do you envision the Indianapolis food community evolving over the next five 

years? What are the areas for opportunity in the community? 
 
Food contributes to economic and social aspects of the community. Organizations should 
work together to ensure positive outcomes and build a communities around a culture of 
food. The City or LISC could develop a “How to” document on policy issues related to 
gardening, composting, gardening structure, procedures, water access, chickens, bees, 
etc. 

 
13. Can you think of any publication that would be helpful? Does your organization 

have any data that might be useful? 
 
Not at this time. 

 



 

14. Is there anything else you would like to add? 
 
No. 

 
15. Who else do you think we should talk to? 

 
Lisa Cole 
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Figure 1Market Convenience Survey
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Table 1. Travel Method to Market 
 How did you get to the grocery/market today?  

Total Frequencies and Percentages by Transportation Mode 
 Frequency Percent Valid Percent Cumulative Percent 

Valid Walked 41 14.1 14.1 14.1 

Biked/Cycled 4 1.4 1.4 15.5 

Drove 244 83.8 83.8 99.3 

Dropped Off/Brought 2 .7 .7 100.0 

Total 291 100.0 100.0  

 
 

Graph 1. Travel Method to Market 
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Table 2. Transportation Method by Location 
 

 
Location of store 

Total 

Farmers’ 

Market Co-op 

Local 

Chain 

National 

Chain 

How did you get to the 

grocery/market today? 

Walked Count 8 4 13 16 41 

% of Total 2.7% 1.4% 4.5% 5.5% 14.1% 

Biked/Cycled Count 1 2 1 0 4 

% of Total .3% .7% .3% .0% 1.4% 

Drove Count 82 51 38 73 244 

% of Total 28.2% 17.5% 13.1% 25.1% 83.8% 

Dropped 

Off/Brought 

Count 1 0 0 1 2 

% of Total .3% .0% .0% .3% .7% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
 

 
Table 2a. Statistical Significance of Transportation Method by Market Type 

Symmetric Measures 
 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.129 .056 -2.215 .028c 

Ordinal by Ordinal Spearman Correlation -.115 .056 -1.974 .049c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 2. Transportation Method by Location 

 
 

 
Table 3. Time Spent Traveling to Market 

Time Traveled to Market by Increment and Market Type 

 
Location of store 

Total 

Farmers’ 

Market Co-op Local Chain National Chain 

Incremental < 10 minutes Count 27 33 33 73 166 

% of Total 9.3% 11.3% 11.3% 25.1% 57.0% 

10-19 minutes Count 41 20 12 13 86 

% of Total 14.1% 6.9% 4.1% 4.5% 29.6% 

20-29 minutes Count 20 2 4 2 28 

% of Total 6.9% .7% 1.4% .7% 9.6% 

30-39 minutes Count 3 1 3 2 9 

% of Total 1.0% .3% 1.0% .7% 3.1% 

40-49 minutes Count 0 1 0 0 1 

% of Total .0% .3% .0% .0% .3% 

>/= 60 minutes Count 1 0 0 0 1 

% of Total .3% .0% .0% .0% .3% 

Total Count 92 57 52 90 291 
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Time Traveled to Market by Increment and Market Type 

 
Location of store 

Total 

Farmers’ 

Market Co-op Local Chain National Chain 

Incremental < 10 minutes Count 27 33 33 73 166 

% of Total 9.3% 11.3% 11.3% 25.1% 57.0% 

10-19 minutes Count 41 20 12 13 86 

% of Total 14.1% 6.9% 4.1% 4.5% 29.6% 

20-29 minutes Count 20 2 4 2 28 

% of Total 6.9% .7% 1.4% .7% 9.6% 

30-39 minutes Count 3 1 3 2 9 

% of Total 1.0% .3% 1.0% .7% 3.1% 

40-49 minutes Count 0 1 0 0 1 

% of Total .0% .3% .0% .0% .3% 

>/= 60 minutes Count 1 0 0 0 1 

% of Total .3% .0% .0% .0% .3% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
 
Table 3a. Statistical Significance of Market Type & Time Traveled 

Symmetric Measures 
 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.345 .049 -6.247 .000c 

Ordinal by Ordinal Spearman Correlation -.408 .051 -7.597 .000c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
 

 
Chart 3. Time Spent Traveling to Market 
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Table 4. Home Zip Code Count by Market Type 

*denotes home zip code of survey site 
Location of store 

Farmers’ Market Cooperative Local Fam Chain National Chain 
Count Count Count Count 

What is your home zip code? 0 0 0 1 0 
46022 0 0 0 1 
46032 2 0 0 0 
46033 1 0 0 0 
46107 1 0 0 0 
46112 1 0 0 0 
46143 1 0 0 0 
46147 0 0 0 1 
46168 1 0 0 0 
46201 4 *25 0 2 
46202 16 7 1 3 
46203 6 3 0 0 
46204 *1 0 0 1 
46205 7 3 *33 1 
46206 1 0 0 0 
46208 4 1 6 1 
46210 0 0 2 0 
46214 0 1 0 0 
46216 0 0 1 0 
46217 1 0 0 0 
46218 2 0 1 0 
46219 3 8 0 1 
46220 12 4 1 0 
46221 0 0 0 1 
46222 3 0 1 *75 
46224 2 0 0 0 
46226 1 1 0 1 
46227 3 0 0 0 
46228 1 1 0 0 
46229 1 1 1 0 
46234 1 0 0 0 
46236 2 1 0 0 
46237 1 1 0 0 
46239 1 0 0 0 
46240 5 0 0 0 
46241 1 0 0 0 
46254 0 0 2 0 
46256 0 0 0 1 
46260 1 0 0 0 
46268 0 0 1 0 
46278 1 0 0 0 
46982 1 0 0 0 
47401 1 0 0 0 
47906 1 0 0 0 
48221 0 0 1 0 
55418 0 0 0 1 
98115 1 0 0 0 
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Chart 4. Home Zip Code Breakdown for Sample Population 

 

Chart 4a. Regionalism of Shoppers by Market Type 
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Table 4a. Shoppers Zip Code & Market Type 

Local/Regional Market * Location of store Crosstabulation 
 Location of store  

Total Farmers’ 

Market 

Co-op Local 

Chain 

National 

Chain 

Local/Regional 

Market 

.00 Count 0 0 1 0 1 

% of 

Total 

.0% .0% .3% .0% .3% 

Within Marion 

County 

Count 81 57 50 87 275 

% of 

Total 

27.8% 19.6% 17.2% 29.9% 94.5% 

Surrounding 

Marion County 

Count 7 0 0 2 9 

% of 

Total 

2.4% .0% .0% .7% 3.1% 

Central Indiana Count 3 0 0 0 3 

% of 

Total 

1.0% .0% .0% .0% 1.0% 

Out of State Count 1 0 1 1 3 

% of 

Total 

.3% .0% .3% .3% 1.0% 

Total Count 92 57 52 90 291 

% of 

Total 

31.6% 19.6% 17.9% 30.9% 100.0% 

 
 

Table 4b. Statistical Significance of Zip Code & Market Type 
Symmetric Measures 

 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.105 .064 -1.794 .074c 

Ordinal by Ordinal Spearman Correlation -.146 .060 -2.511 .013c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Table 5. Principal Purpose of Market Visits by Location by Count 
What was the principal purpose of your grocery visit? 

 

*denotes plurality of responses/location 

Location of store 

Total 

 

Farmers’ 

Market 

Co-

op 

 

Local 

Chain 

National 

Chain 

What was the principal purpose of 

your grocery visit? 

Weekly/Regular *21 *14 3 *26 64 

Food Staples/Essentials 2 12 *38 *50 102 

Paper Staples/Essentials 0 0 6 8 14 

Cigarettes/Alcohol/Lottery 0 0 0 1 1 

Specialty/Party Items 0 4 0 1 5 

Supplemental/Hard to find 

items 

1 3 0 0 4 

Browse/Check it out 13 4 0 0 17 

Buy local/Support 

neighborhood 

8 1 0 0 9 

Eat breakfast/lunch 11 3 0 0 14 

Buy produce 14 4 0 0 18 

Baked goods 2 0 0 0 2 

Social reasons 6 0 0 0 6 

Buy organic/natural 5 2 0 0 7 

Dry/bulk goods 4 3 0 0 7 

Agritourism 1 0 0 0 1 

Deli/Meat/Hot foods 1 1 2 0 4 

Work/Internship 1 1 0 0 2 

Dietary Restriction 1 1 0 0 2 

Dog/Cat food 1 1 0 0 2 

Drive/Ride by 0 2 1 1 4 

Other/information 0 1 2 3 6 

Total 92 57 52 90 291 
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Chart 5. Principal Purpose of Market Visits by Location Bar Graph 

 
 
 
Table 5a. Statistical Significance of Purpose by Market Type 

Symmetric Measures 
 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.438 .055 -8.287 .000c 

Ordinal by Ordinal Spearman Correlation -.392 .058 -7.243 .000c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 

 
 
 
 
 



Appendix L: Convenience Survey Results 
 

 

 

Table 6. Fresh Fruit Purchased During Market Visit 
Crosstab 

 Location of store  

Total Farmers’ 

Market Co-op Local Chain National Chain 

Did you purchase fresh fruit today? no Count 74 31 46 73 224 

% of Total 25.4% 10.7% 15.8% 25.1% 77.0% 

yes Count 18 26 6 17 67 

% of Total 6.2% 8.9% 2.1% 5.8% 23.0% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
 
 
Table 6a. Statistical Significance of Fresh Fruit Purchases 

Symmetric Measures 
 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.068 .055 -1.162 .246c 

Ordinal by Ordinal Spearman Correlation -.056 .056 -.955 .340c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 6. Fresh Fruit Purchases by Market Type

 
 
 
 
Table 7. Fresh Vegetables Purchased by Market Type 

Crosstab 
 Location of store  

Total Farmers’ 

Market 

Co-op Local 

Chain 

National 

Chain 

Did you purchase fresh 

vegetables today? 

no Count 24 24 37 61 146 

% of Total 8.2% 8.2% 12.7% 21.0% 50.2% 

yes Count 68 33 15 29 145 

% of Total 23.4% 11.3% 5.2% 10.0% 49.8% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
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Table 7a. Statistical Significance of Fresh Vegetables Purchased by Market Type 
Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.363 .054 -6.630 .000c 

Ordinal by Ordinal Spearman Correlation -.360 .054 -6.561 .000c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
 
 

Chart 7. Fresh Vegetable Purchases by Market Type 
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Table 8. Fresh Meat Purchased by Market Type 
Crosstab 

 Location of store  

Total Farmers’ 

Market Co-op 

Local 

Chain 

National 

Chain 

Did you purchase fresh 

meat today? 

no Count 62 47 32 53 194 

% of Total 21.3% 16.2% 11.0% 18.2% 66.7% 

yes Count 30 10 20 37 97 

% of Total 10.3% 3.4% 6.9% 12.7% 33.3% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
 

 
Table 8a. Statistical Significance of Fresh Meat Purchases by Market Type 

Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .103 .060 1.763 .079c 

Ordinal by Ordinal Spearman Correlation .097 .060 1.654 .099c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 8. Fresh Meat Purchases by Market Type 

 
 

 
Table 9. Fresh Dairy Purchased by Market Type 

Crosstab 
 Location of store  

Total Farmers’ 

Market 

Co-op Local 

Chain 

National 

Chain 

Did you purchase 

fresh dairy today? 

no Count 57 31 41 52 181 

% of Total 19.6% 10.7% 14.1% 17.9% 62.2% 

yes Count 35 26 11 38 110 

% of Total 12.0% 8.9% 3.8% 13.1% 37.8% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
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Table 9a. Statistical Significance of Fresh Dairy Purchased by Market Type 
Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.005 .059 -.091 .928c 

Ordinal by Ordinal Spearman Correlation .001 .059 .016 .987c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 

 
 

Chart 9. Fresh Dairy Purchases by Market Type 
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Table 10. Purchase of Fresh Bread by Market Type 
Crosstab 

 Location of store  

Total Farmers’ 

Market 

Co-op Local 

Chain 

National 

Chain 

Did you purchase 

fresh bread 

today? 

no Count 43 38 40 48 169 

% of Total 14.8% 13.1% 13.7% 16.5% 58.1% 

yes Count 49 19 12 42 122 

% of Total 16.8% 6.5% 4.1% 14.4% 41.9% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 

 
 
Table 10a. Statistically Significance of Fresh Bread Purchases by Market Type 

Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R -.066 .060 -1.133 .258c 

Ordinal by Ordinal Spearman Correlation -.067 .061 -1.139 .256c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 10. Fresh Bread Purchased by Market Type 

 
 

 
Table 11. Frozen Vegetable Purchases by Market Type 

Crosstab 
 Location of store  

Total Farmers’ 

Market 

Co-op Local 

Chain 

National 

Chain 

Did you purchase 

frozen 

vegetables 

today? 

no Count 92 56 51 82 281 

% of Total 31.6% 19.2% 17.5% 28.2% 96.6% 

yes Count 0 1 1 8 10 

% of Total .0% .3% .3% 2.7% 3.4% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
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Table 11a. Statistical Significance of Frozen Vegetable Purchases by Market Type 
Symmetric Measures 

 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .188 .042 3.249 .001c 

Ordinal by Ordinal Spearman Correlation .189 .042 3.267 .001c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 

 

Chart 11. Frozen Vegetable Purchases by Market Type 
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Table 12. Canned Vegetable Purchases by Market Type 
Crosstab 

 Location of store  

Total Farmers’ 

Market 

Co-op Local 

Chain 

National 

Chain 

Did you purchase 

canned 

vegetables today? 

no Count 92 56 51 80 279 

% of Total 31.6% 19.2% 17.5% 27.5% 95.9% 

yes Count 0 1 1 10 12 

% of Total .0% .3% .3% 3.4% 4.1% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 

 

Table 12a. Statistical Significance of Canned Vegetable Purchases by Market Type 
Symmetric Measures 

 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .215 .041 3.739 .000c 

Ordinal by Ordinal Spearman Correlation .216 .041 3.758 .000c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 12. Canned Vegetable Purchases by Market Type 

 
 

 
Table 13. Locations as Regular Markets  

Crosstab 
 Location of store  

Total Farmers’ 

Market 

Co-op Local 

Chain 

National 

Chain 

Is this your 

regular grocery 

store? 

no Count 55 32 29 23 139 

% of Total 18.9% 11.0% 10.0% 7.9% 47.8% 

yes Count 37 25 23 67 152 

% of Total 12.7% 8.6% 7.9% 23.0% 52.2% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
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Table 13a. Statistical Significance of Regular Market Activity 
Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .263 .055 4.639 .000c 

Ordinal by Ordinal Spearman Correlation .264 .056 4.660 .000c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 

 
 

Chart 13. Regular Grocery Responses by Market Type 
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Table 14. Frequency of Trips at Market Location (Monthly) 
Trip Increment/Site 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid <10 trips 248 85.2 85.2 85.2 

10-19 trips 17 5.8 5.8 91.1 

20-29 trips 19 6.5 6.5 97.6 

> Once/day 7 2.4 2.4 100.0 

Total 291 100.0 100.0  

 

 
Table 14a. Frequency of Trips to Sample Markets by Market Type (Monthly) 

Crosstab 

 
Location of store 

Total 

Farmers’ 

Market 

Co-op 

 

Local 

Chain 

National 

Chain 

Trip Increment/site <10 trips Count 91 55 39 63 248 

% of Total 31.3% 18.9% 13.4% 21.6% 85.2% 

10-19 trips Count 1 1 5 10 17 

% of Total .3% .3% 1.7% 3.4% 5.8% 

20-29 trips Count 0 1 6 12 19 

% of Total .0% .3% 2.1% 4.1% 6.5% 

> Once/day Count 0 0 2 5 7 

% of Total .0% .0% .7% 1.7% 2.4% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 

 
Table 14b. Statistical Significance of Market Trip Frequency at Sample Locations 

Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .342 .037 6.191 .000c 

Ordinal by Ordinal Spearman Correlation .355 .041 6.451 .000c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 14. Frequency of Trips to Sample Market by Market Type 

 
 
 
Table 15. Frequency of Total Trips to Market All Locations (Monthly) 

Trip Increment/Total 
 Frequency Percent Valid Percent Cumulative Percent 

Valid <10 trips 181 62.2 62.2 62.2 

10-19 trips 69 23.7 23.7 85.9 

20-29 trips 25 8.6 8.6 94.5 

> Once/day 16 5.5 5.5 100.0 

Total 291 100.0 100.0  
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Table 15a. Frequency of Total Trips to All Market Locations (Monthly) 
Crosstab 

 Location of store 

Total Farmers’ Market Cooperative Local Chain National Chain 

Trip 

Increment/Total 

<10 trips Count 57 42 33 49 181 

% of Total 19.6% 14.4% 11.3% 16.8% 62.2% 

10-19 trips Count 28 13 5 23 69 

% of Total 9.6% 4.5% 1.7% 7.9% 23.7% 

20-29 trips Count 6 1 10 8 25 

% of Total 2.1% .3% 3.4% 2.7% 8.6% 

> Once/day Count 1 1 4 10 16 

% of Total .3% .3% 1.4% 3.4% 5.5% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 

 
Table 15b. Statistical Significance of Trips to All Market Locations 

Symmetric Measures 
 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .168 .054 2.893 .004c 

Ordinal by Ordinal Spearman Correlation .113 .058 1.934 .054c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 15. Frequency of Trips to All Markets by Sample Population at Market Location 
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Table 16. Price Comparison by Location 
Crosstab 

 
Location of store 

Total 

 

Farmers’ 

Market 

Co-op 

 

Local 

Chain 

National 

Chain 

Would you food 

items here are 

priced… than 

food items in the 

surrounding 

area? 

0 Count 0 0 1 0 1 

% of Total .0% .0% .3% .0% .3% 

Much Higher Count 5 7 12 9 33 

% of Total 1.7% 2.4% 4.1% 3.1% 11.3% 

Somewhat 

Higher 

Count 52 33 18 23 126 

% of Total 17.9% 11.3% 6.2% 7.9% 43.3% 

About the Same Count 27 14 15 44 100 

% of Total 9.3% 4.8% 5.2% 15.1% 34.4% 

Somewhat Less Count 2 1 6 11 20 

% of Total .7% .3% 2.1% 3.8% 6.9% 

Much Less Count 0 0 0 3 3 

% of Total .0% .0% .0% 1.0% 1.0% 

Unsure Count 6 2 0 0 8 

% of Total 2.1% .7% .0% .0% 2.7% 

Total Count 92 57 52 90 291 

% of Total 31.6% 19.6% 17.9% 30.9% 100.0% 
 

 
Table16a. Statistical Significance of Price Comparison by Location 

Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .069 .061 1.168 .244c 

Ordinal by Ordinal Spearman Correlation .148 .058 2.537 .012c 

N of Valid Cases 291    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 16. Price Comparisons by Market Location 

 
 

 
Table 17. SNAP Eligibility in Past Five Years 

 

Location of store 

Farmers’ Market Cooperative 

Local Family 

Chain National Chain 

Count Count Count Count 

At any point in the past five 

(5) years, have you received 

or have been eligible for 

SNAP benefits [food 

stamps]? 

no 89 52 30 52 

yes 3 5 21 38 

Total 92 57 51 90 
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Table 17a. SNAP Benefits by Race 

 
Respondent's race 

White Black Latino Asian 

Count Count Count Count 

At any point in the past five 

(5) years, have you received 

or have been eligible for 

SNAP benefits [food 

stamps]? 

no 143 71 3 2 

yes 19 46 2 0 

 

Table 17b. SNAP Benefit Recipients by Market Type 
Crosstab 

 
Location of store 

Total 

Farmers’ 

Market Co-op 

Local 

Chain 

National 

Chain 

At any point in the 

past five (5) years, 

have you received 

or have been 

eligible for SNAP 

benefits [food 

stamps]? 

no Count 89 52 30 52 223 

% of Total 30.7% 17.9% 10.3% 17.9% 76.9% 

yes Count 3 5 21 38 67 

% of Total 1.0% 1.7% 7.2% 13.1% 23.1% 

Total Count 92 57 51 90 290 

% of Total 31.7% 19.7% 17.6% 31.0% 100.0% 

 

 
Table 17c. Statistical Significance of SNAP by Market Type 

Symmetric Measures 

 
Value 

Asymp. Std. 

Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .413 .045 7.690 .000c 

Ordinal by Ordinal Spearman Correlation .406 .045 7.548 .000c 

N of Valid Cases 290    
a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Chart 17. SNAP Eligibility by Market Type 
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Table 18. Market Needs Met 
Report 

Location of store Does this grocery/market 

meet your grocery needs? 

Does this grocery/market 

offer a variety of produce? 

Does this grocery/market 

offer quality produce? 

Farmers’ 

Market 

Mean 6.26 7.35 9.41 

Median 7.00 8.00 10.00 

Minimum 1 1 7 

Maximum 10 10 10 

Range 9 9 3 

Std. Deviation 2.188 2.046 .891 

N 92 92 92 

Co-op Mean 7.05 7.39 8.61 

Median 7.00 7.00 9.00 

Minimum 1 1 3 

Maximum 10 10 10 

Range 9 9 7 

Std. Deviation 1.986 1.971 1.578 

N 57 57 57 

Local Chain Mean 6.00 6.33 6.25 

Median 6.50 7.00 7.00 

Minimum 0 1 1 

Maximum 10 10 10 

Range 10 9 9 

Std. Deviation 2.556 2.668 2.686 

N 50 48 48 

National Chain Mean 6.99 6.92 7.28 

Median 7.00 7.00 8.00 

Minimum 1 1 1 

Maximum 10 10 10 

Range 9 9 9 

Std. Deviation 2.267 2.315 2.413 

N 88 84 83 

Total Mean 6.60 7.06 8.08 

Median 7.00 7.00 9.00 

Minimum 0 1 1 

Maximum 10 10 10 

Range 10 9 9 

Std. Deviation 2.273 2.251 2.257 



Appendix L: Convenience Survey Results 
 

 

 

N 287 281 280 

 

Table 18a. Comparison of Needs and Produce Preferences Between and Within Groups  
ANOVA Table 

 Sum of 

Squares df 

Mean 

Square F Sig. 

Does this grocery/market 

meet your grocery needs? * 

Location of store 

Between Groups (Combined) 53.545 3 17.848 3.548 .015 

Within Groups 1423.570 283 5.030   
Total 1477.115 286    

Does this grocery/market 

offer a variety of produce? * 

Location of store 

Between Groups (Combined) 40.603 3 13.534 2.721 .045 

Within Groups 1377.792 277 4.974   
Total 1418.395 280    

Does this grocery/market 

offer quality produce? * 

Location of store 

Between Groups (Combined) 393.190 3 131.063 35.174 .000 

Within Groups 1028.410 276 3.726   
Total 1421.599 279    

 
 

 

 

 



 

 

 

Appendix M 

Food-Related Initiative Organizational Chart 

 

 

Contents: 
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Appendix N: SWOT Analysis 
 

 
 

SWOT Analysis: Indianapolis Food System 

Strengths 

• Numerous committed individuals and organizations 
• Desire for open communication 
• Diverse perspectives and approaches in meeting and implementing food 

initiatives 
• Legislative support for farm to school programs 
• An abundance of farmer’s markets as sources of fresh food 
• Political support for land use and development of urban gardens 
• Popular support for nutrition, locally grown foods 
• Increasing presence of restaurants with locally sourced food 
• Presence of new locally produced growers guild in Hamilton County 
• Strong desire and presence of food educational initiatives 
• Indianapolis viewed as agritourism destination 
• Multitude of strong faith communities 
• Local interest in Let’s Move and Chef’s Move USDA programs from both chefs 

and schools/school districts 
 

Weaknesses 

• Lack of trust between players and stakeholders 
• Limited acceptance of credibility between key players and stakeholders 
• Lack of a centralized funding agent/intermediary 
• Limited staff capacity 
• Heavy reliance on grants 
• Presence of some non-formalized groups 
• Indiana DOE/Agriculture policy requiring federal application to include fresh 

fruits and vegetables in school lunches 
• Few farmer’s markets accept SNAP benefits 
• Indy as a restaurant franchise testing market 
• Limited dedication from national grocery chains for community development, 

community, and health/nutrition initiatives 
• Lack of one community identifiable convening space concerning food and 

gardening initiatives 
• Few groceries selling locally produced produce, meat, dairy and products 
• Local groceries viewed as substitute food sources 
• Few locally owned groceries in Indianapolis 
• Children with little to no knowledge/relationship to where or how food is 

produced/grown 
 



Appendix N: SWOT Analysis 
 

 
 

Opportunities 

• FoodCorps has expressed interest in locating to Indiana through OFBCI 
• Increase staff and program capacity through FoodCorps, FoodCorps AmeriCorps, 

and/or AmeriCorps VISTA 
• Formalized food coalition to strengthen trust and credibility internally and 

externally between key players and stakeholders 
• Formalized council to focus on advocacy and policy 
• Establish and/or transform a nonprofit and/or local government agency dedicated 

to funding and connecting food initiatives, and providing guidance on formalized 
status options 

• Diversify grants by establishing a food funding foundation or nonprofit 
organization 

• Development of community resource-sharing cooperatives 
• State of Indiana to partner with Wholesome Wave Foundation to provide 

SNAP/EBT/WIC at farmer’s markets 
• Low-income residents and neighborhoods desiring access to fresh produce 
• Leverage and partnerships with educational institutions, health institutions, state 

and national programs and initiatives 
 

Threats 

• Exit of engaged actors, key players, and stakeholders 
• Lack of trust corrupting missions and visions 
• Little outside known funding availability specifically for food initiatives by 

Indianapolis engaged actors 
• Withdrawal of political and/or popular support 
• Increased crime rates in LISC neighborhoods 
• Consumer reliance on fast food, franchise foods 
• National grocery chain presence in Center Township 

 
 



 

 

 

Thank You 
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Indiana University-Purdue University, Indianapolis 
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Jim Stout, IMAGIS 
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